
READY FOR E-PAPER? 

After Stephen King’s e-novel bombshell, 
you’ll never read the same way again 

What’s Ahead, by Charles C. Mann 


SPECIAL ONLINE TRAVEL PLANNER PLUS ALL THOSE WEB GADGETS 






















SURGEON GENERAL'S WARNING: Quitting Smoking 
Now Greatly Reduces Serious Risks to Your Health. 


For more information about PM USA and its products, 
visit www.philipmorrisusa.com or call 

12 mg "tar," 0.9 mg nicotine av. per cigarette by FTC method. 













Fast IrDA 

With IrDA version 1.1 you 
get wireless, infrared data transfer 
rates up to a blazing 4Mbps. 


Broad Compatibility 

The BJC-85 printer supports a host of 
platforms including Windows’ Windows CE 
and Mac’OS" right out of the box. 




Canon, Canon Know How, BJC and Bubble Jet an 










The world’s best-selling 
portable printer just got better. 


Believe it or not, we've managed to improve one of the most advanced 
portable printers on earth. We started by installing both USB and parallel ports. 
Which means our new BJC-85 Color Bubble Jet™ Printer is compatible with virtually 
any operating system you might use on the road. But we didn't stop there. We also 
added enhanced IrDA™ for lightning-fast, wireless printing. And even with these 
advancements, the BJC-85 printer still weighs a mere 3.1 pounds? So it seems you 
can improve on perfection. For details, visit our Web site at www.ccsi.canon.com/bjc85 


or call 1-8QO-OK-CANON. 


Canon KNOW HOW 


Optional Scanner Cartridge 

The pop-in IS-12 Color Image Scanner 


A Portable Family 


Cartridge converts this portable printer into 
a 360 dpi color sheetfed scanner. 


For the ultimate road warriors, Canon 
also offers the extremely small, 2-pound; 
BJC-50 Color Bubble Jet Printer. 


i l-ra-je-im. 





Glacier Bay, Alaska. August. Visited by Brew Lapp, adventure expert #34 for 
iExplore. If you’ve got a travel dream, chances are we’ve lived it. Call us or come 
to our full-service website and our experts will help you plan your trip, book it, 
and find the gear you need. To get off the beaten path, this is where you start. 




























































YOU SELL OYER 

200 ITEMS 

A WEEK THROUGH 
ONLINE AUCTIONS. 

And to think, you could do better. 











The world of online auctions is here, beckoning with 
its potential fortunes. Yes, you’re selling. And now you 
can sell even more. Introducing Andal6, the online 
source for managing your entire auction sales 
process. With a few simple clicks, Andald 
track sales, generate financials, create and 
even post ads automatically. Amazing? 

That’s what you get when you create a 
system for online sellers with the help of 
online sellers. So get going. With Andale, 
all you need to do is find enough to sell. 

www.andale.com 


/IwxJLaJta 
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These days can a family of four 
make do with only one Internet connection? 











That all depends on whether or not 
its a high-speed connection. 


Carlos and Maria Mendez both work 
at home - and are heavy Internet 
users. But until they installed a 
SOHOware home network, they 



share one printer and a variety of 
applications and files. Carlos and 
Maria can even play computer games 
with their kids and stream high- 


had to take turns getting on the Web, 
which proved to be a real problem 
when they both had deadlines. 

Now, thanks to a SOHOware net¬ 


With a broadband 
or other high-speed 
Internet connection 
and a SOHOware 
network, you won’t 
waste time waiting 
to get on the Web. 


quality MP3 audio between the 
connected PCs as background 
music while they work. 

SOHOware offers a variety of 


work - and a broadband high-speed 
Internet connection from their local 
cable company - they are totally up 
to speed when it comes to the Web. 



affordable do-it-yourself products 
that can make it easy for your family 
to be networked like the Mendezes. 
Select SOHOware products are 


They not only get super fast Internet 
access, but since both computers are 
networked, Carlos and Maria can be 
on the Web at the same time. 


With a SOHOware 
CableFREE home 
network, no wiring 
is required, even if 
your PCs are located 
on different floors of 
the house. 


sold at leading computer retailers 
like CompUSA®, Frys Electronics® 
and Micro Center®. Or you can buy 
them from SOHOware online. To 


Of course, there are a lot of other 
advantages to the home network, 

[ too. They no longer have to carry 
floppy disks from one PC to another 

As i/oiir computing 

every time they need to copy a file or ,"'3 additional PCs 
. or peripherals to your 

print a document. Instead both PCs home network. 

© 2000 SOHOware, Inc. SOHOware is a registered trademark, and CableFREE 
and “We make networking personal” are trademarks of SOHOware, Inc. 


ftf> 
ft ft 


learn more, visit www.sohoware.com. 
Or call 1-800-632-1118. Isn’t it time 
your family started sharing the 
Internet, too? 

soHoware 

We make networking personal.™ 
www.sohoware.com. 





















YOU’VE GOT TO SEE IT IN 


EPSON 


COLOR. 


* 


HERE YOU 
SEETHE 
PRINTER 
THAT 

CREATED IT. 



Epson Stylus Photo 870 Ink Jet Printer 
The best for photo-lab quality 


The moment was perfect - and your shot captured 
it all. Now, your printer can too, just like the output 
on the left. Every blush of color is realized. Every 
feather of detail revealed. All created with new 
papers and inks that keep their brilliance long 
after others have faded. That's the magic of this 
Epson printer. Arguably, the rarest bird on this page. 


INTRODUCING THE ONLY PHOTO PRINTER THAT GIVES YOU TRUE PHOTO-LAB RESULTS. 

This model features: 6-color photo inks for smooth gradation and accurate skin tones • 1440 x 720 dpi and 
ultrafine 4 picoliter droplets for incredible detail and laser-sharp text • New papers and inks for prints that last 
as long as standard color photos • Fast print speeds - 48 seconds for a 4" x 6" photo and under 2 minutes 
for an 8" x 10" • Exclusive technology for edge-to-edge snapshot printing • Windows/Mac compatibility. 
For more information on Epson's full line of photo printers, call 1-800-GO-EPSON or visit epson.com. 

Epson and EPSON Stylus are registered trademarks of Seiko Epson Corp. ©2000 Epson America, Inc. 












Every member of your family will want to get their hands on this. 



Get a free $50 BLOCKBUSTER GiftCard when you test drive any new Silhouette or Oldsmobile. 

And just Like the GiftCard, the Silhouette will keep your family entertained with luxury features like dual climate controls? 
flip-and-fold seats with leather trim** and only on the Premiere", a built-in video entertainment system. 

For more details, head to www.silhouettevan.com or call 1-800-395-5999. 


tart discovert, 


sn-HOUETTE | Oldsmobile 











INTERNET LIFE 


FEATURES 


£$ PLANNING A TRIP 

By Susan Breslow Sardone 

Before you hit the road, be sure to trek to the 
Net’s top travel sites 

THE JOY OF TEXT 

By Charles C. Mann 

The online frenzy over Stephen King’s recent 
e-novella proves that, as far as readers are con¬ 
cerned, there’s nothing sacred about paper 

ARE WE THERE YET? 

By Peter S. Greenberg 

In the booming world of e-travel, hotel chains, 
airlines, and cruise businesses are finally realizing 
they had better wire up or pack it in 

ROLL OVER, PICASSO 

By Rebecca Paoletti 

The Internet is a digital canvas where 
cyberartists experiment not with brush 
strokes but with keystrokes 

DEVICE SQUAD 

By Gordon Bass 

Get the lowdown on everything from wireless 
phones and PDAs to futuristic, Net-enabled 
doodads in our Web-gadget superguide 

ANTIPORN STAR 

By David Sheff 

Onetime Hart-breaker Donna Rice Hughes has 
a new name and a new mission: squelching 
online smut 


COLUMNS 


1 The ghost in the Machinima 

7["I JON KATZ INTERNET DOMAIN 

■ LI Global village—or company town? 
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17 hours of 
our trip to 
Mt. Rushmore 
edited down 
to 4 thrilling 
minutes. 



The Dell™ Movie Studio. 

Movie Making made easy. 

With our New Dell™ Movie Studio Solution, you'll be editing 
digital videos, adding soundtracks, selecting stills, and e-mailing 


Dell's Movie Studio 

■ Intel” Pentium” III Processor at 600E MHz 

■ 128MB SDRAM ■ 30GB S Ultra ATA Hard Drive 

■ 17" (16.0“ vis, .28dp) E770 Monitor 

■ 32MB NVIDIA TNT2 M64 AGP Graphics 

■ 48X Max CD-ROM Drive ■ 8x/4x/32x CD-RW Drive 

■ Turtle Beach Montego” IIA3D™ 320V Sound Card 

■ harman/kardon Speakers 

■ V.90 56K Capable" PCI Telephony Modem for Windows” 

■ MS” Works Suite 2000 ■ MS” Windows" 98, SE 

■ 3-Yr Limited Warranty 2 ■ 1-Yr At-Home Service' 

■ FREE 1394 PCI Card with MGI VideoWave" III Digital 
Editing Software, Dell™ Edition (Offer Expires 5/31/00) 

■ FREE EducateU.com Digital Video Editing 
Training Course 

$1599 © E-VALUE CODE: 89818-500515V 

■ The NEW Canon” ZR-10 Digital Video Camcorder, add $899 


your brilliance to the world faster than the 1-hour-photo lab 
can say "singles or doubles?" Dell Movie Studio comes pre¬ 
tested and factory-loaded on select Dimension™ desktops, 
featuring powerful Intel® Pentium® III processors. And, of 
course, it's all backed by Dell's award-winning technical support. 
Dell Movie Studio. It's just one more way Dell4me™ helps your 
family get the most out of your PC. 

Save over $300. 

When you purchase this featured Dimension™ desktop before May 31, you 
get the FREE 1394 PCI card with MGI VideoWave® III Digital Editing Software 
($99 value) and EducateU Training ($20 value). You can save an additional 
$200 when you purchase this system with the Canon® ZR-10 Digital Camcorder 
($899 purchased separately). That's a total savings of over $300. Limit one 
per customer. Lights, camera, action. 



pentium®/// 


DeiL4me.com 

contact us today 800.847.4063 www.dell4me.com DeLLOCOM 














bringing great 
values home. 


Dell4me’“ is all about helping you get the most out of your PC. Here 
are some of the latest services and resources designed for business, 
pleasure, and education that we're putting behind our pledge: 


1GHz INTEL® PENTIUM® III PROCESSORS. For pure processing 
power on our Dell™ Dimension™ desktops. Supplies are limited, 
don't get left in the dust — www.dell4me.com/1GHz 
DELL MOVIE STUDIO. The magic of the movies made easy. 
Capture, create, and share movies using the factory installed 
1394 Card with MGI VideoWave” III Digital Editing 
Software, Dell edition. Available on select Inspiron™ and 
Dimension systems — www.dell4me.com/moviestudio 
NEXT-BUSINESS-DAY SERVICE.* Available with every 
Dell Home System. If you have a problem, call 24x7 for a 
tech to troubleshoot with you over the phone. If hardware 
support is needed after phone-based troubleshooting, a 
technician can be sent to your home. 

PAYMENT OPTIONS. Each of our customers has different 
needs. So when you're ready to buy, Dell4me offers several 
payment options designed to fit your specific budget. 



DELL™ NOTEBOOKS: 


DELL INSPIRON 


1 DELL INSPIRON 

5000 


DELL INSPIRON 


Design and Affordability 

■ Intel’ Celeron™ Processor at 450MHz 

■ 12.1” SVGA Active Matrix Display 

■ 32MB SDRAM 

■ 4.8GB 5 Ultra ATA Hard Drive 

■ Modular 24X Max CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility” 

-Ml 3D Video 

■ 3D Positional Sound with Wavetable 

■ 53WHr Lithium Ion Battery with 
ExpressCharge” Technology 

■ MS* Works Suite 2000 

■ MS® Windows* 98, SE 

■ 1-Yr Limited Warranty* 

■ 1-Yr Next-Business-Day On-site Service* 

$ 1499© EWAUJECODe!M2M0W14 

Performance and Mobility 

■ Intel* Pentium® III Processor at 500MHz 

■ 14.1" XGA Active Matrix Display 

■ 32MB SDRAM 

■ 6.0GB 5 Ultra ATA Hard Drive 

■ Modular 32X Max CD-ROM 

■ 2X AGP 4MB ATI RAGE Mobility” 

-P 3D Video 

■ 3D Positional Sound with Wavetable 

■ 52WHr Lithium Ion Battery 

■ Internal 56K Capable* V.90 Fax Modem 
« MS* Works Suite 2000 

« MS® Windows* 98, SE 

■ 3-Yr Limited Warranty* 

■ 3-Yr Next-Business-Day On-site Service* 

$ 1999© f.VALUE COCE^89820^800519c 

Performance and Mobility 

■ Intel* Pentium* III Processor at 600MHz 
Featuring Intel* SpeedStep” Technology 1 * 

■ 15" Super XGA+ TFT Display 
« 64MB SDRAM 

■ 6.0GB 5 Ultra ATA Hard Drive 

■ Modular 32X Max CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility” 

-P 3D Video 

■ 3D Positional Sound with Wavetable 

■ 52WHr Lithium Ion Battery 

■ Internal 56K Capable* V.90 Fax Modem 

■ MS® Works Suite 2000 

■ MS* Windows® 98, SE 

■ 3-Yr Limited Warranty 1 

■ 3-Yr Next-Business-Day On-site Service* 

$2479 ©E LUECC 

















DELL™ DESKTOPS; 


DELL DIMENSION * LSOQcx II DELL DIMENSION 


Affordable Desktop Solution 

■ Intel* Celeron” Processor at 500MHz 

■ 32MB SDRAM 

■ 4.3GB 5 Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel* 3D AGP Graphics 

■ 40X Max CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card 

■ PC Speakers 

■ V.90 56K Capable" PCI DataFax Modem 
for Windows* 

■ MS* Works Suite 2000 

■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty" ■ 1-Yr At-Home Service* 


Affordable Desktop Solution 

■ Intel* Pentium* III Processor at 600EB MHz 

■ 64MB SDRAM 

■ 4.3GB 5 Ultra ATA Hard Drive 

■ 15" (13.8“ vis) E550 Monitor 

■ Intel* 3D AGP Graphics 

■ 40X Max CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card 

■ PC Speakers 

■ V.90 56K Capable' PCI DataFax Modem 
for Windows* 

■ MS* Works Suite 2000 

■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty" ■ 1-Yr At-Home Service* 



$899 ©£, 



High Performance, Great Value 

■ Intel* Pentium* III Processor at 700MHz 

■ 128MB SDRAM 

■ 20GB 5 Ultra ATA Hard Drive 

■ 17" (16.0“ vis, ,28dp) E770 Monitor 

■ 16MB ATI RAGE 128 Pro 

■ 48X Max CD-ROM Drive 

■ Turtle Beach Montego* IIA3D” 320V Sound Card 

■ harman/kardon Speakers 

■ V.90 56K Capable" PCI Telephony Modem for 
Windows* 

■ MS* Works Suite 2000 

■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty" ■ 1-Yr At-Home Service* 


Cutting Edge Technology 

■ Intel® Pentium* III Processor at 866MHz 

■ 128MB RDRAM ■ 30GB 5 Ultra ATA HD 

■ 19“ (16.0” vis, .26dp) M990 Monitor 

■ 32MB NVIDIA geFORCE 4X AGP Graphics Card 

■ NEW 12X Max DVD-ROM Drive 

■ SB Live! Value Digital 

■ Harman Kardon HK-595 Surround Sound 
Speakers with Subwoofer 

■ V.90 56K Capable' PCI Telephony Modem for 
Windows* 

■ MS* Works Suite 2000 

■ MS® Windows® 98, SE 

■ 3-Yr Limited Warranty" ■ 1-Yr At-Home Service* 


$ 1399 ®? 


■VALUE CODE: 89820-500514m 


$2599 E^VALUE^ODL 89»oSo0525 



pentium®/// 


"Includes 150 lirs./month, plus $1.50/hr. (or 
fraction) over 150 hours. #800/888/877 access 
charged S4.95/hr. extra. Excludes taxes and 
telephone charges. Additional SI .00/hr. sur¬ 
charge in HI and AK. ’’Monthly payments 
based on 13.99% APR. APR FOR QUALIFIED 
CUSTOMERS VARIES BY CREDITWORTHI¬ 
NESS OF CUSTOMER AS DETERMINED BY 
DELL FINANCIAL SERVICES L.P. Taxes & ship¬ 
ping charges extra, and vary; they are due 
with 1st payment unless included in the 
amount financed. Purchase Plan from Dell 
Financial Services L.P. to U.S. state residents 
(including D.C.) with approved credit, exclud¬ 
ing AR and MN residents. Availability may be 
limited or offer may vary in other states, 
*PC Magazine, 7/99 



DELL™ UPGRADES: 


SOFTWARE & PERIPHERALS 


■ HP* OfficeJet* T65, add $499 

■ HP* DeskJet* 970Cse, add $399 

■ HP® DeskJet® 952C, add $299 

■ HP* DeskJet* 932C, add $199 

■ Epson Stylus Color 860, add $199 

■ Epson Stylus Color 740, add $149 
Scanners: 

■ HP* ScanJet* 6300Cse, add $399 

■ Epson Perfection 610U, add $149 
Power Protection: 

■ APC Back-UPS Office 500, add $99 
Software: 

■ Family Fun 5-Game Pack, Featuring 
Roller Coaster Tycoon,™’’ add $99 


SERVICES 


Service Upgrades: 

■ Dell” Dimension™ Premier 3-Yr At-Home 
Service*, add $99 

■ Dell” Inspiron™ 3800 Notebook 

3-Yr Next-Business-Day On-site Service,* 
add $149 

Payment Solutions: 

■ Dell™ Platinum Visa Card 

■ Dell™ 48 Month Purchase Plan” 

■ Dell™ E-Check 

(automatic checking withdrawal) 

Internet Service: 

■ 1-Yr Dellnet™ Internet Access" with 20MB 
of Online Access Backup” add $99 



Deu4me.com 

contact us today 800.847.4063 www.dell4me.com DeLL^^COM 






















dell calls it 
"at-home service.” 
luckily, that’s 
exactly where 
my computer 
needs to be fixed. 




Affordable Desktop Solution 

■ Intel* Pentium* III Processor at 600EB MHz 

■ 64MB SDRAM ■ 4.3GB 8 Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel* 3D AGP Graphics 

■ 40X Max CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card 

■ PC Speakers 

■ V.90 56K Capable 8 PCI DataFax Modem for Windows* 

■ MS* Works Suite 2000 

■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty’ ■ 1-Yr At-Home Service' 

$ 899 ® E-VALUE CODE: 89819-500508 


PC Magazine subscribers gave Dell™ 
an "A” rating for service and reliability 
for the 4th consecutive year* 

Any computer company can offer you service and support. At 
Dell,™ we're offering you a living, breathing, certified technician 
who will actually come to your house (and into your kitchen if 
need be). If you have a problem with your system, give us a call 
24x7 for a tech to troubleshoot with you over the phone. If 
hardware support is needed, a technician can be sent to your 
home. It's called Next-Business-Day At-Home Service 4 and it's 
available with every Dell Dimension™ desktop. Of course, 
chances are you'll never need someone to drop by. But if you 
ever do, just put on a fresh pot of coffee. Dell4me™ is all about 
helping you get the most out of your PC. Our award-winning 
service and support is just one of the ways we're making it happen. 


DELL RECOMMENDED UPGRADE: 

■ Premier 3-Yr At-Home Service,' add $99 
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Deu4me,com 

contact us today 800.847.4063 www.dell4me.com IK4L0COM 











flu 


DEPARTMENTS 


00 EDITOR'S NOTE 

I. Our Online Film Festival made an electrifying debut 

00 BACKCHAT LETTERS TO THE EDITOR 

£ 0 Kind and cruel words from our readers 

4p CLICK! 

■ w The adopt-a-bovine program...Kasparov’s online chess 
salon...the Dalai Lama logs on...how to swap CDs on 
the Net..,the return of the Blair Witch 

7 A CUT & PASTE 

* ' Why gims are good and milk is bad, and other deep 
thoughts 

pq COOL TOOLS 

0 J A stand-alone Internet radio and an MP3-playing 
wristwatch 

pp TOUCHED BY THE NET 

0 U People with dwarfism are using the Web to combat 
tall tales about short folk 

qn INCREDIBLY USEFUL SITES 

3 v Clip e-coupons, alleviate allergies, research hot 
stock tips, and burn calories 

q D OLD WAY/NET WAY 

« U Finding the road to Rome, locating superior pizza, 
and calling the kids back home 

Iflf] Y-LIFE INTERVIEW 

IUU NET NUT IN A SHELL 

David Sheff hunkers down with DotComGuy, a Net 
fanatic who lives online 

iqp PRETTY STRANGE 

10 U Another monkey enters the presidential race, 

Mr. T pities the Web, and two losers duke it out 

WEB GUIDE 

107 NEW, NOTABLE & FUN REVIEWS 

IU / win scholarship money ...take Flirting 101... watch 
extreme sports...find spiritual guidance-ridicule 
annoying shoppers 

|pq WEB USER 

10 0 Finding cell phone deals, using Ceiva’s new Net 
picture frame, and protecting your PC from 
getting zapped 


20 
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PRODUCED AND BOTTLED IN AHUS, SWEDEN 
BY THE ABSOLUT COMPANY 
A DIVISION OF V&S VIN&SPRIT AB. 


ABSO. j- PRODUCT OF SWEDEN. 40 *D 50% ALC/VQL(80 AND 100PROOF). 100% GRAIN NEUTR 

ABSOLUT ABSOLUT BOTTLE DESIGN, ABSOLUT1 A .3RAPHY AND A8SOLUTVOOKA.COM ARE TRADEMARKS I 
IMPORTED BY THE HOUSE OF SEAGRAM, NEW YORK, NY. PHOTOGRAPI 
ENJOY OUR QUALITY RESPONSIBLY. 


S. ABSOLUT COUNTRY OF SWEDE 
V&S VIN & SPRIT AB. ©2000 VS 






A Y-Life Party Album 


I F THEY EVER INVENT A TIME MACHINE, IT’LL BE INTERESTING TO 

step into one someday and flash back to the year 2000, to the 
first annual Yahoo! Internet Life Online Film Festival, a Our 
April issue focused on the Net’s revolutionary influence on the 
movies—from the indies’ use of the Web to market themselves, 
right down to the shorts (and a few features) available online. 

In a bit of real-world synergy, our film festival drove the point 
home. If you had taken a stroll down Hollywood’s Sunset Strip on 
March 22 and 23, you would have mingled with nearly 2,000 fes- 
tivalgoers crowding panels and exhibits—DUSTIN HOFFMAN and 
HOLLY HUNTER were spotted poking around—plus screenings at 
the Directors Guild of America. At our premiere of the new MIKE 
FIGGIS digital film, Time Code, youwould have run across QUENTIN 


TARANTINO, NICOLAS CAGE, and JODIE FOSTER, as well as new- 
media notables. Representing old media, Imagine’s RON HOWARD 
and BRIAN GRAZER and DreamWorks’ JEFFREY KATZENBERG 

are teaming up on the Net. Our own ROGER EBERT fired up the 
crowd with a warning: Hollywood had better pay attention. 

As it turns out, Hollywood was paying attention, and it was a 
terrific party. Wish you had been there? Check out our streaming 
video of the highlights at onlinefilmfestival.com. 





Barry Golson, Editor in Chief 

















WHO’S WHO 

1. (I to r): Jeffrey 
Katzenberg, Y-Life’s 
Barry Golson, Brian 
Grazer, Ron Howard, 
and Y-Life publisher 
Andrew Kramer 

2. Y-Life columnist 
Roger Ebert 

3. Jeanne Tripplehorn 
(I) and Leslie Mann 

4. Matt Stone, South 
Park cocreator 

5. Jodie Foster 

6. Christopher Bell, 
Filmmaker for the Fu¬ 
ture award winner 

7. David Lynch 

8. Holly Hunter 

9. (I to r): Eveo's Alan 
Sternfeld, Time Code 
director Mike Figgis, 
Threshold Entertain¬ 
ment’s Larry Kasanoff, 
The Phantom Men¬ 
ace's Rob Coleman, 
and Angry Monkey’s 
Ben Olander 

10. Dustin Hoffman 
and Lisa Gottsegen 

11. Mike Figgis (I) with 
Quentin Tarantino 

12. Keynote speaker 
Peter Guber 

13. Nicolas Cage 


f. yil.com 23 
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When your 
company does 
business in 
countries you 
can’t spell. 

FT.com 

FINANCIAL TIMES 



At FT.com, you can get up-to-date business and financial news from anywhere in the world, 
whether it's Nairobi or New Jersey. Because let's face it, if you want to succeed in business 
today, you need the complete, global perspective. The world doesn't turn on a dime. 
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limited quantities move fast, so get 'em while 
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10 YEARS OR 
120,0 0 0 MILES 

(FINALLY, A POWERTRAIN LIMITED WARRANTY 
FOR VEHICLES THAT ARE MADE TO RUN OVER THINGS ) 




Consider a 10-year/120,000-mile powertrain limited 


warranty. On a car that takes you to work, it’s no big 


news. On an SUV that takes you places cars can’t go. 


it’s a different story. At Isuzu, we back all our 2000 


SUVs (the Trooper, Rodeo, Amigo, and VehiCROSS) 


with America’s longest warranty. Because we expect 


you to go places in an Isuzu truck. And we want you 


to go with the knowledge that your vehicle is built 


to withstand the beating. Call 1-800-795-9779 for 


your local Isuzu dealer or visit www.isuzu.com. 


CAR COMPANIES BUILD SUVS THAT ARE AFRAID TO 


ISUZU 


ibIe to immediate family members only. 



LEAVE THE ASPHALT BEHIND. WE’RE NOT A CAR COMPANY. 
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OUR READERS EXPRESS THEMSELVES 

LETTERS TO THE EDITOR: WRIT 

E TO BACKCHAT@ZIFFDAVIS.COM 


NET FILMS, 

BIT BY BIT 

Interesting article about digi¬ 
tal films [“Welcome to the 
Online Digiplex,” April ’00, 
page 107], and equally fun time 
line. However, you missed the 
BIT SCREEN [thebitscreen. 
com], an online venue for 
“made for the Internet” pro¬ 
grams. Our site launched in 
March 1998—more than one 
year before some of the sites 
you mentioned. The Bit Screen 
has been pulling in Net film¬ 
makers and viewers from all 
over the world. 

—Nora Barry: 
President, Druid Media 

UP ON THE ROOF 

Lou Dolinar made mention of 
satellite technologies in his arti¬ 
cle “Full Speed Ahead” [April 


’00, page 120], In the broadband 
chart he describes satellite reli¬ 
ability as “good; few user com¬ 
plaints.” Well, as a now-happy 
user of a cable modem, let me 
register one more of those few 
complaints. 

I ventured out to buy an Inter¬ 
net satellite system to the tune 
of $800.1 spent hours installing 
the dish and tweaking the align¬ 
ment to “hit the van in the sky,” 
as one of my friends put it. To 
make a long story short, I was 
unhappy with the performance 
of the dish. At first, tech support 
was eager to help me, but they 
started getting into the “hard¬ 
ware must be the problem” 
mode after five or 10 calls. 

For kicks, I dusted off a 
14.4Kbps modem and installed 
it. Would you believe that surf¬ 
ing was faster with the 14.4 



modem than with the satellite 
system? Flabbergasted, I told 
this to tech support, and the 
answer was, ‘You are paying for 
a connection, and you have a 
connection!” There was noth¬ 
ing left to do but crawl up on 
the roof and remove the system. 

- J. Codd: 
@adelphia.net 

HI, BANDWIDTH! 

Just a quick note regarding your 
April article on broadband, 
“Full Speed Ahead”: I have DSL 
at my house as well as at my 
office. The home connection 
took two days for the guy to 
come after I ordered it, and 
three hours later I was movin’ 
right along. The office connec¬ 
tion was a bit harder due to the 
number of computers and a 
malfunctioning modem, but it 
is also fast. 

—G. Brooke Carter: 

@wheatbuckley.com 

I’M LOVIN’ THOSE 
FREEBIES 

Within hours of receiving my 
May issue I had not only the 
fantastic Callwave.com but 
also free voice mail and fax at 
Onebox.com [“The Amazing 
Free Web,” page 152], Both 
sites offered easy installation. 
MSN does not yet offer call 
waiting for my area, and Call- 
wave gives me the chance to 
not miss any important calls. 
People can leave a message for 


me that I hear immediately. 
This will put an end to the 
“You’re always online” com¬ 
plaint thatlhearalotfrom my 
friends! This service costs $1 a 
month for the call-busy for¬ 
ward (through your phone 
company). I had mine hooked 
up and working in three hours 
(I had to wait for the phone 
company to turn it on). One- 
box gives me the opportunity 
to send voice mail to my fam¬ 
ily in another state and allows 
me to receive faxes at my home 
computer. 

Thanks, Y-Life, for looking 
out for us. By the way, this was 
only my second issue. I can’t 
wait for the next! 

—Sheryle Davis: 

@email.msn.com 

THE HIGH COST 
OF PRIVACY 

I have been trying out several 
of the "free stuff” Web links 
listed in your May ’00 edition. 
I have quickly learned that, 
even on the Web, you can’t get 
something for nothing. For 
many Web users, giving out 
personal information — even 
e-mail addresses and telephone 
numbers — is a big sacrifice, 
even in view of the plethora of 
free items available. 

—Michael Tullier: 
@earthlink.net 

FREE TO BE... 

MY ISP 

Today I was reading your May 
’00 issue, and I noticed that 
you were totally putting down 
free ISPs such as NetZero, 
which I currently use [Web 
User, page 173]. I love it! Sure, 
there are definitely better ones 
out there, but think about it: 
It’s free! Considering that 
you’re paying absolutely noth¬ 
ing, you really get a lot. As for 
the annoying little ad bars, 
they aren’t really that bad. 
They aren’t terribly huge and 


••ValueBliy v 

discounted 

Entertainment & Leisure 
__ Close-Outs!! 

www. va luebin.com 

Books, Videos, Audiobooks, PVPs, 
T-Shirts, Caps, Sweatshirts, 
Children’s merchandise and 

Interactive CPs _ 

Average site savings of 
50% off mfg. list. 

Save as much as <36%!! 

An additional introductory savings 
of 10% is being offered. Enter this 
savings code 10vby60. 

(valid until June 30th) _ 
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BACKCHAT 


are easily movable. 

It’s true that you get the lit¬ 
tle time-out thing, but you 
have the option to cancel it. 
So you aren’t forced to get off. 
I don’t find a lot of difference 
between my free Internet ser¬ 
vice and the one my school 
pays for. I haven’t once gotten 
spam, either. 

—Evelynn Hussey: 
@netzero.net 

HOW ABOUT 
“SWORDFISH”? 

When I first went online, most 
of the sites that required pass¬ 
words stipulated that they 
should consist of four letters or 
more. Then some started requir¬ 
ing five, six, seven, or even eight. 
It wasn’t difficult to add some 
letters to my initial four-letter 
password, but the sites almost 
never tell me when I’m signing 
on how many letters they 
require for their passwords. 


Therefore, I don’t know which 
password I have to use, necessi¬ 
tating a time-consuming trial- 
and-error approach. Why can’t 
they state the minimum num¬ 
ber of letters required? 

To complicate things even 
further, I just came upon a site 
that requires that one of the 
eight characters be a number 
or “special character”! All this is 
very annoying and causes me to 
conduct much less business 
online than I would otherwise. 

—John Oakes: 
@webtv.net 

MMM, MPLAYER 

I really enjoyed the March ’00 
issue about gaming on the 
Web and am going cross-eyed 
checking out all the sites [“Top 
40 Free Games on the Net,” 
page 110]. One site that I go to 
often that was not listed is 
mplayer.com. It is a free-to- 
play site with bingo, poker, 
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BY MICK STEVENS 



" i like-this- n/iK-toau iou 6eiTe-f? // 


hearts, action games, and sims. 

—Susan Schwarz: 


RELOAD: Touched by the Net 
in the May ’00 issue (page 90) 


was written by Lisa Napoli, not 
by Matt Richtel. 

Hey, you out there! Don’t be shy. Write 

usatbackchat@ziffdavis.com. 

Letters may be edited. 


Rest @ its best 

wingateinns.com 

Log on and see why SmartMoney Magazine 
named us the Top Mid-Priced Hotel 
Chain For In-Room Comfort * 

(Or call 1.800.228.1000) 



*SmartMoney Magazine, February 2000. © 2000 Wingate 
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1 Sylvan Way, Parsippany, NJ 07054. 
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r inning J 
jN4.aking tkewek site to 
krag akout it doesn t. 


We’re Homestead.com. Visit our web site and we’ll 
help you make your web site. It’s free and easy. Use 
it to schedule practice, post directions to the game 
or just rub the other team’s nose in it. CIse it for 
anything. It’s yours. We just helped you make it. 


Vtomestead 

It’s a new world. Make your place. 









AUCTION SEARCH 
IMAGEHOSTING 
COUNTERS 
PORTFOLIO MONITOR 
FIND BUYERS 
SHIPPING SERVICES 
ITEM POSTING 
AUCTION TICKER, ‘ 
and much more... 







the. online auction search 


AUCTION SEARCH 
PORTFOLIO MONITOR 

Find sellers 

SHIPPING SERVICES . 
RATINGS 
AUCTIOli TICKER 
AUCTION UNIVERSITY 
arid much more... 
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search4auctions.com 







VERY, VERY, VERY STRONG 
PEPPERMINTS 


doer 

ONLINE 


"I am smaller 
than a box of mints, 
but I could 
change your life." 


I am nano and I will change the way you interact with information that idea to deliver information that matches your immediate needs, 

on the Internet. I'm built with some amazing technology that Then I can suggest what to read, what to buy, or what to do. All you 

actually understands the "idea" behind what you have to do is download me for FREE, right-click on 

are looking at - whether it is on the Internet, in M MM M your mouse, and I'll be there to work for you. I'm nano, 

e-mails, in documents, or anything really. I can use j* j|r f^JMM M I get the idea - now get me at www.nano.com. 
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INTERNET LIFE 


SITE ADDRESS GUIDE 


A TEAR-OUT INDEX OF THE URLS IN THIS ISSUE 


FEATURES 


GOLD STAR SITES: PLANNING A TRIP 

(PAGES 109-112) 

□ PREVIEWTRAVEL.COM 

□ TRAVELOCITY.COM [travelocity.com] 

□ EXPEDIA.COM [expedia.com] 

□ TRAVELSCAPE.COM 

□ BIZTRAVEL.COM [www.biztravel.com] 

□ ITRAVEL.COM [onetravel.com] 

□ SMARTER LIVING [smarterliving.com] 


O ABOUT.COM: BED & BREAKFASTS 

[bandb.about.com] 

□ THE CRUISE SHIP CENTER [cruise2.com] 

□ MAPBLAST! [mapbiast.com] 

□ WEBFLYER [webflyer.com] 

□ TRIP.COM [trip.com] 


□ FODORS.COM [fodors 


THE JOY OF TEXT (PAGES 114 -120) 

□ PROJECT GUTENBERG [gutenberg.net] 

□ NUVOMEDIA INC. [nuvomedia.com] 


□ ROCKET EBOOK [rocketbook.com] 

□ GLASSBOOK [glassbook.com] 

□ LIBRIUS.COM [librius.com] 

□ POWELLS.COM: ELECTRONIC BOOKS 
[powells.com/rocketeditions.html] 

□ BN.COM [bn.com] 

□ AUDIBLE.COM [audible.com] 

□ FATBRAIN.COM [fatbrain.com] 

ARE WE THERE YET? (PAGES 122-127) 


JUNE 2000 


Y-LIFE ONLINE 


Give us one 

| minute, and we’ll give you the Web 
[www.dailynetbuzz.com] 


□ TRAVELOCITY.COM [travelocity.com] 

□ PREVIEWTRAVEL.COM 
[previewtravel.com] 

□ EXPEDIA.COM [expedia.com] 

□ TRAVELSCAPE.COM 

□ PRICELINE.COM [priceline.com] 

□ BUYTRAVEL.COM [buytravel.com] 

□ CHEAPTICKETS [cheaptickets.com] 

□ ITRAVEL.COM [onetravel.com] 

□ LASTMINUTE.COM 
[lastminute.com] 

□ I2NEWS.COM [I2news.com] 


□ FOUR SEASONS [fourseasons.com] 


□ PRINCESS CRUISES & TOURS 


□ ONSALE AUCTIONS & DEALS 

[egghead.com] 

□ UNIGLOBE.COM [unlglobe.com] 

□ VIRTUOSO [www.virtuoso.com] 


□ TRAVISA.COM [travisa.com] 

□ PGP CYBERCOP [www.pgp.com] 

□ PAYMYBILLS.COM 
[paymybills.com] 

□ CITYNET [citynet.com] 


□ BOULEVARDS [boulevards.com] 

□ WILLAMETTE WEEK 

□ AUSTIN360.C0M [austin360.com] 

□ WELCOME TO COWTOWN 

[my.ohio.voyager.net/-markg/ 

columbus.html] 

ROLL OVER PICASSO (pages 132-134) 

□ WHITNEY MUSEUM OF AMERICAN ART 

[whitney.org] 

□ SUPERBAD [superbad.com] 

□ REDSMOKE.COM [redsmoke.com] 

□ GRAMMATRON [grammatron.com] 

□ OUIJA 2000 [ouija.berkeley.edu] 

□ FAKESHOP.COM [fakeshop.com] 

□ ®™ARK.COM [rtmark.com] 



you must have [www.yil.i 


>m] 

DEVICE SQUAD (pages 136-149) 

□ NOKIA [www.nokia.com] 

□ NEOPOINT [neopoint.com] 

□ ERICSSON [www.ericsson.com] 

□ PALM INC. [palm.com] 

□ OMNISKY [omnisky.com] 

□ COMPAQ [compaq.com] 


□ CMI WORLDWIDE 

[cmiworldwide.com] 

□ MOTOROLA [motorola.com] 

□ RIM [rim.net] 

□ SEGA [sega.com] 

□ SONY [www.sony.com] 

□ MICROSOFT [microsoft.com] 

□ NINTENDO [nintendo.com] 

□ WEBTV [webtv.com] 


IF A SITE WON’T LOAD, TRY TYPING WWW. BEFORE THE URL. 







































VISIT US ONLINE AT WWW.YIL.COM/URL FOR A CLICKABLE VERSION OF THIS GUIDE 


ANTIPORN STAR (pages 150-156) 

□ KIDS ONLINE: PROTECTING YOUR 
CHILDREN IN CYBERSPACE 

[protectkids.com] 

□ FAMILYCLICK [www.familyclick.com] 

COLUMNS 

ROGER ERERT: CRITICAL EYE (page es) 

□ MACHINIMA.COM 

[machlnima.com] 

ANNETTE HAMILTON: REALITY RYTES 

(PAGE 72) 

□ PAYPAL [paypal.com] 

□ X [x.com] 

□ BILLPOINT [billpoint.com] 

□ EMONEYMAIL [emoneymail.com] 

□ IUNIVERSE.COM [iuniverse.com] 

□ AMAZON.COM [amazon.com] 

□ BN.COM: BARNES & NOBLE [bn.com] 

DEPARTMENTS 

CLICK! (PAGE 43) 

□ UNDENIABLY... JOSH! 

[geocities.com/ladyjunhuu/josh] 

□ CUSEEMEWORLD.COM 

□ AALIYAH PLAYS IT COOL 

[geocities.com/sunsetstrip/paiiadium/7966] 

□ THE GREEKS: CRUCIBLE OF 
CIVILIZATION [pbs.org/empires/thegreeks] 

CLICK! NEWS (PAGE 44) 

□ KASPAROV CHESS 

[kasparovchess.com] 

□ BBC WORLD SERVICE: “FORTY YEARS 
SINCE THEY FLED - DALAI LAMA IS 
STILL OPTIMISTIC” [www.bbc.co.uk/ 
worldservice/eastasiatoday/ea9903IO.htm] 

□ MARRYTOM.COM [marrytom.com] 

□ MP3.COM [mp3.com] 

□ EOFFER.COM [eoffer.com] 


CLICK! COMMUNITIES (page 46) 

□ SHARK CAM: WAIKIKI AQUARIUM ^ 

□ CORALS ARE ALIVE! 

[waquarium.mic.hawaii.edu/research] 

□ YAHOO! CLUBS [clubs.yahoo.com] 

□ THE SIMPLE LIVING NETWORK 

[simpleliving.net] 

CLICK! FORWARD (page 48) 

□ MISSION: IMPOSSIBLE 2 

[missionimpossible.com] 

□ INNOVATION & INTRIGUE: EMPLOYMENT 

AT THE CIA [www.cia.gov/cia/employment/ 

□ CHICKEN RUN [www.chickenrun.co.uk] 

□ WAKE [diacenter.org/simmons] 

□ WALKER EVANS PROJECT 
[xroads.virginia.edu/-UG97/fsa/ 
welcome.html] 

□ TREASURE ISLAND OLDIES 

[www.treasureislandoldies.com] 

□ THE STARRY EYE 
[washingtonpost.com/wp-srv/ 
liveonline/schedule.htm] 

□ RUB-A-DUB [2kool4radio.com] 

□ RESUME TIPS 
[community.monster.com/chats] 

□ FREEDOMLANO NYC 
[scifi.com/scioriginals] 

□ THE MULITPATH ADVENTURES OF 
SUPERMAN [entertaindom.com/pages/ 
multipath/superman/main.jsp] 

□ MEAN PLANET [scifi.com/scioriginals] 

CLICK! SHOPPING (PAGE 50) 

□ ASHFORD.COM [ashford.com] 

□ ZEBRAMART.COM [zebramart.com] 

□ LUXURYFINDER.COM [luxuryfinder.com] 

□ RENT MOTHER NATURE: RENT A 
VERMONT JERSEY COW 
[www.rentmothernature.com/babauer/ 
rentcow.html] 

CLICK! GAMES (PAGE 54) 

□ UPROAR [uproar.com] 

□ HAPPY PUPPY [happypuppy.com] 


□ GATHERING OF DEVELOPERS 

[godgames.com] 

□ FREE-GAMES-NET [free-games-net.com] 

□ WON.NET [won.net] 

□ FIENDISH GAMES 
[fiendishgames.com] 

□ MTV ONLINE [mtv.com] 

CLICK! HOME & OFFICE (PAGE 56) 

□ INTRANETS.COM [intranets.com] 

□ EARLYBIRDCAPITAL.COM 
[earlybirdcapital.com] 

□ INFOROCKET.COM [inforocket.com] 

□ INFOMARCO.COM [infomarco.com] 

□ NOWDOCS [nowdocs.com] 

□ I PING [iping.com] 

CLICK! STYLE (page 58) 

□ HOOSIN LAMPWORKS GEMSTONE LAMP 

[silverplum.com] 

□ LEATHER TRAY [bestselections.com] 

□ DR. SKUD FLYSWATTER 
[retromodern.com] 

□ VW BEETLE COUPE [etoys.com] 

□ EIGHT-INCH CAKE STAND 
[marthastewart.com] 

□ WHEEL OF GLASS PINS 

□ CAMPO MARZIO LEATHER DIARY 

[silverplum.com] 

□ SQUIGGLE MOUSE PAD 

[benzadesign.com] 


CLICK! ATTITUDE (PAGE 60) 

□ REVERSE PHONE DIRECTORY 

[reversephonedirectory.com] 

□ TOTALSPORTS.NET 
[totalsports.net] 

□ HAVANA HEAT 
[totalsports.net/books/havanaheat] 

□ INETNOW [inetnow.com] 

□ GHOST TOWNS IN ONTARIO 
[ghosttownpix.com] 
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The top of the line, 
online. 


Gateway™ Performance 800 



















□ A SHORT HISTORY OF POLYPHONIC 
MUSIC IN TURKEY 

[sanat.bilkent.edu.tr/interactive.m2.org/ 

Music/evin2.html] 

CLICK! WEB TRACKS (page 62) 

□ NBCOLYMPICS.COM 

[nbcolympics.com] 

□ MICHAELJOHNSON.COM 

[michaeljohnson.com] 

CLICK! CHARTS (PAGE 67) 

□ MEDIA METRIX 

[mediametrix.com] 

□ YAHOO! CHAT [chat.yahoo.com] 

□ ATOMFILMS [atomfilms.com] 

□ LYCOS [lycos.com] 

□ AMAZON.COM [amazon.com] 

□ VIDNET [www.vidnet.com] 

□ NMC [netmusiccountdown.com] 

□ ASK JEEVES [ask.com] 

□ PRICELINE.COM [priceline.com] 

□ ZDNET DOWNLOADS [hotfiles.com] 

□ ECOMPLAINTS.COM 
[ecomplaints.com] 

COOL TOOLS (PAGE 85) 

□ KERBANGO [kerbango.com] 

□ CASIO [www.casio.com] 

TOUCHED BY THE NET (PAGES 86-88) 

□ LITTLE PEOPLE OF AMERICA 
[lpaonline.org] 

□ INSOMNIAZZZINE 
[insomnia.zineland.net] 

□ AMERICAN FRIENDS SERVICE 
COMMITTEE: FRIEND SHIP KITS 

□ ARFDIGITA [arfdigita.org] 

□ BLACK GEEKS ONLINE 

[blackgeeks.net] 

INCREDIBLY USEFUL SITES (PAGES 30-82) 

□ NUTRI-FACTS.COM 

[nutri-facts.com] 

□ HEALTHYPET HOSPITAL LOCATOR 

[healthypet.com/MailTool] 

□ COOLSAVINGS.COM [coolsavings.com] 


□ POLLEN.COM [pollen.com] 

□ WINDOWS REGISTRY GUIDE 

[regedit.com] 

□ PUBLICFIGURE [publicfigure.com] 

□ WHO'S ALIVE AND WHO'S DEAD 
[neosoft.com/davo/livedead] 

□ JUSTQUOTES.COM Dustquotes.com] 

□ INSHOP.COM [inshop.com] 

□ PAYCHECK CITY [paycheckcity.com] 

□ ACCUSET [retsik-software.com] 

□ MP3 CD MAKER [zy2000.com] 

□ WEATHERXPRESS 2000 

OLD WAY/NET WAY (PAGES 86-98) 

□ TRAVELOCITY.COM 

[travelocity.com] 

□ YAHOO! [yahoo.com] 

□ ALL ROADS LEAD TO ROMA 
[geocities.com/Athens/Forum/2680] 

□ FODORS.COM [fodors.com] 

□ CONCIERGE.COM [concierge.com] 

□ INTERNET CAFE [internetcafe.it] 

Y-LIFE INTERVIEW: NET NUT IN A SHELL 

(PAGES 100-104) 

□ DOTCOMGUY [dotcomguy.com] 

PRETTY STRANGE (PAGE 196) 

□ TABLE OF CONDIMENTS THAT 
PERIODICALLY GO BAD 

[backtable.org/~blade/fnord/ 

condiments.html] 

□ MONKEY FOR PRESIDENT 

[campchaos.com/monkey] 

□ USELESS SEXUAL TRIVIA 

□ THETTNATOR 

[penn.netroedge.com/-mrt] 

□ BATTLE OF THE INTERNET STUDS 

[exit76.com/battlestuds.html] 

WEB GUIDE 


NEW, NOTABLE & FUN (PAGES 168-169) 

□ MAXIM ONLINE 

[maximonline.com] 


□ DEJA.COM [deja.com] 

□ PLANETOUT [planetout.com] 

□ THE KNOT [theknot.com] 

□ EHARLEQUIN.COM 

[eharlequin.com] 

□ WOMEN.COM [women.com] 

□ PENCILBOX MAGAZINE 
[pencilboxmag.com] 

□ FREESCHOLARSHIPS.COM 
[freescholarships.com] 

□ BIGWORDS.COM [bigwords.com] 

□ BLUETORCH [bluetorch.com] 

□ EARTHSPORTS.COM 
[earthsports.com] 

□ HARDWARE.COM 
[hardware.com] 

□ PLANETFEEDBACK.COM 
[planetfeedback.com] 

□ CUSTOMERS SUCK! 
[customerssuck.com] 

□ JIM AVIGNON’S HOME PAGE 
Dimavignon.com] 

□ THE AMERICAN WEST TRAVELOGUE 

□ AD CRITIC [adcritic.com] 

□ HOWDY DOODY 
[howdydoodytime.com] 

□ MIGHTY BIG TV [mightybigtv.com] 

ENTERTAINMENT & SPORTS 

(PAGES 170-172) 

□ BLAXPLOITATION.COM 

□ THE ULTIMATE PAM GRIER SHRINE 


□ DOLEMITE DOT COM 

[dolemite.com] 

□ THE SAMUEL L. JACKSON HOME PAGE 


□ TOTAL BASEBALL ONLINE 

[totalbaseball.com] 

□ SANDBOX [sandbox.com] 

□ DAILY FANTASY SITES 

□ MAJORLEAGUEBASEBALL.COM 
[majorleaguebasebali.com] 

□ NIPPON PROFESSIONAL 
BASEBALL 

[www.inter.co.jp/Baseball] 



Pentium®/// 


Imagine the perfect PC with all the right a 
Now click on Gateway.com;' and we’ll buil] 


Click onto Gateway.com and check out our Gateway™ Performance PCs feat! 
Then pick from the latest peripherals, and we’ll build one for you from serai 




























HEALTH & FITNESS (PAGES 174-176) 

□ WOMEN’S BOX AEROBICS 


cardioboxingheavybreathing.htm] 


□ BOXING WORKOUT SPARRING 
PARTNER-FINDING 

[geocities.com/SiliconValley/3029/ 


□ LAMAZE INTERNATIONAL 

[lamaze-childbirth.com] 

□ INTELIHEALTH [intelihealth.com] 

□ VITAMINS.COM [vitamins.com] 


□ MOTHERNATURE.COM 


[me 


«l] 


MONEY & SHOPPING (PAGES 178-179) 

□ TIES.COM [ties.com] 

□ JRCIGARS.COM Drcigars.com] 

□ IGADGET.COM [igadget.com] 

□ BARNES & NOBLE GIFT CENTER: 
GIFT FINDER: DADS 
[www.bn.com/gif1/giftmatch/dadll.asp] 

□ GEAR.COM [gear.com] 

□ KOZMO.COM [kozmo.com] 


□ STREAMLINE.COM 

[streamline.com] 

□ BEAUTY.COM [beauty.com] 

□ GLOSS.COM [gloss.com] 


LIFESTYLE 4 COMMUNITY 

(PAGES 180-182) 

□ ANIMAL RIGHTS RESOURCE SITE 

[arrs.envirolink.org] 

□ PETA ONLINE [petaonline.org] 

□ THE ANIMALS’ AGENDA 


[anim: 


i.org] 


□ THE SHAKERS 

[cti.itc.virginia.edu/-jkh8x/ 

soc257/nrms/Shakers.html] 

□ THE FINDHORN FOUNDATION 


□ DISNEY@XONE.NETWORK: 
CELEBRATION DISCUSSION FORUM 

[xone.net/celebration] 

□ BABYCENTER [babycenter.com] 

□ IVILLAGE: PARENT SOUP 

[parentsoup.com] 

□ DRPAULA.COM [drpaula.com] 

□ CONNECT FOR KIDS 

[connectforkids.org] 

LEARNING 4 CREATIVITY (PAGE 186) 


□ THE INTERNATIONAL JAMES 
JOYCE FOUNDATION 

organizations/ijjf] 

□ BRONZE BY GOLD 


□ SCIENTIFIC AMERICAN: 
DINO-ROAR 

[sciam.com/explorations/l2l597dino 


WEB USER 

FIND IT (PAGE 189) 


[decide.com] 

□ REASON [reasonware.com] 

□ EPHONES [ephones.com] 

□ POINT.COM [point.com] 


□ COOLTEXT.COM 

[cooltext.com] 

□ NAMEBOY [namebi 


.m] 


LEARN IT (PAGE 190) 

□ APC [apc.com] 

□ TRIPP LITE [tripplite.com] 

CD-WRITER PLUS 


[hped' 


,m] 


□ VISTO.COM [visto.com] 

□ X:DRIVE [xdrive.com] 

□ FREEDRIVE [freedrive.com] 

□ l-DRIVE.COM [idrive.com] 

TRY IT (PAGE 191) 

□ CEIVA [ceiva.com] 


SEARCHALERT (page i92) 

□ FLYSWAT [flyswat.com] 

□ GURUNET [gurunet.com] 

□ SEARCH ENGINE WATCH 


[se: 


l.com] 


□ PAGOO [pagoo.com] 

□ TOPCLICK [topclick.com] 


Iccessories. 
it for you. 


iring an Intel® Pentium® III processor, 
ch. 


^Bflal entities. The Intel Inside logo, Intel and Per 



Gateway. 

Connect with us. 


Ad Code# 001265 

















Nurture your inner 



^Gateway .com. 


Rock Star 

Master Photographer 
Blockbuster Director 
Gaming Warrior 


From motherboards to mousepads, we’ve got everything you need 
to bring out all your hidden talents. Whatever they may be. 






You want it all. And who can blame you. Speed. Power. The ability to run multiple multimedia programs without a glitch. Then you want 
a Gateway Performance PC. It’s got loads of megabytes, the latest processor technology and a built-in DVD. And with the thousands of 
customizing options available online, you can build one to satisfy your every technological desire. 


Gateway Performance 700 


I Gateway Performance 800 


Intel® Pentium® III Processor 700MHz 
64MB SDRAM 

EV700 17" Monitor (15.9" viewable) 

32MB NVIDIA™ RIVA TNT2™ M64 

Graphics Accelerator 

20GB Ultra ATA Hard Drive 

12X DVD-ROM Drive 

Sound Blaster® Live!™ Value Card 

Boston Acoustics® BA735™ Speakers 

56K' PCI Voice Modem 

MS® Windows® 98 Second Edition 

MS Works Suite 2000 Software 


Intel Pentium III Processor 800MHz 
128MB SDRAM ~ 

EV700 17" Monitor (15.9" viewable) 
32MB NVIDIA RIVA TNT2M64 
Graphics Accelerator 
20GB Ultra ATA Hard Drive 
12X DVD-ROM Drive 
Sound Blaster Live! Value Card 
Boston Acoustics BA735 Speakers 
56K 1 PCI Voice Modem ~ 

MS Windows 98 Second Edition 
MS Works Suite 2000 Software 



Gateway Performance 850 


Intel Pentium III Processor 850MHz 
128MB SDRAM 

EV910 19” Monitor (18” viewable) 
32MB NVIDIA™ GeForce 256™ 

DDR Graphics w/TV Out & DVI-D 
30GB Ultra ATA Hard Drive 
12X DVD-ROM Drive 
Sound Blaster Live! Value Card 
Boston Acoustics BA735 Speakers 
56K 1 PCI Voice Modem 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 



Gateway Essential 550 


Intel Pentium III Processor 550MHz 
64MB SDRAM ~ 

EV700 17" Monitor (15.9" viewable) 
3-D Graphics 
10GB Ultra ATA Hard Drive 
40X Max/17X Min CD-ROM Drive 
Stereo Audio 

GCS-200 Speakers by Cambridge 
SoundWorks® 


Software Upgrades 


Quicken® Suite 2000 

Quicken Deluxe 2000, TurboTax® 
Deluxe, Quicken Family Lawyer™ 2000, 
TurboTax StateCoupont 

$79 ($59 after $20 mail-in rebate) 


Hasbro Interactive™ Classic Games 

Wheel of Fortune®, Jeopardy!®, Scrabble®, 
Monopoly®, Ultimate Yahtzee®, Clue® Murder 
at Boddy Mansion, The Game of LIFE® 

$99 


Microsoft Sports 

NFL Fever 2000™ Baseball 2000™ 
CART Precision Racing™ International 
Football 2000™ Golf 1999, Motocross 
Madness™ 3D 

$99 


Deluxe Reference Bundle 

Year 2000 Grolier Multimedia 
Encyclopedia® Deluxe, The Print Shop® 
Deluxe Version 10, Rand McNally 
TripMaker® Deluxe 2000, Rand McNally 
StreetFinder® Deluxe 2000, Mosby’s 
Medical Encyclopedia,™ Compton's® 
Interactive World Atlas™ 

$99 


gateway.com 


Gateway" Essential: 

powerful PCs at practical prices. 

Want a machine with might and muscle at a modest price? With a superfast 550MHZ 
processor, CD-ROM and serious acoustics, the Gateway Essential 550 will satisfy 
your indulgent side - and its price will appeal to your practical side. Plus, all the 
customizing choices at gateway.com let you match it to your life as well as your budget. 


56K 1 PCI Voice Modem_ 

1-Year Gateway.net® Internet Access 2 
MS Windows 98 Second Edition 


MS Works Suite 2000 Software 
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shipping and handling and taxes. Minimum 


r qualified 
FINANCE C 











































































Gateway" Portable PCs: 


Our portables are built with all the might and muscle of a desktop, so you don't have to compromise awesome functions to get a lightweight 
form. And our online store has cases, adapters and everything you need to go out in style. 


pentium®/// 


12.1” DSTN Color Display 
Intel® Celeron™ Processor 433MHz 


4.8GB Ultra ATA Hard Drive 
10X Min/24X Max CD-ROM Drive 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


14.1" XGA TFT Color Display 


15” XGA TFT Color Display 


Intel Pentium III Processor 500MHz Intel Pentium III Processor 600MHz 


32MB SDRAM (expandable to 160MB) 64MB SDRAM (expandable to 288MB) 
6GB Ultra ATA Hard Drive 


10X Min/24X Max CD-ROM Drive 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


12GB Ultra ATA Hard Drive 
6X DVD-ROM Drive 


V.90 56K 1 Modem 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


<9&QQ (APR 14.9%)for48 

LO JU through our Your : )W; 



$1999 KSKX 


Gateway" Profile" 2: 


With high-tech components wrapped up in a sleek package, the Gateway Profile 2 is 
the sports car of the information superhighway. And it barely takes up any desk space 
— as if you needed another reason to want one. 


APC® SurgeArrest® PNotePro - $29 
Casual Carrying Case - $49 
Kensington® Notebook Starter Kit - $49 
Kensington Saddlebag - $79 
MS Reference and Productivity 2000 
Bundle (Bookshelf 2000, Picture It!® 
2000, plus 3 more titles)-$99 
Solo Auto/Airline Adapter - $99 
Deluxe Carrying Case - $99 
Canon® BJC®-85 Portable Printer - $299 
Upgrade to 3-Year Limited Warranty 4 - $299 


Gateway.com Accessory Store 


INSTANT $20 REBATE 
OFF PURCHASES MORE 
THAN $149 
ATGATEWAY.COM 3 

(excludes PCs, software and 
accessories purchased with PCs). 



|*1 Toll Free from Mexico 95-888-888-0074 | 


3 Toll Free from Puerto Rico 800-846-3613 


Gateway, 

Go ahead. 


t After coupon redemption.TurboTax Deluxe will be mailed separately. TurboTax State free via mail-in rebate. 

1. Maximum data transfer rate dependent upon variables, including particular modems with which you are communicating, telephone lines, communications software and communications protocols. 

2. T0 AVOID BEING CHARGED A MONTHLY FEE. CA ,,m nrrnnr n,,r ur * n nrn,nn ™ n ' "-"- J L -- ; “ "" J ~‘- J *• “ - - -- ,r " L - - “ 


3. Offer expires May 31,2000. 

4. Visit gateway.com, call I -800-846-2000 or write to Gateway Terms & Conditions, P.0. Box 1951, North Sioux City, SO 57049-1951 for a free copy of applicable limited warranties and service agreements. 
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NETOBSESSIONS 


JOSHUA JACKSON 

The hot-for-teacher “innocent” from 
Dawson’s Creek is growing up. Surf 
a few of his 45 Yahoo! clubs and 
seven fan sites. Start UNDENI¬ 
ABLY...JOSH! [geocities.com/ 
ladyjunhuu/josh] 


CAM-2-CAM CHAT 

Forget Web cam exhibitionists. CU- 
SeeMe, NetMeeting, and iVisit are 
making 1960s prophecies of two- 
way remote video confabs a reality. 
Start CUSEEMEWORLD.COM 


AALIYAH 

At the ripe age of 21, the R&B 
goddess is celebrating 10 years 
at the mike. Mingle at one of 22 
Yahoo! clubs. Start AALIYAH 
PLAYS IT COOL [geocities.com/ 
sunsetstrip/palladium/7966] 


memorable site 


Desperately Seeking Socrates 


I F GREEK LIFE BRINGS TO MIND A KEG PARTY 

during rush week, it’s time to visit the 

GREEKS: CRUCIBLE OF CIVILIZATION [pbs.org/ 

empires/thegreeks], PBS’s companion site to 
its recent documentary. View the Acropolis 
Web cam, roam the map of ancient Athens, or 
take the quiz on “The Greeks Interactive” to deter¬ 


mine your place in Athenian society (poet 
slave?). Once you know that, you 
can practice some ancient Greek. 

Much to absorb, but as the philoso¬ 
pher Democritus said: “Do not try 
to understand everything, lest you 
thereby be ignorant of everything.” -m.g. 
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STATS 


nclickflws 


Smart Move, Garry 

There’s a Web home for everyone: Chess champion Kasparov 
logs in with his own salon 


122.7 

million 


C HESS GREAT GARRY KASPAROV RECENTLY FACED 

off against tennis champ Boris Becker—not on 
a court or chessboard, but on the Web. Becker 
was one of almost two dozen players Kasparov 
has challenged since kicking off his new chess 
hub, KASPAROV CHESS [kasparovchess.com]. 

“I wanted to show the outside world that interest 
for this game goes across to all types of people. Every¬ 
one will be very surprised to see the other [big] names 
who play on the site soon,” says Kasparov. Adding to 
the competitive thrill of it all, Kasparov Chess offers 
match analyses, timed matches, and prize money. 

The 37-year-old Russian created a buzz in 1997 
when he beat IBM’s Deep Blue supercomputer. In 
a subsequent match, he used chess 
databases and analysis programs as 
aids. His opponents? A global team 
making all its moves after taking votes. 
Kasparov proved his mettle, though, 
winning the match before an audience 
of 3 million surfers. 

“The Net has been a savior for [chess],” Kasparov 
adds. “You can actually play from home while you 
learn and watch the masters.” And he’s on a mis¬ 
sion: "I feel like a champion who is building abridge 
from the traditional times to this era. This is going 
to be my legacy.” — J.G. 


READ THE ENTIRE 
Y-LIFE CONVER¬ 
SATION WITH 
KASPAROV AT 

YIL.COM/ 

EXTRA/CHESS. 



Total number of U.S. 
home Internet users. 

72 

The percentage of 
Internet users who say 
the Web has made their 
lives better. 


quotables 


The Inter¬ 
net, like much 
of [our] tech¬ 
nology, re¬ 
sulted from 
research and 
development 
related to 
war. It is... 
literally 


NETBRIEFS.06/00; 

KO’D When a former employee of i 
Mike Tyson's manager listed two of 
the heavyweight’s championship belts i 
on eBay, there was a slight problem: 

He didn’t own them. The would-be 
profiteer was charged with posses¬ 
sion of stolen property. Adding 
insult to injury, 
met the reserve price.... 

HELLO, DALAI BBC 
WORLD SERVICE recently 
snagged the Dalai Lama for 
his first interactive, online 
interview [www.bbc. 
co.uk/worldservice/ 
eastasiatoday/ 
ea9903IO.htm], 

During the chat, His 
Holiness said he 
hoped that the Net 


would “make clear what is truth, what 
is reality, and what is false propagan- 
da.”...BRIDESWEB REVISITED 
Undeterred by Fox's Who Wants to 
Marry a Multi-Millionaire? debacle, 
Tom Arnold has taken his search for 
Wife No. 3 online with MARRYTOM. 
COM. Meanwhile, Darva Conger, 
“winner” of the TV show’s contest, 
has declined an offer from Net- 
porn mogul Seth War- 
shavsky to pose nude for 
$1 million. ...PRIME TIME 
FIRST UPN TV’s Dilbert 
has become the first 
prime-time network show 
to be streamed, legally 
and in its entirety, over 
the Net. The episode, 
Webcast in February, 


included Dilbert outtakes and other 
behind-the-scenes segments....HEY, 
DUDE Ex-Beatle Paul McCartney 
has joined with MPL Communica¬ 
tions in a copyright infringement 
suit against MP3.COM, targeting a 
feature that lets surfers upload CDs 
to the Net and listen to them from 
any computer,...IMAGINE ALL 
THE BIDDING As Paul wages bat¬ 
tle, EOFFER.COM will auction John 
Lennon’s Steinway piano next 
month for an amount expected 
to be upward of $2 million.... 

MORE FREEBIES Intel is about 
to join Ford and Delta in offering 
free home PCs and Net access to 
its 70,000 employees. The compa¬ 
ny expects to start deliveries 
next month. 


changing... 
the way the 
world is 
organized. 




— M.G. 




































All sorts of creative projects from start to finish. 

You have imagination. You have a color printer. See what happens when you combine the two at www.canonprintplanet.com. 
It's fun, it’s free and it always seems to turn one good idea into another. Cation KNOW HOW" 









g Click! COMMUNITIES 


CAMWATCH 


THE WAIKIKI 
AQUARIUM 

At 96 years old, it’s the 
third-oldest public “fish 
zoo” in the nation. Still, 
the Waikiki Aquarium 
remains nicely ahead of 
the curve, hosting not 
just one but two Web 
cams. Tune in to the 
SHARK CAM [www. 
otted.hawaii.edu/ 
aquarium/coralcam] 
to bond with some 
toothy would-be 
friends at a safe dis¬ 
tance as they stalk 
their prey. Or, drift over 
to CORALS ARE ALIVE! 
[waquarium.mic. 
hawaii.edu/research], 
which focuses on living 
but sedentary coral. 
And don’t worry about 
missing the action— 
both cams reload every 
10 seconds. 


SCENE 


[Webville m 


Their crackers are going stale, and they’re 

gradually moving water bottles from the basement to the 
refrigerator. Yep, those who feared the worst on January 1, 
2000, are now saddled with more saltines and aerosol 
cheese spread than most of us could possibly consume in 
a lifetime. But if you were secretly titillated by the prospect 


of our high-tech world crumbling 
around us, consider "voluntary 
simplicity” as an alternative. 

Imagine that: a world without 
PalmPilots, StarTacs, or AOL. The 
movement has chucked the ex¬ 
travagant trappings of modem 
life — home theaters, fancy cars, 
flashy clothes — into the figura¬ 
tive compost toilet in its effort to 
get back to basics. 

Okay, so it has held on to a 
high-speed modem connection. 
How else could we experience 

THE SIMPLE LIVING NETWORK 

[simpleliving.net]? Created by a 
lifelong environmentalist in Trout 
Lake, Washington, Simple Living 
helps surfers break their posses¬ 
sion obsession. Visitors to the site’s 
discussion boards exchange tips 
on how to live beyond their wage- 
earning existence, brew beer, and 
find “a good deodorant that is not 
in a plastic container,” among 
other facts. 

Simple Living’s Study Groups 
point you toward foliowers in your 
area. If you decide to attend a meet¬ 
ing, bring some of the crackers 
from your Y2K stockpile. 

GROUP RELIEF 

“Make millions at home doing 
absolutely nothing!” Alas, such 
dreck litters many once-articulate 
Usenet newsgroups. David Ritz is 
out to change that. 

Though Usenet isn’t exactly as 
hot as, say, instant messaging, its 
newsgroups still have their die¬ 


hard members (EarthLink says 25 
percent of its users are regular vis¬ 
itors). As a volunteer “spam track¬ 
er,” Ritz noticed earlier this year 
that an inordinate number of junk 
Usenet posts were originating— 
or seeming to originate—from 
accounts at Excite(a)Home, the 
broadband ISP. 

After a quick virtual huddle, 
Ritz and newsgroup administra¬ 


tors delivered an ultimatum to 
Excite@Home: Move against the 
offenders or face the group’s harsh¬ 
est decree, the Usenet Death Penal¬ 
ty, which would shut down all 
Usenet posts from members. In 
effect, surfers from the offending 
ISP can read posts, but their own 
words fall into a digital abyss. 

Excite@Home pledged to take 
action against known offenders. 
Similarly, Erols, CompuServe, Bell 
Atlantic, PsiNet, and EarthLink 
have responded to UDP threats. 
Fred Nixon, a vice president at 
EarthLink, says a UDP would he 
“horrible” for a company’s repu¬ 
tation. Practically speaking, how¬ 
ever, he says a UDP “might not do 
a heck of a lot” if Usenet usage 
continues to fall. 


BACK TO BASICS: It’s a wired world, but you can still live simply. 
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WHEN 


ISLAND OLDIES 

From the vaults to your 
Net radio, four hours of 
oldies but goodies, [www. 
treasureislandoldies.com] 


RUB-A-DUB 

Reggae radio jams bom 
on the Web. 

[2kool4radio.com] 

WEDNESDAYS 

RESUME TIPS 

Hints from a 


weekly. 

[entertaindom.com/pages/ 

multipath/superman/ 

lain.jsp] 

SATURDAYS 

MEAN PLANET 

Sci-fi humor-romance 
:s. [scifi.com/ 
scioriginals] 

overheard 
on the net 

“Ru makes the 
most beautiful 
woman I have ever 
seen! I had to get 
some of his make¬ 
up tips." 

-TAMMY FAYE 
BAKKER-MESSNER 

on the female imper¬ 
sonator RuPaul 


H dick! FORWARD 


Up&Coming 


ciaeindex.htm]. Although the 
agency’s work is quite covert, it’s 
happy to publicize every little 
benefit of working at the shiny 
new George Bush Center for 
Intelligence....Aardman Ani¬ 
mations—the creative brain 
behind the Oscar-winning 
Wallace & Gromit shorts— 
rolls out Chicken Run, its 
first animated feature. 

Mel Gibson and Julia 
Sawalha supply the 
voices in this depiction 
of poultry trying to fly the 
coop (think The Great 
Escape meets Animal 
Farm). Watch the 
film’s hilarious trailer 
at the official Chicken 
Run Web site [www. 
chickenrun.co.uk]. 


ART 

The artist Gary Simmons spe¬ 
cializes in images of'absence, 
and his latest project at New 
York’s Dia Center for the Arts, 
wake [diacenter.org/simmons], 
follows that vision: A series of 
photographs captures nine 
empty ballrooms and dance 
spaces, which the viewer can see 
only in small portions while 
passing the mouse over them. 
Are they a portrait of loneliness? 
An evocation of the act of 
remembering? Whatever your 
reactions, one thing is certain: 
It’s a fascinating project....When 
one thinks of our nation’s pho¬ 
tographic heritage, one thinks 
of Walker Evans. His images, 
particularly those of the down¬ 
trodden, have helped define 
our visualization of 1930s and 
1940s America. His most pro¬ 
found works were recently 
exhibited at New York’s Metro¬ 
politan Museum of Art, but you 
can still pay a visit to the 

WALKER EVANS PROJECT 

[xroads.virginia.edu/~UG97/fsa/ 
welcome.html] for a stimulating 
analysis of his contributions to 
documentary photography. 


FILM 

Its ridiculous “e-mail scene” 
notwithstanding, Mission: Impos¬ 
sible (1996) delivered enough 
high-tech Sturm und Drang to 
power a medium-size Silicon Val¬ 
ley startup. Now superagent 
Ethan Hunt (Tom Cruise) is back 
in Mission: Impossible 2, with a new 
crew, a new mission, and of course 
a new haircut. The film’s official 
site [missionimpossible.com] 
hosts nifty Flash animations and 
uses just the right level of tech¬ 
nospeak to put you in mission 
mode. If you find yourself unusu¬ 
ally excited, visit innovation & 

INTRIGUE: EMPLOYMENT AT THE CIA 

[www.cia.gov/cia/employment/ 

ABOVE: Walker Evans exhibit. 
RIGHT: Chicken Run. 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


MERIT 


For more information about PM USA and its products, 
t www.philipmorrisusa.com or call 1-877-PMUSAWEB. 
“tar," 0.5 mg nicotine av. per cigarette by FTC method. 

© Philip Morris Inc. 2000 


Lighten up with Merit. 


Enjoy rewarding taste. 








II click! SHOPPING 



1 30s REDUX 

Vintage watches are 
fine. But this 18-karat 
Dubey and Schalden- 
brand heirloom-to-be 
($7,200) from ashford. 
com melds a classic 
design with up-to-date 
23-jewel movement 
and is water-resistant 
to 30 meters. 


2 GATOR SPEAKS 

Leather’s nice, but 
’gator skin says, “I 
spent way more 
[$290] on my bifold 
wallet than you did on 
yours!” And it’s worth 
it. Find this number at 

ZEBRAMART.COM. 


3 NO PICNIC 

“A tisket, a tasket...” 
This summery hand¬ 
bag ($540) from 

LUXURYFINDER.COM 

may take some design 
cues from a picnic 
basket, but it’s des¬ 
tined for much fan¬ 
cier social outings. 


ASKTDEMAVEN 


ition off, so I figured 
I’d try one of those new 
“swap sites.” Good idea? 
How does it work? 


A Sure it is, but be 
prepared to hurry 
up and wait for 
action. Swaps require 
that you find someone 
who wants what you 
have and has something 
you want in return. In 
general, the process is 
simple: Register, list 
what you have (and 
want), and look for 
swap partners. (In most 
cases, swappers are 
rated for reliability.) 
After that, it’s a waiting 
game—sometimes, a 
long one—before you 
make a good match. 


B I CAN BUY 
ON 

THE NET? 


Humanitarians do 
their part by 
“adopting” a 
needy child in an 
undeveloped land. 
Others with more 
mercenary mo¬ 
tives adopt a bo¬ 
vine. RENTMOTHER 
NATURE [www. 
rentmothemature. 
com/babauer/ 
rentcow.html] 
charges a mere 
$40 for an 18- 
month lease on the 
purebred Jersey 
cow of your choice. 
Select the milking 
day, and eight 
weeks later a 
selection of 
cheeses (via the 
aging shed) arrives 
at your doorstep— ; 

along with prog- s 

ress reports on | 

your grazer. -m.g. z 
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25th 

Anniversary 

Special. 


Act now 

• just $500 opens a cash account. 

• Get an automatic 50% rebate on 
your commissions for the first 
month - up to 25 Internet 
equity market trades. 


Thats a party 
I don't want 
to miss.” 


Open a cash 
account now with 
only $500 and get 

50/o off a month j Help us celebrate 25 years of solid 
of commissions./ 

x experience by taking advantage of this 
solid offer. Open an account with only 
$500 and get an automatic 50% rebate on 
commissions for your first month —up to 25 
Internet equity trades. When your first month 

OThis offer is great. 0ffcr:F 

I’m ready to take on Wall Street. 

Please send me my FREE Ameritrade information kit 
along with an account application. 


A , 


E-MAIL ADDRESS 

To get an application online, visit www.ameritrade.com or 
AOL keyword: ameritrade. Use offer code RGD. Open and fund 
your cash account by 7/5/00 and receive an automatic 50% 
rebate on your commissions for the first month —up to 25 
Internet equity market trades. 

;d between 4/18/00 and 7/5/00. Half-off rebates will appear on your monthly statement 


“An anniversary 
celebration with 
50 % off commissions 
and $500 to 
open an account? 
















g click! SHOPPING 


BY GAIL HENRY 



1 30s REDUX 

Vintage watches are 
fine. But this 18-karat 
Dubey and Schalden- 
brand heirloom-to-be 
($7,200) from ashford. 
com melds a classic 
design with up-to-date 
23-jewel movement 
and is water-resistant 
to 30 meters. 


2 GATOR SPEAKS 

Leather’s nice, but 
’gator skin says, “I 
spent way more 
[$290] on my bifold 
wallet than you did on 
yours!” And it’s worth 
it. Find this number at 

ZEBRAMART.COM. 


3 NO PICNIC 

“A tisket, a tasket... 
This summery han 
bag ($540) from 

LUXURYFINDER.COM 

may take some des 
cues from a picnic 
basket, but it’s des¬ 
tined for much fan 
cier social outings. 


BUSINESS REPLY MAIL 




ADDRESSEE 


ASKTHEMAVEN 

Q l have some CDs I 
can’t seem to auc¬ 
tion off, so I figured 
I’d try one of those new 
“swap sites.” Good idea? 
How does it work? 

A Sure it is, but be 
prepared to hurry 
up and wait for 
action. Swaps require 
that you find someone 
who wants what you 
have and has something 
you want in return. In 
general, the process is 
simple: Register, list 
what you have (and 
want), and look for 
swap partners. (In most 
cases, swappers are 
rated for reliability.) 

After that, it’s a waiting 
game—sometimes, a 
long one—before you 
make a good match. 


0 1 CAN BUY 
ON 

THE NET? 


Humanitarians do 
their part by 
“adopting” a 
needy child in an 
undeveloped land. 
Others with more 
mercenary mo- 
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Ameritrade 


PO Box 3767 
Omaha, NE 68172-9824 


































open an account? 


Open a cash \ 
account now with \ 
only $500 and get i 

50% off a month J Help us celebrate 25 years of solid 
ofcommissions./ ... 

~/ experience by taking advantage of this 

V ^ solid offer. Open an account with only 
$500 and get an automatic 50% rebate on 
commissions for your first month —up to 25 
Internet equity trades. When your first month 
is up, commissions for Internet equity market 
orders are still only $8, just $5 more for stop 
and limit orders. Opening that account will 
give you access to 24-hour customer service, 
customized e-mail alerts, and reams of free 
research. And with oureCheckSecure™ 



service, you can fund your account 
faster so you can start trading 
sooner.*Open your account 
today. Use offer code RGD. Go to 


www.ameritrade.com 


The festivities won’t begin till you get here. 



\ 1 / 

A Ameritrade 



Believe in yourself" 


Offer valid for new individual or joint accounts opened and funded between 4/18/00 and 7/5/00. Half-off rebates will appear on your monthly statement and apply to Internet equity orders only. Offer not valid 
for IRAs or with any other offer. $500 minimum equity required to open your cash account. $2,000 minimum balance required for margin accounts.—Report & Alert Service is provided by independent 
third parties. Service and information not guaranteed by Ameritrade.-*Funds received using eCheck Secure are normally available for trading within two business days.-Market volatility and volume may delay 
system access and trade execution. If you experience difficulties, please contact customer service. 24-hour customer service, excluding market holidays. Orders can only be executed during market hours. 
Member NASD/SIPC. SIPC account protection is $500,000, including $100,000 in cash claims. An additional $24.5 million in assets protection is provided. ©2000 Ameritrade. AOL keyword: ameritrade. 


















ONfJNE 

PICKS 


The most popular games 
played at Uproar 

1 FAMILY FEUD 

2 BINGO BLITZ 

3 BLOWOUT BINGO 

4 PICTURE THIS 

5 PUZZLE A GO-GO 

6 TRIVIA FREE FOR ALL 

7 100% 

8 SPECIAL TRIVIA-OSCARS 

9 PRIZEPOINT POKER 

10 MATCHMAKER 

Rankings reflect traffic at [uproar.com], 
week ending 3/24/00. 



DEMOS 


The five most popular 
demo downloads at 
Happy Puppy 



GAMES 


BY MARC SALTZMAN 


It’s Baaack! 

Didn’t get enough Blair Witch lore the first time? Say hello again 


■ F YOU WERE CHILLED BY THE BLAIR WITCH PROJECT, 

I try this tale: A gathering of game writers enters 
I the deep woods of their collective imagination. 
1 Their mission: to craft a game in the film’s 
I likeness. How scary is that? * gathering of 
developers [godgames.com], publishers of Noc¬ 
turne, last year’s hot action thriller, plans a late-sum- 
mer rollout for Episode 1 of the Blair Witch Trilogy. 
The first of a three-game set ($30 each), this release 
employs the Nocturne game engine and even some 
of that game’s characters. (Alas, the film’s unhappy 
campers have been retired.) 

Set in 1941, Episode 1 stars Nocturne’s Doc Holi¬ 
day and the Stranger, who are investigating the activ¬ 
ities of child-murderer Rustin Parr. (BWP devotees 
know the hermit as a key element of Blair Witch 
lore.) As with Nocturne, surfers will be invited to 
download a Blair Witch game editor from the Gath¬ 
ering Web site, letting them create and share add¬ 
on missions, new characters, and custom scripts. 

Rob Cowie of Haxan Films, BWP ’s producer, 
says that the story lends itself to digital reinter¬ 
pretation: “We never thought about the movie in 
a linear fashion.” 

That all sounds great—and most important, we 
won’t be hearing Heather’s bloodcurdling scream 
again. Amen. 



FLASHBACK: Blair Witch, circa 1941. 


1 GRAND THEFT AUTO 2 

2 CLANS 

3 SUPERBIKE 2000 

4 HALF LIFE: OPPOSING FORCE 

5 EV0LVA 

6 SOLDIER OF FORTUNE 

7 KICKFLIP 

8 ARMY MEN: AIR TACTICS 

9 NASCAR 2000 

10 SWARM ASSAULT 



GAMINGROUNDUP l 



CLASSIC CLONING 
FREE-GAMES-NET [free-games- 
net.com] highlights the best of the 
Net’s downloadable freeware and 
shareware games. Its archive con¬ 
tains hundreds of diversions, 
including clever updates of Zelda, 
Arkanoid, Pac-Man, and other 
memorable arcade classics from 
your boardwalk days. 


ALIENS ATTACK 
ARC (Attack-Retrieve-Capture) is 
the latest action-strategy game 
from WON.NET. Pilot your saucer 
through a minefield of hostile 
alien ships in a kill-or-be-killed 
fight to the finish. A maximum 
of 64 players can duke it out 
simultaneously. Great, free 
multiplayer fun. PC only. 


GAMES [fiendishgames.com], 
blends gorgeous graphics (left) 
with great music to establish the 
setting for a fine 3-D alternative to 
Tetris. Warning: highly addictive. 
$15 to register; PC only. 


A NOT-SO-QUIET RIOT 
WebRiot, MTV's interactive music 
trivia show, appeals to combative 
Gen-X and Gen-Y surfers who play 
along at home as contestants battle 
for cash and prizes on the live TV 
broadcast. MTV ONLINE [mtv.com] 
reports that more than 600,000 
surfers registered and played 3 mil¬ 
lion games of WebRiot during its first 
four months online. Not surpris¬ 
ingly, the network has ordered 
65 more episodes for the 
show’s second season. 






























you uierc not Born noBIe, 

But jour Besfinj is to reijn as Binj. 

* Command your knights in menacing formations. 

+ Dominate the worlds marketplaces. 

+ Embody the spirits of William Wallace. Saladin, 
Barbarossa. Joan of Arc, and Genghis Khan. 

+ Listen to monks speak of thirteen unique 
warriors and civilizations, all in their own dialects. 

♦ Achieve victory through conquest, economic 
stranglehold, or exploration. 

Find more glory at mumi.inicrasoft.eoni/jatnes/aje2 







HOME & OFFICE 


BY LYNN GINSBURG & JEREMY CAPLAN 


NETSAVERS 



Brain Trust 


GOOD 




At InfoRocket, smart alecks are getting 
paid to share what they know 


KAY, YOU’RE IN THE 

know, but you 
can’t know it all. 

INFOROCKET.COM 

lets you pay others to fill in 
your knowledge gaps. Whether 
you’re trying to remember the 
lyrics to an obscure song or get 
a list of every local Chamber of 
Commerce president in Cali¬ 
fornia by next Monday, you may 
find the answer at this com¬ 
bined auction house and 
research firm. 

The fact-finding process 
starts when you post your 
question, the top price you’re 
willing to pay for the answer, 
and your deadline. Anyone 
reading your post who thinks 
he has the answer submits a 
pitch and an asking price for 
the information. InfoRocket 
members assess the performance 
of the knowledge merchants, 
dubbed “AnswerRockets,” just 


as eBay members rate 
auctioneers. 

Mike May, senior ana¬ 
lyst at Jupiter Commu¬ 
nications, sees one stumbling 
block for InfoRocket and simi¬ 
lar services (infomarco.com is 
another recent launch): 

“Ebay has its real-world 
equivalents—flea mar¬ 
kets and garage sales. 

But the absence of a 
precedent [here] 
makes it very diffi¬ 
cult to determine a 
clearing price for 
information.” 

True, but it doesn’t 
take areal-world prece- 
dent to know that, 
given the Web’s cornu¬ 
copia of reference sites, 
paying for research is more 
likely to be done by a har¬ 
ried businessperson than a 
casual surfer. -l.g. 


NOW, SURFER 

When the FedEx office 
closes its doors for 
the night, NOWDOCS 
[nowdocs.com] is still 
open. This combination 
online copy shop and 
overnight delivery ser¬ 
vice assumes the grunt 
work of printing, copy¬ 
ing, and shipping high- 
quality hard copies of 
letters, spreadsheets, 
databases, or presenta¬ 
tions. Upload your file to 
the site, preview it, and 
choose the paper and 
binding; NowDocs will 
handle printing and col¬ 
lating. The service deliv¬ 
ers in 13 metro areas 
within two hours ($20 
for a 10-page black-and- 
white document), or you 
can opt for next morn¬ 
ing, afternoon, or two- 
day delivery. 

RUDE 

AWAKENINGS 


“I’m going to call you 
every morning for the 
rest of your life, ha ha 
ha!” The biting humor 
of comic Tom Green 
(of MTV fame) recently 
joined the roster of 
Mr. WakeUp mes¬ 
sage options at 
IPING [iping.com]. 
Sleep-loving 
surfers who 
register with 
the site sim¬ 
ply enter 
their desired 
rising time, 
then choose 
from one of 17 jar¬ 
ring Green routines. 
It’s free, but you’ll 
have to endure a few 
words from the spon¬ 
sor (so what else is 
new?) along with 
those cheery, rousing 
messages. -L.G. 































! STYLE 


BY BARBARA KURGAN AND GAIL HENRY 



Green 

Without Envy 


Hoosin Lampworks gemstone lamp 
$468 [sllverplum.com] 

Leather tray 

$245 [bestselections.com] 

Dr. Skud flyswatter 
$11 [retromodern.com] 

VW Beetle coupe 
$20 [etoys.com] 

Eight-inch cake stand 
$49 [marthastewart.com] 

Wheel of glass pins 
6 for $12 [marthastewart.com] 

Campo Marzio leather diary 
$75 [silverplum.com] 

Squiggle mouse pad 
[benzadesign.com] 


i 
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Because life's a bore. 

style365.com 









il Click! ATTITUDE 



DEAR GASTON, 

After meeting “Maxine” in 
a chatroom last week, I 
lied when she asked for 
my full name. I also told 
her I lived two towns over 
and that I was single. 

(The divorce is almost 
final.) But I did give her 
my phone number. 

Imagine my surprise 
when Maxine called and 
said I was a “pathological 
lying, married [expletive 
deleted].” She then told 
me my real last name and 
my address. I’m scared— 
and a bit intrigued. How 
did she do this? 

—In Hiding 

IN HIDING: No matter 
my crises de rage, no 
one ever listens to the 
excitable Frenchman in 
a turtleneck. You gave 
this femme fatale your 
phone number? This 
possibly twisted—yet 
very resourceful—chat 
friend of yours most 
likely visited REVERSE 
PHONE DIRECTORY 
[reversephonedirectory. 
com]. If your number is 
listed in the phone book, it 
appears on this site. This 
reference also includes 
links to paid public- 
information services such 
as local real estate sales 
records. Still intrigued? 
Aidez-vous. 

GOT A NET PROBLEM? 
Gaston LeBeau now 
answers surfers’ 
perplexing lifestyle 
questions at YIL.COM 
[yil.com/gaston], or 
e-mail ASKGASTON@ 
ZIFFDAVIS.COM. 


Yippee! 


CAN THE SPAM Should the junk- 
meisters who clog your in-box be 
held criminally accountable for their 
misdeeds? The legislators behind 
H.R. 3113 think so. This bill, which 
has been making its way through 
Congress since October, 
would levy charges against 
spammers. At long last 
relief? 


Yahooey! | 


COOL HEAT While the Net 
buzzed about Stephen King’s 
Net-only novella, totalsports. 
net was releasing on its Web site chap¬ 
ters of Darryl Brock’s novel Havana 
HEAT [totalsports.net/books/ 
havanaheat], about a baseball player 
in the early 1900s. By the day the book 
appreared in stores, all 20 chapters 
had been posted to the site, along with 
some additional Web-only text and 
graphics. Yet another home run idea. 

DO UNTO OTHERS Just because a kid 
scores a perfect 1,600 on her SAT 
doesn’t mean she has also aced good 
Netiquette. That’s why many U.S. uni¬ 
versities are handing out ethics tuto¬ 
rials along with e-mail addresses. It’s 
one big step toward raising a genera¬ 
tion of more thoughtful and socially 
responsible surfers. 


GOT A YIPPEE/ 
YAHOOEY? VISIT 
OUR NEW FORUM AT 
YIL.COM/YY TO 

|ORCP,T,r, B u 


BAD CALL In a jaw-dropping move, 
the state of Texas is posting online 
accounts of death row executions, 
including the inmates’ final words 
and details of their last meals. It’s one 
thing to administer the will of the 
court, but even the tried and 
icted deserve a little dig¬ 
nity in death. 

THE NETLESS NET? A new 

sm. service caters to those who 

1 - ' actually don’t want to go 

online at all. Call inetnow [inetnow. 
com] at 888-463-8669 and tell one of 
the eager helpers on the other end of 
the phone your research or shopping 
needs; they’ll take it from there. Com¬ 
ing soon: Cancel your subscriptions 
and pay people to read your maga¬ 
zines for you. 

LIES@H0ME Can’t come up with a 
good excuse for the lipstick on your 
collar? A new Web site will provide 
alibis for you and other straying mates. 
For a small fee, the site can send you 
fake invitations to business functions 
you just have to attend, or even call 
home to confirm your attendance at 
such nonexistent events. The service 
can’t, however, clear consciences or 
mend broken hearts. 


WHAT THE 
SEARCH ENGINE 
FOUND 






FAILED 1972 PRESIDEN¬ 
TIAL CANDIDATE 
GEORGE MCGOVERN 

(3,529) _ 


Searches conducted at Google.com 


EXTREEEMELY 

SPECIALIZED 


GHOST TOWNS 
IN ONTARIO 

[ghosttownpix.com] 

DIRTY TOILETS IN 
TOKYO [www.asahi-net. 
or.jp/-ad8y-hys/ 
kitanai_e.htm] 

A SHORT HISTORY OF 
POLYPHONIC MUSIC IN 
turkey [sanat.bilkent. 
edu.tr/interactive.m2. 
org/Music/evin2.html] 
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click! 


WEB TRACKS 



p ——- 

Sprinting 

Ahead 

You won’t find ‘Nadia’s 


Theme’ here—just the 
inside track from Olympian 

Michael Johnson 

C HEESY FAUX-CLASSICAL MUSIC. TALES 
of hardship that make winning the gold 
that much sweeter. Olympic track star 
Michael Johnson is too much of a class 
act—and a Net vet—to dole out such 
fluff on his pages at NBCOLYMPICS.COM. 

As anchor of the site's Athlete's Voice 
area, Johnson, along with other selected 
Olympians, is sharing written and spoken 
dispatches about his preparations for the 
XXXVII Olympiad, being held September 
15 to October I in Sydney, Australia. John¬ 
son, you may remember, scored gold 
medals for the 200- and 400-meter 
events at the 1996 Summer Games in 
Atlanta. (He also hosts his own Web site, 
MICHAELJOHNSON.COM, which was 
under reconstruction at press time.) 

You’ll find a striking degree of detail in 
Johnson’s corner of the NBC site: “We’ll 
be highlighting different sections of the 
track and comparing my style of running 
to another athlete’s...[discussing] how 
you actually get in the [starting] blocks 
and what kind of force you put on them 
when you take off.” Fans who register for 
Johnson's e-mail missives will get notes 
from the star on his race days, with per¬ 
sonal insights that simply aren’t possible 
through TV coverage. 

Speaking of the tube, Sydney's oppos¬ 
ing time zone will make catching the 
games on TV more difficult this time 
around (alas, you may even miss many of 
those misty montages). But with Net- 
savvy jocks such as Johnson on the beat, 
you probably won’t notice. —E.L. 
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® TOYOTA 1 


Check out three races and 
a Grand Prix up close, as in 
VIP seats and riding in the 
pace car. Then go to racing 
school so you can drive your 
two hot new MR2 Spyders. 


4 


Check out the Summer and 
Winter X-Games, VIP-style. Then 
go extreme with Sir Edmund 
Hillary, Olympic Medalist Ian 
Ferguson, and America's Cup 
winner Craig Monk, on a 
New Zealand Sports Adventure. 


11131 e ED 7 


Get your friends together 
by wiring them with the best 
technology in existence. Wired 
editor and tech gadget guru, 
Bob Parks, will help you spend 
your $100,000 budget. 


| BISOU BISOU 10 


First, a custom designed 
outfit from fashion 
designer Michele Bohbot. 
Then stay in what used to be 
Coco Chanel's apartment in 
Paris. Finish with a few 
days at a French chateau 
in the countryside. 


SixFlags 2 


Bring up to 25 friends 
along for a VIP nationwide 
roller coaster tour. Check out 
your choice of five Six Flags 
theme parks and get in an hour 
before the masses at each one. 


Travel a mile below the 
waves in a MIR submarine 
and see for yourself what the 
Titanic looks like in her final 
resting place, and relive your 
dive in National Geographic 
Adventure magazine. 


at Hollywood's exclusive 
Moving Picture Ball. Then 
hold your own private 
movie premiere at the 
famous Egyptian Theatre. 


Drink champagne with your 
companion while at the North 
Pole. Six months later, do 
the same at the South Pole. 
Also, join Iditarod musher, 
DeeDee Jonrowe, in Alaska 
for a three day dog sled tour. 




boat exploring the 
i your family and lea 
a world-renowned i 


Spend two week: 
incredibly stylish 
Italy. Stay in a pri 
and spend up to • 
grand on Bvlgari 
while you zoom a 
hot spots in a Fer 


get in cahoots and win 


www.cahoots.com 




















































n click! CHARTS 



4 LYCOS 27.1 

5 MICROSOFT.COM 26.0 

6 NETSCAPE 22.4 

7 GO NETWORK 19.5 

8 PASSPORT.COM 17.9 

9 HOTMAIL 175 

10 BLUE MOUNTAIN ARTS 16.6 


WHERE’S 
THE BUZZ? 

The most visited news/ 
info/entertainment sites 


1 ZDNET < 

2 ABOUT.COM 

3 MSNBC 

4 CNET.COM 

5 WEATHER.COM 

6 DISNEY ONLINE 

7 G02NET 

8 FREELOTTO.COM 

9 TIME.COM 

10 IVILLAGE 

11 CNN.COM 

12 ONHEALTH 

13 ESPN.COM 

14 LIFEMINDERS.COM 

15 WINDOWSMEDIA.COM 


50,000 Net surfers. "Unit 
visitors" represents the num 

ing February. Apparent ties a 


MIXED DOUBLES? 

Q: Do you think colleges 
should allow male and 
female students to share 


[3/23] 

2 CHRISTINA AGUILERA [3/22] 

3 A.J. MCLEAN, Backstreet 
Boys [3/17] 

4 BONO [3/12] 

5 STEWIE GRIFFIN, Family 
Guy [3/14] 

6 BONNIE EAKER WEIL, 

relationship expert [3/16] 



I SAVING RYAN'S PRIVATES, 

parody 

2 FERMENT, experimental 

3 I KILLED MY LESBIAN WIFE, 


comedy directed by Ben 
Affleck 

4 DOG DANCE 2000, comedy 

5 THE BLAIR FISH PROJECT, 

parody 


SEARCHES 

[lycos.com]. 


3 BRITNEY SPEARS 


Isabel Allende 

2 THE BRETHREN, John 

3 BEOWULF [new transla¬ 
tion], Seamus Heaney 

4 CAROLINA MOON, Nora 
Roberts 


Jonathan Lethem 


THE EDGE OF REASON, 

Helen Fielding 

7 GAP CREEK: A NOVEL, 

Robert Morgan 

8 THE LION'S GAME, Nelson 
Demille 

9 MOMENT OF TRUTH, Lisa 
Scottoline 

10 timeline, Michael 
Crichton 


1 BYE, BYE, BYE, 'N Sync 

2 HOW DO YOU LIKE ME NOW?, 

Toby Keith 

3 FROM THE BOTTOM OF MY 
BROKEN HEART, Britney 


BEING lonely, Backstree 
Boys 

5 00H LA LA, Wiseguys 


Britney Spears 

7 body MOVIN', Beastie Boys 

8 reflection, Christina 
Aguilera 

9 V.I.P., Jungle Brothers 

10 NATURAL BLUES, Moby 
Rankings reflect March viewings. 


CDS 

Top-selling titles, as tallied by NMC 

1 supernatural, Santana 

2 ON HOW LIFE IS, Macy Gray 

3 BRAND NEW DAY, sting 

4 WHEN I LOOK IN YOUR EYES, 

Diana Krall 

5 FLY, Dixie Chicks 

6 TELLING STORIES, Tracy 
Chapman 

7 BLOODFLOWERS, The Cure 

8 ALL THE WAY, Celine Dion 

9 MILLENNIUM, Backstreet 

































































CRITICAL EYE R08ER EBERT 


The ghost 
in the Machinima 

Will the use of vidGO game technology to 
make movies result in art or hitsch ? 


S OMEWHERE RIGHT NOW, IN A BASEMENT OR BEDROOM, A KID IS MAK- 

ing an animated movie that will play in a theater near you. It’s 
been possible for years to create animation on home computers, 
but a new movement named Machinima plans to make those 
movies more sophisticated—of commercial quality. Machinimists 
don’t use high-priced software programs but the “rendering engines” used 
■ This was only a matter of time. 


by games like Quake and Unreal. 
Software gets cheaper and wants to be 
free. Home computers are more power¬ 
ful than the mainframes of a few years 
ago. Sony’s new PlayStation 2 is both a 
toy and a supercomputer. In March, the 
digital media practitioners’ collective, 
Conduit, held the first U.S. gathering of 
Machinima filmmakers at the South by 
Southwest Film Festival in Austin, Texas. 

The key elements in Machinima are low 
cost and artistic freedom. These 
movies do not require actors, set 
designers, cinematographers, 
caterers, best boys, or key 
grips. They can be made by 
one person sitting at a 
computer. This is 
revolutionary. 

But my guess is 
that the films 
themselves 
will not be as 
revolutionary 
as the techniques 
used to make them—that 
out of those basements and 
bedrooms will come not cine¬ 
matic art but elaborations on the 
themes of video games. 


One day in 19671 was having lunch with 
Francis Ford Coppola, then about the age 
of a lot of today’s Machinimists. We were 
talking about his film Finian’sRainbow, but 
then he opened a bulging briefcase. “Look 
at this,” he said, spilling glossy brochures 
on the table. “These are video cameras that 
can actually be carried by one person. One 
day they’ll be better, cheaper, and smaller. 

And a filmmaker will be able to carry a 
movie studio in his hands.” 

With the advent of digital video, 
that day has come. Nevertheless, 
films shot on digital require 
lots of collaborators. The 
director Bernard Rose, at 
Sundance this 
year, was exult¬ 
ing about his 
new film, 
made with 
eight actors 
who doubled 
as the production 
staff. But it had a siz¬ 
able budget by Machinima 
standards, and if you want 
big stars you have to pay for 
them in one way or another. 


Animation doesn’t need stars. All it needs 
is imagination and technical skill. It’s at 
this frontier that Coppola’s vision comes 
true: An individual animator, working 
alone like a painter, a novelist, or a poet, 
makes a work of art. 

Intrigued, I looked at some examples 
online, starting at machinima.com. One 
film, Ozymandias, is a visualization of a Shel¬ 
ley poem about the ruined statue of a once 
great king. It involves simply rendered desert 
landscapes and a sketchy human figure that 
traverses them. Very basic, but curiously 
effective, and the music establishes the 
mood. Another film is The Kick, which is 
essentially a video game demo. 

These films represent two choices. One 
has an idea, hut the other just recycles the 
exhausted cliches of games. Neither one is 
realistic in appear¬ 
ance, but here’s an 
important point: 

Animation does 
not need realism. 

Although Disney 
and other main¬ 
stream Holly¬ 
wood shops seek 
the ideal of full- 
motion anima¬ 
tion, some of the best animated films have 
been much simpler. 

Isao Takahata’s Grave of the Fireflies (1988) 
may provide the most powerful emotion¬ 
al experience ever created by animation. 

It isn’t realistic at all. The characters follow 
the anime conventions of big saucer eyes 
and simplified figures. The backgrounds, 
beautifully drawn, aren’t intended to 
depict real life. Animation suggests, and 
the imagination supplies; our eyes fill in 
the gaps. Grave of the Fireflies uses pauses, 
silence, moments of regard and medita¬ 
tion to tell its story. 

I’m afraid those kids in basements will 
gravitate toward ideas based on games; their 
work will he visually impressive but empty. 
We’ll get aliens, laser rays, space cadets, tomb 
raiders. The Machinima movement will 
produce the ability to make feature-length 
animated films at home. But it will not auto- - 
matically realize Coppola’s dream of putting | 
the means of production into the hands of l 
the artists. The means of production are here. | 
It’s the artist part that’s tricky. H 1 



The Machinima 
movement will 
produce the 
ability to make 
feature-length 
animated films 
at home 
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Global village— 
or company town? 

More than any other single force, the Net 
is fueling the rise of the megacorporation 


P ICTURE THE HAPLESS CITIZEN IN SEARCH OF TECH SUPPORT OR Cus¬ 
tomer service: on the phone for hours, pushing buttons, listening 
for instructions, waiting for announcements, worried about retriev¬ 
ing e-mail or (even worse) some bit of software, repeatedly shunt¬ 
ed from option to option, from one faux-friendly voice to the next. 
Getting through in the Digital Age is America’s new decathlon, a test 
of our endurance, commitment, and savvy. For the phobic, the newbie, 



the very young, the impaired, the elderly, 
and the nonnative English speaker, this is 
no game. With digital technology now a 
fixture of daily life, we can no longer just 
walk away from the glitches. 

The main point here isn’t the elusiveness 
of tech support; it’s how the quest is a 
metaphor for the individual’s struggle 
against nameless Bigness—against the 
behemoths continually telling us how 
much they care, even as they demonstrate 
again and again that they don’t. 

George Orwell 
and other futurist 
writers believed 
that dictators 
would use tech¬ 
nology to conquer 
us. H.G. Wells, the 
father of science fic¬ 
tion—along with heirs 
such as Aldous Hux¬ 
ley and Arthur C. 

Clarke, and film¬ 
makers like Ridley 
Scott and James 
Cameron—have 
warned about a world in 


which Bigness has overwhelmed the indi¬ 
vidual, governments have invaded privacy 
and promoted conformity, and citizens have 
felt powerless to shape their own destinies. 

Wells and Huxley were, of course, forged 
by their own eras. In their worlds, gov¬ 
ernments were the most brutal and repres¬ 
sive forces. Working conditions for many 
laborers were so abominable that they 
helped spawn political systems that were 
even worse: fascism, Nazism, communism. 

Nowadays, working conditions are 
nerally better, as 
are many other 
things. But some 
things aren’t. 
The futurists, it 
out, were 
right about the dread 
Bigness but wrong 
about its source. The 
menacing political sys¬ 
tems eventually collapsed 
or were defeated. In our 
time, the forces of Bigness 
aren’t evil (at least not inten¬ 
tionally), and they aren’t 
political. They are, instead, cor¬ 


porate: Microsoft, Viacom, News Corp., Dis¬ 
ney, and the new AOL Time Warner, a $350 
billion deal that will, if allowed to proceed, 
constitute the largest merger in history. 

Megacorporations have become the pri¬ 
mary financial contributors to the American 
political system, so politicians and regula¬ 
tors tend to leave them alone. And they have 
bought up much of the mainstream media, 
so the traditional gadflies of the press rarely 
squawk about them. Online, of course, indi¬ 
vidual Tom Paines spout off about these 
companies all the time. But the digital pun¬ 
dits speak to fragmented audiences, not to 
Washington’s policymakers. 

One force has played an enormous role 
in shaping the evolution of these 21st- 
century mutants: the Net. The Internet 
makes every company a global enterprise 
and gives each one 
of them new ways 
to buy and sell 
and to gather 
information. 

No wonder 
Orwell didn’t see 
it coming. 

That leaves the 
rest of us sitting in 
front of our home 
entertainment systems or staring into our 
computer screens, hypnotized by all the 
things we can buy, do, see, read, and hear. The 
truth is, we don’t seem to mind that AOL 
Time Warner is too big to be healthy, that it 
will know too much aboutus as consumers. 
The combined company will probably make 
it difficult for smaller, perhaps more cre¬ 
ative businesses to compete; it’s likely, too, 
that the new entity and its offshoots will 
blanket the Net with a blizzard of copyright 
and patent lawsuits, restraining orders, and 
other legalistic means of defining turf, iden¬ 
tifying markets, and making money. 

But companies like AOL Time Warner, 
larger and more powerful than Big Brother, 
have shown no Orwellian malevolence. 
They don’t really have to. There’s no point 
in imprisoning or killing us, because in the 
21st century our greatest value, strength, 
and protection is that every one of us—even 
if we can’t get through to customer service— 
is somebody’s target demographic. H 

E-MAIL JON KATZ AT jonkatz@slashdot.org. 


The forces of 
Bigness aren’t evil 
(at least not 
intentionally), 
and they aren’t 
political. They are, 
instead, corporate 
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SEPARATING THE NEWS FROM THE NOISE 

The check’s 
in the e-mail 


THE PROMISE: Never wait for 
another check “lost in the mail.” 

THE REALITY: A snail mailed check 
could actually be faster—and cheaper. 

■ | OTHING BRINGS A SMILE TO THE FACE 
|t I faster than these three little words: 
111 “Here’s your money.” Several new 
I ■ e-payment firms want to help you 
I B hear those words more often. They 
are making it easier to “e-mail” money, 
accept credit card payments, or otherwise 
transfer funds over the Net. Recent research 
suggests that they are on to something: 
Six million users now shop on eBay, and 
Forrester Research predicts that the rev¬ 
enue generated by the online auction indus¬ 
try will reach $19 


New e-payment 
firms are making it 
easier to transfer 
funds over the Net 


■ paying a per- 
transactionfeeto 
use Billpoint; 

■ paying Bank 
One at least a dollar to send 
(and sometimes also to pick 
up) money; 

■ leaping through decidedly un- 
Net-like hoops on PayPal—waiting for a 
snail mailed street address confirmation 
anytime you want more than $200 charged 
to your credit card, for instance. 

"Here’s your money” is music to anyone’s 
ears. In some cases, new Net payment 
options make it easier to hear those melod¬ 
ic words. But you may find that receiving 
a check the old way still works better, at 
least for now. 



billion in three 
years. Given that 
trend, the time 
seems ripe for any 
company that can 
supply a secure, 
MilflRl convenient, and 
inexpensive way to 
make person-to-person payments to, for 
instance, settle online auction deals. 

$o far, the leading options include: 

■ paypal [paypal.com], which is merging 
with rival x [x.com] and allows you to send 
money to anybody with an e-mail ad¬ 
dress—in much the way Western Union 
lets you wire funds—for free; 

■ billpoint [billpoint.com], which lets you 
accept credit card transactions; 

■ EMONEYMAIL [emoneymail.com], which 
enables you to e-mail funds via Bank One. 

No one solution has emerged as ideal. 
Drawbacks include waiting up to a week 
to collect your free PayPal transaction. And 
there are others, such as: 


REALITY SCORE: 5 


REAL 


Self-publish 
cheaply on the Web 


THE PROMISE: For anybody who has 
ever dreamed of getting a book published, 
now is the time. 

THE REALITY: Get ready for catty 
comments from smug “real” authors. 

Many of us hold romantic notions about 
becoming a published author. Imagine the 
status! The bragging rights! The riches! 

The reality is usually much less glam¬ 
orous. Some authors endure soul-crushing 
experiences such as bad financial arrange¬ 
ments, terrible marketing plans, and even 
lawsuits that drag on for years. 


At last, an affordable self-publishing 
alternative has emerged on the Net that 
offers hope for first-time, boutique, or out- 
of-print authors looking for an outlet. 

iuniverse.com, 49 percent owned by 
Barnes & Noble, uses print-on-demand 
technology, Internet support and sales, and 
e-publishing. As little as $99 buys you a 
cover design, book design, author’s Web 
page—and credibility from an impressive 
list of partners, including amazon.com, 
Writer’s Digest, the Authors Guild, and the 
aforementioned Barnes & Noble. Plus, your 
book will be available for online purchase 
from retailers such as bn.com and Ama¬ 
zon, as well as from more than 5,000 inde¬ 
pendent booksellers on the Web. 

Authors who have published through 
iUniverse range from little-known 
experts in various fields to William F. 
Buckley Jr., whose Blackford Oakes Reader 
is available there. 

You may find a few rough edges on the 
site, with its somewhat confusing, start- 
up-style organization, but the biggest risk 
may be to your ego. A quick search on 
Deja.com revealed some stunningly snot¬ 
ty comments directed toward new iUni¬ 
verse authors. Read whatever you want 
into their snide little remarks; in my book, 
iUniverse is a cool new Net twist for aspir¬ 
ing authors everywhere. 

hype REALITY SCORE: 8 real 
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But does beer go with Cheerios? 

Plus: Why gun lovers are begging and Bob Jones U. is pleading; 
bow to translate math into En &lish or sci-fi into poetry 


Saving Guns 

As the debate over gun control moves online, the 
National Rifle Association is neither the only 
nor the most radical organization using the Net 
to make its case. 

THE GOAL OF THE CIVIC ORGANIZA- 
tion GunsSaveLives™ is to spread the facts 
that show firearms kre beneficial. We 
believe that the basic human rights of self- 
preservation and bearing arms are absolute 
and inviolable. But this is not enough. Most 
people realize guns offer defense against 
criminal attack and oppression. GunsSave¬ 
Lives™ is here to reinforce and promote this 
concept to everyone....So here we are, beg¬ 
ging for money. We are nonprofit. We do 


this because we want a safe world for our 
children, where everyone may go armed 
to the teeth and comports himself most 
politely, [gunssavelives.com] 

Milk Suds 

Despite a protest by Mothers Against Drunk 
Driving over its recent “GOT...BEER?!” advertis¬ 
ing campaign, People for the Ethical Treatment 
of Animals (PETA) has refused to retract an 
Web-based analysis pitting brewskies against 
moo juice. 

PETA IS URGING COLLEGE STUDENTS 
to wipe off those milk mustaches and 
replace them with...foam? The largest ani¬ 
mal rights group in the world is releasing 


the results of research showing that beer is 
actually better for you than milk. PETA is 
giving away bottle openers that say, “Drink¬ 
ing Responsibly Means Not Drinking 
Milk—Save a Cow’s Life,” to college stu¬ 
dents who visit www.MilkSucks.com. 

The dairy industry spends more than 
$300 million every year to convince peo¬ 
ple to drink gallons of the white stuff, but 
PETA’s sentiments are with savvy health 
officials who warn that dairy products 
have four major drawbacks. Milk and 
cheese: 1) are loaded with fat and choles¬ 
terol; 2) are frequently contaminated with 
pesticides and drugs; 3) are linked to dia¬ 
betes, heart disease, and certain cancers; 
and 4) may even cause osteoporosis, the 
very disease that the dairy industry loves 
to use as a selling point in its ads, because 
the excess protein in dairy products leach¬ 
es calcium from the bones. (The Harvard 
Nurses’ Study shows almost twice as many 
bone breaks among women who drink 
three glasses of milk a day as compared to 
women who drink little to no milk.) 

HERE'S WHY BEER IS BETTER 

Anutritional comparison of beer and milk 
reveals that: 

U Beer has zero fat; milk is loaded with fat. 

■ Beer has zero cholesterol; milk con¬ 
tains 20 mg of cholesterol in every 
8-ounce serving. 

■ Beer doesn’t contain hormones or 
antibiotics, while milk contains an ever- 
increasing variety of the pesticides and 
antibiotics fed to cows, including rBGH, 
the notorious growth hormone that can 
give guys breasts. 

■ Beer has half a gram of fiber in every 
cup; milk has no fiber whatsoever. 

■ Beer has only 12 mg of sodium per 
122 mg. Milk is sky-high in the stuff. 
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CUT & PASTE I 



■ Beer has 3 grams of complex carbohy¬ 
drates in a 12-ounce glass; milk has no 
complex carbohydrates. 

The high animal-protein content of milk 
actually leaches calcium from the bones. In 
the U.S., Norway, and Sweden—where peo¬ 
ple consume the most dairy products— 
women have the highest rates of osteo¬ 
porosis in the world. Regions of the world 
where dairy products are not part of the 
culture, such as China and Japan, are vir¬ 
tually osteoporosis-free. 

Many studies have shown a strong cor¬ 
relation between animal-product con¬ 
sumption (including dairy products) and 
breast cancer. 

Unless you drink the stuff on your way 
up Mount Everest, beer won’t give you a 
stroke. However, dairy products contribute 
to almost every disease except carpal tun¬ 
nel syndrome, including stroke; iron defi¬ 
ciency; allergies; cancers of the prostate, 
breast, colon, and ovaries; asthma; heart 
disease; and even the common cold (milk 
helps promote the production of mucus). 

PETA’s main “beef” is, of course, about 
the treatment of the mother cows and their 
calves on factory farms. Today’s dairy cow 
is treated like nothing more than a milk 


machine—chained by her neck in a con¬ 
crete stall for months, her udders geneti¬ 
cally modified to produce so much extra 
milk that they sometimes drag on the feces- 


1. Use the [Alt + Tab] keys, commonly 
known as toggling. This allows you to 
switch from one opened application to 
another very quickly. 

2. Use a glare screen: The screen prevents 
passersby (your boss) from viewing what’s 
on your screen. 

3. Position your desk/computer so that 
only you can see what’s on the screen. 

4. Anonymizer.com: A Web site that pro¬ 
vides ways to surf without leaving a Web 
trail. 

5. Delete or erase Internet history/cache 
files/cookies. 


and urine-covered cement. She is kept preg¬ 
nant by artificial insemination to keep milk 
production high; her male calves are trau- 
matically taken away from her at 1 to 2 
days old and chained inside cramped dark 
crates to be killed for veal. The milk that is 
meant for them ends up on our supermar¬ 
ket shelves. There are no retirement homes 
for dairy cows. When their usefulness to 
dairy farmers is over, they get shoved into 
a truck and sent off to slaughter. 

PETA’s College Action Campaign coor¬ 
dinator Morgan Leyh counsels, “Colleges 
have been busy banning kegs from cam¬ 
pus. But we say, ‘Ditch the dairy, not the 
beer!”’[milksucks.com/beersurvey.html] 

Defending 
Bob Jones U. 

In response to charges of racism stemming from 
the school’s (recently revoked) ban on interracial 
dating, and in an effort to broaden awareness of 
its Christian mission, BOB JONES UNIVERSITY 
recently featured these statements on its Web site. 

WE ARE NOT RACISTS IN ANY SHAPE, 
form, or fashion. We do not hold one race 
over another. Our admissions policy is open 


6 . Minimize: Have applications minimized j 

at the bottom of your screen to have ready 

to switch to in case someone comes by. 

7. Use a Hotmail or alternate personal j 
e-mail account. 

8 . Delete old e-mails. 

9. Surf sites like Ishouldbeworking. | 
com (which features a “Boss is coming” \ 
button that takes you directly to a finan- | 
cial news site). 

10. Make sure your screen saver is set on “ 
a low timer setting so that if you leave your | 
desk and you’re surfing, your screen saver | 
will conceal your Internet use. 


[www.vault.com/vstore/pages/webpress/toplO.cfm] 


Shadow Surfing 


Here are VAULT.COM’s 10 top ways to avoid being caught wasting time online at work. 
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English as Math 

_____ | ^ j N 

According to Oliver Sacks, Paul Erdos was a mathematical genius. “Paul Erdos was totally 

obsessed with his subject—he thought and wrt 

}te mathematics for 19 hours a day until the day he 

died. He traveled constantly, living out of a plastic bag, and had no interest in food, sex, compan- 

ionship, art—all that is usually indispensable u 

o a human life.’’ The PAUL ERDOS Web site, created 

by Paul Hoffman, illustrates Erdos’s distinctive linguistics. 

Erdosese-English dictionary 

Sam = U.S. 

Joe = U.S.S.R. 

Erddsese = English 

Sam and Joe show = International news 

Supreme Fascist = God 

Boss = Woman 

On the long wavelength = Communist 

Slave = Man 

Captured = Married 

Erdosisms 

Liberated = Divorced 

Expression = Translation 

Recaptured = Remarried 

Do you exist? = Are you awake? 

Epsilon = Child or a little 

When did you arrive? = 

Trivial being = A non-mathematician 

When were you bom? 

Fascist = Anyone or anything annoying 

What was that when it was alive? = 

Preaching = Giving a math lecture 

What kind of meat is this? 

To die = To stop doing math 

My brain is open. = 

To leave = To die 

[paulerdos.com/5, html] 

I’m ready to do mathematics. 


and students of differing races come from 
50 states and 40 foreign countries. 

Our 1998 recipient of the coveted 
Alumni Appreciation Award happened to 
be an African-American. We didn’t give 
the award based on filling a quota. We 
gave him the award because he exempli¬ 
fies an outstanding Christian life. He rep¬ 
resents Christian living we want current 
and future graduates, regardless of race, to 
emulate. We invite minorities to speak at 
our daily chapels and annual Bible Con¬ 
ference, participate as guest artists in our 
fine arts performances, and lecture stu¬ 
dents in classes. 

—University President Bob Jones III, 
“A Letter to the Nation” 

[www.bju.edu/response.htm] 

When I was a little boy growing up on this 
campus, the highlight of my elementary 
school day would he walking past my 
grandparents’ back door after school and 
having them invite me in for cookies and 
Coca-Cola. Afterwards my grandfather 
would sometimes take me for a car ride 
through the farmlands, which began 
immediately upon exiting the campus....He 
would look from one end of the campus to 


the other and say, “Isn’t God good? Just look 
at the miracle He has performed. This 
school is a miracle.” 

There is no other explanation for Bob 
Jones University. This school is the work of 
the Lord God, and it exists against all 
human odds. We don’t accept federal 


money, so nobody can give government 
the credit. There are no denominational 
ties, so no organization gets the credit. 
There are no foundations or large regular 
donors, so no man gets the credit. 

When you walk onto the campus you 
have entered into a miracle. This Web site 
is a miracle. The supernatural power of God 
brought the University into existence in 
1927—and sustains it until this hour. 

—University President Bob Jones III, 
“Enter into a Miracle” 
[www.bju.edu/aboutbju/miracle/ 
welcome.html] 

War and Peace 
in a Nutshell 

For those with no time even for Cliffs Notes, the 
BOOK-A-MINUTE Web site features ultracon- 
densed scripts for popular and classic books. 

ANNA KARENINA 

by Leo Tolstoy 

Anna Karenina: I am having an affair with 
Count Vronsky. 

Alexey Karenin: I can only forgive you if 
you die afterward. 

Anna Karenina and Count Vronsky: 

Then the cruel double standard of upper- 
class Russian society shall have to tear us 
apart. (It does.) 

THEEND 
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English as Math 

According to Oliver Sacks, Paul Erdos was a mathematical genius. "Paul Erdos was totally 
obsessed with his subject—he thought and wrote mathematics for 19 hours a day until the day he 
died. He traveled constantly, living out of a plastic bag, and had no interest in food, sex, compan¬ 
ionship, art—all that is usually indispensable to a human life." The PAUL ERDOS Web site, created 
by Paul Hoffman, illustrates Erdos’s distinctive linguistics. 


Erddsese-English dictionary 

Erddsese = English 

Supreme Fascist = God 

Boss = Woman 

Slave = Man 

Captured = Married 

Liberated = Divorced 

Recaptured = Remarried 

Epsilon = Child or a little 

Trivial being = A non-mathematician 

Fascist = Anyone or anything annoying 

Preaching = Giving a math lecture 

To die = To stop doing math 

To leave = To die 

[paulerdos.com/5, html] 


Sam = U.S. 
foe = U.S.S.R. 

Sam and foe show = International news 
On the long wavelength = Communist 

Erddsisms 

Expression = Translation 
Do you exist? = Are you awake? 

When did you arrive? = 

When were you bom? 

What was that when it was alive? = 
What kind of meat is this? 

My brain is open. = 

I’m ready to do mathematics. 


and students of differing races come from 
50 states and 40 foreign countries. 

Our 1998 recipient of the coveted 
Alumni Appreciation Award happened to 
be an African-American. We didn’t give 
the award based on filling a quota. We 
gave him the award because he exempli- 


the other and say, “Isn’t God good? fust look 
at the miracle He has performed. This 
school is a miracle.” 

There is no other explanation for Bob 
fones University. This school is the work of 
the Lord God, and it exists against all 
human odds. We don’t accept federal 
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money, so nobody can give government 
the credit. There are no denominational 
ties, so no organization gets the credit. 
There are no foundations or large regular 
donors, so no man gets the credit. 

When you walk onto the campus you 
have entered into a miracle. This Web site 
is a miracle. The supernatural power of God 
brought the University into existence in 
1927—and sustains it until this hour. 

—University President Boh Jones III, 
“Enter into a Miracle’’ 
[www.bju.edu/aboutbju/miracle/ 
welcome.html] 

War and Peace 
in a Nutshell 

For those with no time even for Cliffs Notes, the 
BOOK-A-MINUTE Web site features ultracon- 
densed scripts for popular and classic books. 

ANNA KARENINA 

by Leo Tolstoy 

Anna Karenina: I am having an affair with 
Count Vronsky. 

Alexey Karenin: I can only forgive you if 
you die afterward. 

Anna Karenina and Count Vronsky: 

Then the cruel double standard of upper- 
class Russian society shall have to tear us 
apart. (It does.) 

THEEND 
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CUT & PASTE I 


Fighting aces and lionheartedpilots carry you bach through a 
century of dime novels, comics, and magazines, [adventurehouse.com] 


BILLY BUDD 

by Herman Melville 

Capt. Vere: Billy Budd, in true literary fash¬ 
ion, your virtue reminds me of Adam, the 
father of mankind. 

(A mutiny almost happens.) 

John Claggart: It’s all Billy Budd’s fault. 
Capt. Vere: No way, Billy Budd is innocent 
and pure. Let’s hang him anyway. 
Herman Melville: (dies) 

THEEND 


RICHARD III 

by William Shakespeare 
Edward IV: I’m dying. 

Richard III: Hurrah! (Richard III kills 
and marries. And he keeps killing and 
marrying until it makes him king.) 
Ghosts: Behold how foreboding 
we art. 

Richard III: (dies) 

THEEND 

[rinkworks.com/bookaminute] 


Scientific Poetry 

Haiku is one of poetry’s most concise forms, 
and at scifaiku.com, fans of science fiction 
apply the Japanese poetic system’s pattern of 
5-7-5 syllables to their beloved genre. 

TRADITIONAL HAIKU IS ABOUT NATURE. 
SciFaiku is about science fiction. It need not 
contain elements of nature, though it may. 

Traditional haiku contains a season 
word—a word which evokes a season, as 
snow evokes winter or tulips evoke spring. 
SciFaiku often contains a “science” word 
that evokes a technology or science fiction 
setting: words like space, genetics, robot, or 
laser. Every poem needs to clearly evoke a 
science fiction premise as well as express 
its own observation of that premise, and 
this is perhaps the most challenging aspect 
of writing SciFaiku. 

Technical words often involve many 
syllables, such as teleport, terraform, alien, 
or supernova. This adds challenge to keep¬ 
ing a poem concise, since there are that 
many fewer syllables remaining to com¬ 
plete a poem. One such difficult word is 
biofeedback: 

with biofeedback 

to heal the bums: 

I flip a burger, nonchalant 

A few approaches can be taken to deal 
with this challenge: 

■ It is acceptable to spill over the limit of 
17 syllables, particularly when the subject 
matter clearly involves a 
complex technical term (trans¬ 
mogrification —already 6 sylla¬ 
bles), though this should be 
avoided. 

■ Seek a substition for a 
longer word, e.g. droid instead of robot, but 
don’t do this if it seriously reduces clarity 
or disrupts the mood of a poem. 

■ Sometimes SciFaiku can be written in 

a series. The first few can establish the sci¬ 
ence fiction premise, which can be merely 
alluded to in subsequent poems. However, 
each poem should stand independently if 
at least the context is known. 
[scifaiku.com] 3 























You spend hours behind your PC downloading mp3 and jpeg files, 
playing multi-player games, working perhaps. 

What are you doing with all that? 

More importantly, where are you putting it? 

Get more out of what you bought your PC for. 

Create your own CDs. 
www.myhpcdwriter.com 
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Some images you’ll never find on a postcard. Like the ones you take yourself with the new digital Coolpix ® 
breeze to use. Sharp, astounding images are made possible by 2.11 megapixels of resolution, a 2x Zoom 
Nikkor lens, and your boundless curiosity. Now add the precise control you expect from any Nikon. It’s 
a small, cool, digital world. Capture it, then e-mail it. Visit nikonusa.com or call 1-800-NIKON-UX. 
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ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE by jeremy caplan 


Putting little people 
in a positive light 

A site for the short-statured aims to build 
community and destroy myth 

F or many, the word dwarf conjures up the munchkins of oz 
o r Austin Powers’s nemesis, Mini-Me. But in contrast to those depic¬ 
tions popularized by Hollywood, most of the nearly 6,000 members 
of little people of America [ipaonline.org] live ordinary lives— 
at home, school, and work—just like average-size people. In part 


because there are fewer than 50,000 
dwarves in the U.S., most Americans 
don’t know much about their condition. 
Having sought to demystify dwarfism 
since its founding in 195 7, LPA is now cap¬ 
italizing on the Net not only to support its 
members but also to better educate an oth¬ 
erwise uninformed public. 

People generally don’t know, for exam¬ 
ple, that midget, once a medical term, is 
now considered by many people of short 
stature to be outdated and even offen¬ 
sive. In the past, dwarf was used for peo¬ 
ple of disproportionate short stature, 
while midget referred to those with pro¬ 
portionate measurements. Today, how¬ 
ever, short-statured, little person, and dwarf 
are preferred expressions for the more 
than 100 diagnosed types of dwarfism. 

Parents of children born with dwarfism 
have long lacked adequate resources for 
understanding and coping with the con¬ 
dition. Realizing that, journalist Dan 
Kennedy began a mailing list back in 
1992, after his daughter Rebecca was diag¬ 
nosed with achondroplasia, the most 
common form of dwarfism. These days, 
Kennedy is LPA’s volunteer Internet ser¬ 
vices coordinator. “The site presents 
dwarfism in a positive light,” explains 
the Boston Phoenix senior writer. “For new 
parents finding out that their child is a 
dwarf, that’s important.” 

Over time, Kennedy’s mailing list 
evolved into a veritable clearinghouse of 
information and links. “The site serves 
as an introduction to the community and 
a way for members to share resources,” 
says Cara Egan, LPA’s vice president for 
public relations. In conjunction with 
LPA’s outreach efforts, LPA Online has 
helped attract members from countries 
around the world, including China, 
Japan, and Australia. 

Besides educating new parents and the 
public about dwarfism, the site helps mem¬ 
bers connect with local LPA chapters, find 
medical information, and track down 
adaptive devices. For the benefit of mem¬ 
bers, the site also addresses controversial 
topics such as limb-lengthening and genet¬ 
ic testing (the gene for achondroplasia was 
located and identified in 1994). 

Chiefly, though, the site helps members 
overcome the isolation that some experi¬ 
ence growing up in a community devoid 


















Snip, snip. 


Logitech 


Remember being chained to technology? 
Thankfully, we’ve evolved. Introducing the 
Cordless Desktop” iTouch" From up to six 
feet away, this unique keyboard and mouse 
combination gives you absolute freedom to 
pojnt, click, type and scroll wherever you 
feel comfortable. What’s) 
innovative iTouch software that simplifies 
Internet surfing and gives you quick a< 
to your computer’s CD player and MP3 
music flies. The Cordless Desktop iTouch. 
Just one of the many ways to create your 
desktop with Logitech; www.logitech.ci 









SMALL TOUCHES 


TOUCHED BY THE NET 


of little people. “For someone who’s used 
to being the only person of short stature in 
their town, encountering hundreds of other 
short-statured members at a meeting can 
be a great thing, but it can also be intimi¬ 
dating,” Egan says. “The Web is a good way 
to break into the community, to check it 
out, and to build friendships.” 

Unlike many community sites, LPA 
Online doesn’t incorporate multimedia. 
Taking into account the active interest of 
LPA members in developing countries, 
Kennedy has intentionally emphasized a 
low-tech approach. “We want to keep [the 
site] very simple,” he says, “so that if 
people in a Third World country go into 


1 





the power of open-source soft¬ 
ware sharing. "A lone animal 
shelter can’t afford the cost of 
programming and Oracle data¬ 
base administration for a 
project like this,” Greenspun 
explains. “But we can build one 
server that helps animal shel¬ 
ters all over the world, and the 
cost per shelter is very low.” 

GEEKS DO GOOD 
IN THE HOOD 

[blackgeeks.net] 


The site helps 
members overcome 
the isolation of 
growing up in a 
community devoid 
of little people 

a library with an old Internet terminal, 
they will still be able to access these 
resources.” 

LPA also avoids posting images, because 
photos from the site were pirated in the 
past and used elsewhere on the Web to 
degrade members with mocking por¬ 
trayals. “The greatest challenge for little 
people is prejudice,” says Monica Pratt, 
LPA’s national headquarters administra¬ 
tor. “Some people think, ‘Small person, 
small mind.’” 

But some LPA members find that the sit¬ 
uation is improving. “It’s never easy to have 
a disability,” Kennedy says, “but I think it’s 
far easier today than it has been at any 
other time in history.” As the public has 
grown more accepting of physical differ¬ 
ences, Kennedy explains, people of short 
stature are no longer shunned. 

“Just a generation ago, when some 
dwarves were diagnosed, you would have 
doctors saying you ought to institution¬ 
alize them. That’s not what mainstream 
thought is these days. Today, it’s much 
more ‘Your child can do what anybody 
else can do, within certain limitations, and 
let’s do it.’ I think that’s a better, much 
healthier attitude.” 


GETTING ZZZs 

[insomnia.zineland.net] 

I f you are reading this at 
3 a.m. because you can’t fall 
asleep, check out INSOM- 
NIAZZZINE, where sleepless 
Netizens bond nightly, grap¬ 
pling collectively with the frus¬ 
trations of insomnia and other 
nocturnal plagues. In addition 


to-be-live chatroom, Insomni- 
azzzine features a news page 
full of academic research and a 
search engine that scours the 
Net's best resources on sleep 
disorders. “We want to help peo¬ 
ple learn to cope with insomnia,” 
site founder Scott Kampen says, 
“and to establish a community of 
support so sufferers won’t feel 
alone or isolated.” 

KIDS’CRAFTS 

[www.afsc.org/emap/help/ 

material.htm] 

n the world’s poorest coun¬ 
tries, school supplies are 
scarce and expensive. For 
many children, pencils and 
pens are treasures, and 
crayons are the stuff of 
dreams. Realizing that 
lack, the AMERICAN 
FRIENDS SERVICE 
COMMITTEE is sup¬ 
plying these golden 
tools. Send in crayons, 
markers, paper, scis- W* 


will get your goodies to children 
starved for creative expression. 
Alternatively, share your own 
handiwork: The site has detailed 
instructions for making mittens, 
scarves, or a wool-stuffed doll. 

BARKING UP 
THE RIGHT TREE 

[arfdigita.org] 

A bandoned animals have a 
new advocate in software 
company ArsDigita. This 
summer, the ArsDigita 
Foundation will send 
young Web whizzes on a road 
trip across the country to help 
animal shelters implement a 
free service called arfdigita. 
The project’s aim is to encour¬ 
age and enable shelters to post 
photos and descriptions of 
adoptable pets. By offering free 
Web space and database 
servers, and awarding $2,000 
to shelters that participate for 
ayear, ArsDigita founder Philip 
Greenspun hopes to save some 
animals while demonstrating 


A nita Brown was 51 before 
she ever encountered the 
Internet, but today, as the 
fiery Web advocate who 
heads up BLACK GEEKS 
ONLINE, she’s no longer a new¬ 
bie. Brown has been preaching 
the Net’s benefits to members 
of the African-American com¬ 
munity since 1996. “Part of our 




mission is to encourage Inter¬ 
net-savvy people to go back to 
the ’hood to be role models for 
people who don’t get the Net 
yet,” says Brown. In addition to 
promoting Net mentorship, the 
site sponsors a program called 
Taking IT to the Streets. “We 
take technology right into the 
'hood, with music blasting and 
folks in T-shirts and jeans, not 
dressed like corporate execs,” 
Brown says. Her team is 
launching a major fund-rais¬ 
ing effort in the hope that 
recent talk of a digital 
divide will inspire Neti¬ 
zens to put their money 
where their mouth is. 
“Until now, we haven’t had 
a real fund-raiser,” Brown 
says. “It’s just been blood, 
sweat, and volunteerism.” 
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Know when to fly to get the right fare with Fare Calendar. 

Plus get all the other insights you need so you don’t just book a trip, you book the right trip. Reserve the perfect room. 
Rent the right car. Easy and secure transactions, all at the right price. Backed by our 24-hour customer support. 


tExpedia.com 

Don’t just travel. Travel Right: 





















THIS MONTH’S MOST 


Improve Your Diet 

DOUGHNUTS FOR BREAKFAST, CHEESEBURG- 

ers for lunch, pizza for dinner. That’s heav¬ 
en for Homer Simpson, but the highway 
to a heart attack for you. Just how bad is 
your daily diet? Find out at nutri-facts. 
com, the search engine that takes infor¬ 
mation from the U.S. Department of Agri¬ 
culture database and makes it compre¬ 
hensible. Enter the name of a food and 
you’ll get the scoop on the carbohydrates, 
fat, protein, and calories it contains. Better 
yet, there’s a specific search for fast foods, 
so you can calculate just how that Quar¬ 
ter Pounder with Cheese is going to affect 
your waistline. 

Find Animal 
Hospitals 

SCRATCHY AND SNOWBALL CAN GET THEIR 

rabies shots and flea treatments at the vet’s 


AL DESTINATIONS by richard butner 


office, but when it’s time 
for surgery they need a 
veterinary hospital. Sniff¬ 
ing out the best care is 
made easy with the 

HEALTHYPET HOSPITAL 
LOCATOR thealthypet.com/ 
MailTool]; just enter your state 
and city to find the nearest of 
more than 2,800 facilities 
accreditedby the American Ani¬ 
mal Hospital Association. This 
site could be a lifesaver if you’re on 
the road and have a pet emergency. 


ONLY ONE THING IS WORSE THAN BEING AT 

a boring cocktail party: being at a boring 
cocktail party and missing all the casually 
dropped names. Brush up on your knowl¬ 
edge of news makers at publicfigure 
[ publicfigure.com], where you can search 
names from Fiona Apple to Vladmir 
Zhirinovsky or drill down by topic, such 
as entertainment, sports, or politics. 
You’ll get biographical backgrounds as 
well as current news stories. If you’re feel¬ 
ing nostalgic, click on the time capsule. 
Refresh your cultural literacy! 


Collect 

Cybercoupons 

YOU KNOW YOU CAN SAVE MONEY BY SHOP¬ 


ping online, but did you know you can 
also save money by going online before 
shopping in the real world? It’s free to reg¬ 
ister at coolsavings.com, where you can 
get discounts for online transactions as 
well as coupons you can print out with the 
provided Coupon Manager software. You 
can search categories such as apparel, gro¬ 
ceries, and toys. There’s no guarantee that 
the items you want will be discounted, of 
course, but the search is half the fun for a 
true bargain hunter. 

Avoid Allergies 

THERE’S SOMETHING IN THE AIR, AND IT’S 

not love. If you suffer from allergies, 


Track News 
Makers 


check pollen.com to find out when it’s 
time to stock up on tissues and antihista¬ 
mines. Click on the U.S. map or enter your 
ZIP code to see pollen alerts for your area, 
the predominant type of pollen, and a 
four-day forecast based on 1,470 biologi¬ 
cal and meteorological factors. When the 
predicted pollen level is high, you’ll have 
ample warning to cancel outdoor plans. 


Kill Clippy! 


DOES CLIPPY, THE PRETERNATURALLY CHIPPER 

paper-clip assistant in Microsoft Office, 
drive you crazy? Find out how to shut him 
down for good at the windows registry 
guide [regedit.com]. This site features a 
collection of tweaks to the registry (the 
master database of Windows’ settings) that 
will let you speed up your system, add new 
features, and troubleshoot problems. Be 
sure you back up the registry before mak¬ 
ing any changes—mistakes made when 
adjusting it are hard to fix. 
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Introducing Shutterfly.™ Delivering 35mm-quality pictures from your digital camera. 


Upload 



your digital pictures to 
Shutterfly.com. (We 
ensure privacy with our 
secure servers.) 


2 Let us create gorgeous prints from ^ Enjoy 
\4*/ the pictures you select. (We 
Urn(\ optimize color and sharpness 
' , 5§i3f with our VividPics™ technology.) 


35mm-quality prints—ready for 
frames or photo albums. We’ll 
mail them directly to you or your 
friends and family. 
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INCREDIBLY USEFUL SITES | 


Resolve Death 
Disputes 

IS DR. SPOCK DEAD? YES. IS MR. SPOCK 
(Leonard Nimoy to you) dead? No. These 
are the kinds of questions answered at 

WHO’S ALIVE AND WHO’S DEAD [neosoft. 

com/davo/livedead], a great Web site for 
resolving morbid arguments. You’ll find a 
comprehensive list of celebrities and the 
condition they’re in, organized by name 
and by category, such as actors, musicians, 
and politicians. To catch up on celebrity 
obituaries, check out the Recent Deaths 
section. At the time of this writing, Buddy 
Ebsen was still alive and kicking at 91! 

Research 

Investments 

GOT A STOCK TIP FROM A FRIEND OR COWORK- 

er? Think twice before you act on it. First, 
check out the details at justquotes.com, 
where you can plug in a stock or fund 
name, or a ticker symbol, and get a page 
full of links to performance charts, ana¬ 
lyst recommendations, industry analy¬ 
sis, and news. Instead of doing research 
at four or five financial hub sites, start 
here to get all the links aggregated in a 
single place. 
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Search for Sales 

EVEN THE SAVVIEST E-SHOPPERS KNOW THAT 
there’s no substitute for trying on clothes, 
kicking car tires, and sitting on comfy-look¬ 
ing chairs. But there is a way to use the Web 
to streamline real-world shopping at inshop, 
com. Select your city or ZIP code, choose 
the kind of item you want to buy (cate¬ 
gories include clothes, furniture, and com¬ 
puters), and the site will list sales and 
promotional events in your area that fea¬ 
ture the types of products you’re looking 
for. And if you find an even better deal 
online, you’ll know that the purchase will 
match your expectations when FedEx 
comes knocking. 

Double-Check 

Paychecks 

PAYCHECKS CAN NEVER BE TOO BIG—UNTIL 

April 15 rolls around and you owe Uncle 
Sambecause you didn’t have enough with¬ 
held the previous year. To make sure the 
tax bite taken out of your check is the right 
size, now’s the time to try the calculators 
at PAYCHECK city [paycheckcity.com]. You 
can determine how much your take-home 
pay should be, how cutting back on your 
hours would affect your pay, or the correct 
amount of withholding for a bonus. 


Find the Time Does your PC’s clock 

lose time faster than a counterfeit Rolex? 
ACCUSET [retsik-software.com] fixes 
the problem by synchronizing your PC to 
atomic clocks around the world; it then deter¬ 
mines the accuracy of your system clock and 
makes corrections that compensate for its 
error rate. You can also display the date and 
time for up to five cities worldwide, along with 
the times of sunrise and sunset. Accuset 
automatically adjusts for International Day¬ 
light Saving Time—and even supports the 
wacky Nepal time zone, which is 45 minutes 
out of sync with the rest of the planet. $10. 


Create CDs from MP3s Not ready 

to trade in your Discman for an MP3 play¬ 
er? Now you can burn MP3 files directly 
onto a recordable CD with MP3 CD MAKER 
[zy2000.com], a program that lets you 
record up to 74 minutes of music for play at 
home, in the car, or in a portable player. The 
program works with MP3s of any quality and 
ensures that all songs on the CD have similar 
volume levels when you play them back. It 
also lets you print a song list you can use as a 
CD cover. With the free trial version, you can 
burn four files onto a CD. $30 to register. 


Watch the Weather Conquer 

your Al Roker envy once and for all 
With WEATHERXPRESS 2000 
[weatherxpress.com], which turns your 
PC into a weather station. Choose cities 
across the country and you’ll get automatic 
updates for the temperature, humidity, wind 
direction and velocity, cloud condition, and UV 
reading. If you don’t trust the readings, you 
can take a look at the conditions for yourself 
via an extensive list of Web cams. There are 
also menu choices for satellite weather views, 
weather maps, and radar images. You’ll get an 
audible warning if there's a weather alert in 
your state. There’s a nice variety of 
skins, including one that 
emulates analog gauges. 

Free to try; $20 to register. 



















New Back-UPS Office®, complete 
power protection starting at $79 


8 million computer users can't 
be wrong about APC power 
and data protection 


NEW! 


APC Back-UPS Office?350 VA 


Personal computer users across the 
country recognize APC as a leader in 
power protection. Now, home users are ~ 
finding multiple uses for APC products. Some 


1500 VA also a v 



use their APC to run a television or small refrigerator 
during a disaster. Still others will use APC to protect 
sophisticated audio and visual equipment from damaging 


electrical surges. At the same time, APC protects more computers 
and networks than any other UPS vendor! 

Business users enjoy the dependability of APC, the $25,000 equip¬ 
ment protection guarantee that comes with all APC UPSs, and the 
Lifetime Guarantee* that comes with all APC surge protection products. 



APC was chosen by PC Magazine as 
one of the ‘Top 100 Technology Companii 
That Are Changing The World" (10/99). 


Visit your reseller or the listed retailers and try one today! 
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IS DR. SPOCK DEAD? YES. IS MR. SPOCK 

(Leonard Nimoy to you) dead? No. These 
are the kinds of questions answered at 

WHO'S ALIVE AND WHO'S DEAD [neosoft. 

com/davo/livedead], a great Web site for 
resolving morbid arguments. You’ll find a 
comprehensive list of celebrities and the 
( -^inn iheyTe in, organized by name 
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there’s no substitute for trying on clothes, 
kicking car tires, and sitting on comfy-look¬ 
ing chairs. But there is a way to use the Web 
to streamline real-world shopping at inshop, 
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Find the Time Does your PC’s clock 

lose time faster than a counterfeit Rolex? 
ACCUSET [retsik-software.com] fixes 
the problem by synchronizing your PC to 
atomic clocks around the world; it then deter¬ 
mines the accuracy of your system clock and 
makes corrections that compensate for its 
error rate. You can also display the date and 
time for up to five cities worldwide, along with 
the times of sunrise and sunset. Accuset 
automatically adjusts for International Day¬ 
light Saving Time—and even supports the 
wacky Nepal time zone, which is 45 minutes 
out of sync with the rest of the planet. $10. 

Create CDs from MP3s Not ready 

to trade in your Discman for an MP3 play¬ 
er? Now you can burn MP3 files directly 
onto a recordable CD with MP3 CD maker 
[zy2000.com], a program that lets you 
record up to 74 minutes of music for play at 
home, in the car, or in a portable player. The 
program works with MP3s of any quality and 
ensures that all songs on the CD have similar 
volume levels when you play them back. It 
also lets you print a song list you can use as a 
CD cover. With the free trial version, you can 
burn four files onto a CD. $30 to register. 

Watch the Weather Conquer 

your Al Roker envy once and for all 
With WEATHERXPRESS 2000 
[weatherxpress.com], which turns your 
PC into a weather station. Choose cities 
across the country and you'll get automatic 
updates for the temperature, humidity, wind 
direction and velocity, cloud condition, and UV 
reading. If you don’t trust the readings, you 
can take a look at the conditions for yourself 
via an extensive list of Web cams. There are 
also menu choices for satellite weather views, 
You'll get an 
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New Back-UPS Office®, complete 
power protection starting at $79 



NEW! 

APC Back-UPS Office*350 VA 
1500 VA also available) 


8 million computer users can't 
be wrong about APC power 
and data protection 


Personal computer users across the 
country recognize APC as a leader in 
power protection. Now, home users are 
finding multiple uses for APC products. Some 
use their APC to run a television or small refrigerator 
during a disaster. Still others will use APC to protect 
sophisticated audio and visual equipment from damaging 
electrical surges. At the same time, APC protects more computers 
and networks than any other UPS vendor! 

Business users enjoy the dependability of APC, the $25,000 equip¬ 
ment protection guarantee that comes with all APC UPSs, and the 
Lifetime Guarantee t that comes with all APC surge protection products. 


Visit your reseller or the listed retailers and try one today! 



An APC UPS gives you: 

• Surge protection on all six outlets to 
protect your computer plus displays, 
printers, scanners and more 


• Emergency battery power on three out¬ 
lets for continuous uptime through brief 
power outages to help save your data 

• Telephone/network surge suppression 
to maintain your online connection 

• Auto-shutdown software which saves 
your files and data, even when you're 
away from your computer 

APC safety and reliability benefits: 

• User-replaceable batteries reduce 
service costs 


• Easy overload recovery 

• Site Wiring Fault indicator 

• Audible and visible alarms alert 
you to power events as they occur 

• $25,000 Equipment Protection 
Policy (U.S. and Canada only) 
f See policy for details 


You can find APC power protection products at these stores or visit httpj/promo.apcc.com and click on "how to buy" to find your nearest reseller. 
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1-888-666-3500 


Legendary Reliability" 


Win $3000 worth of APC Power Protection Equipment 

Enter to win APC's Home Power Protection Package for your entire home, home office or small business, a $3000 value! 

All entrants will also receive an “Are You at Risk" Kit. (See APC's Web site for complete promotion details) 

Enter now: Visit http://promo.apcc.com Key Code s934z . Call 888-289-APCC x8869 • Fax 401 -788-2797 

©2000 American Power Conversion. All Trademarks are the property of their owners. APC1H0EF-USa • PowerFax: (8001347-FAXX • E-mail: apcinfo@apcc.com • 132 Fairgrounds Rd„ West Kingston, Rl 02892 USA 

















COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW by david sheff 


Finding a way into Rome from the airport 


OLD WAY 

1 Heading to Rome, we wanted to know 
the best way to get from the airport to 
the hotel. Called the hotel, but the desk 
clerk didn’t speak English. 

2 Called Alitalia, the airline on which we 
were flying. The agent said we should take 
a taxi and noted that it would cost about $50. 


NET WAY 

1 Before heading off, I tried 
travelocity.com, where I checked the 
Destination Guide and then selected Rome. 
There was a lot of useful information, but 
not what I needed (though the site did note 
that a taxi from the airport to the center of 
town should cost $42). 



TIME ELAPSED: 

17 minutes on the phone 

COMMENTS: $50 was steep but doable. 


2 Searched on yahoo! [yahoo.com] for Rome and 
clicked on the first category, Regions. Then, 
under Travel and Transportation, I selected 
Local Guides and was presented with a long list 
of sites. The first was all roads lead to roma 
[geocities.com/Athens/Forum/2680], which was 
filled with great tips. Included was a recommen¬ 
dation for an air-conditioned bus from the air¬ 
port for $5 per person. We decided to try it. 


TIME ELAPSED: 

11 minutes surfing 

COMMENTS: The bus was easy and 
convenient, although we had to take a $10 
cab ride to the hotel from the city terminal. 


►WINNER: NET WAY It offers savings and all 


sorts of invaluable information to the traveler. 
























OLD WAY I NET WAY 1 


Finding perfect pizza 



OLD WAY 


I ln our search for a perfect pizza in Rome, 
we relied on a Michelin guidebook and the 
advice of people we met. 

2 The book recommended a place that had 
decent pizza, but we’ve had better back 
home in San Francisco. 

3 Someone suggested a restaurant near 
the hotel, simply called Trattoria, 

where the pizza—one plain, 

. — s one with clams—was 

truly fantastico. 

IMlME ELAPSED: 10 

minutes for suggestions 

COMMENTS: Other pizza restaurants we tried 
ranged from disastrous to very good. 


►WINNER: OLD WAY 


NET WAY 


1 fodors.com has a search engine that can 
get as specific as “pizzerias in Rome.” Of 
those recommended, we tried II Leoncino, 
which was excellent. 

2 Found numerous sites devoted to dining 
out in Rome, including many pizza restau¬ 
rants. One site named a place that supposedly 
had the best pizza; we found it mediocre. 

3 Conde Nast Traveler’s site, concierge.com, 
also uses Fodor’s, but this site had different 
recommendations, including a kosher pizze¬ 
ria that was good but not perfect. 

TIME ELAPSED: 

25 minutes online 

COMMENTS: You could spend days on the 
Internet reading about restaurants in Rome. 


Trattoria’s pizza was perfect. 


Communicating with the kids at home 


OLD WAY 


I This was the first time we had gone on vaca¬ 
tion without our children, so we called 
home frequently. To reach them at their bed¬ 
time we would have had to call at 4 a.m. our 
time, so we settled on phoning when they 
were getting ready for school in the morning 
in California, which was dinnertime in Rome. 

2 Using the local Rome MCI access number, 
which was listed in the International Herald 
Tribune, was easy but expensive. We returned 
home to a $100 phone bill. 

TIME ELAPSED: n/a 

COMMENTS: The big news: Jasper lost a tooth! 


►WINNER: OLD WAY 


NET WAY 


-rsteFOo 


I Our laptop didn’t work in our hotel room. 

But we happened to walk by the internet 
cafe [internetcafe.it], in the San Lorenzo dis¬ 
trict near the University of Rome, where we 
could use our Web-based e-mail account. 

2 We e-mailed the kids, and, with their 
grandfather’s help, they e-mailed us back. 
The cost was about 5,000 lire, or $2.50, for a 
30-minute session. 

3 We enjoyed their sweet greetings, and 
they seemed to like our travel stories— 
but it wasn’t the same as talking to them. 

TIME ELAPSED: n/a 

COMMENTS: We could write and 
retrieve mail anytime the cafe was 
open; we didn’t have to consider 
the nine-hour time difference. 


E-mail is convenient, but the phone is still the next-best thing to being there. 
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NEWS MAKERS IN THE ONLINE COMMUNITY by david sheff 


Net nut in a shell 

A chat with DotComGliy — yes, his legal 
name—about living online full-time 

W e’ve heard about internet addiction, but this is ridiculous: 
a guy living online. ■ Like many strange obsessions, this one began 
as a sort of dare. Mitch Maddox, 27, a systems manager for the 
human resources department at Air Touch Paging in Dallas, quit 
his j ob to prove to his friends and family that he could live online 


for a full year, beginning on January 1. 
Not one to do things halfway, Maddox 
legally changed his name to DotComGuy. 

When Maddox—er, DotComGuy— 
moved into a Net-connected condo with 
only a PC and a credit card, the place con¬ 
tained just a stove, refrigerator, and 
microwave oven. Since then, he has relied 
on the Web for obtaining every essential 
and nonessential, from food to furniture to 
entertainment (including ordering in a 
karaoke party and a Michael Jackson imper- 
sonator). This is home now, and Dot¬ 
ComGuy does not leave it. Ever. 

Maybe it wasn’t such a goofy idea after 
all: DotComGuy has turned his experi¬ 
ment into a thriving business, as well as a 
potentially valuable service for consumers. 

First, because the idea was such a nov¬ 
elty and attracted so much attention, Dot¬ 
ComGuy successfully signed up sponsors 
for DOTCOMGUY [dotcomguy.com], 
where his movements are chronicled via 
Web cams, audio and video feeds, and a daily 
journal. (For the year, he will earn a salary 
of more than $90,000 from sponsors, pro¬ 
motions, and advertising on his site.) 

Then he began posting reviews of the 
Web sites he visits and soliciting reviews 
from other shoppers. The result is an enor¬ 
mously popular site, with a highly opin¬ 
ionated chatroom community and regu¬ 
larly scheduled events and promotions. 

Interviewing DotComGuy is an exercise 
in intense real-time activity, as the con¬ 
versation, like all “events” in which he par¬ 
ticipates, is broadcast live on his site. Often, 
viewers e-mail him their opinions before 
an interview is even over. All we can say 
is, don’t try that here. Print has many 
virtues, but dot’s not one of them. 

Y-LIFE: How did this experiment begin? 

DOTCOMGUY: A little over a year ago I 
had a discussion with my brothers about the 
Internet I made the generalization that you 
could purchase anything online. They kept 
coming at me, trying to find holes in that 
premise. “You can’t get food on the Internet.” 
“Sure you can.” “You can’t get whatever...” I 
finally got sick of the whole conversation 
and said, “Listen, I could survive solely off 
the Internet for a year.” We joked about it. 

Next, I went shopping with my parents. 
It wasn’t a fun experience at all. At the end 
of the evening, I said, “This is ridiculous. 
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Y-LIFE INTERVIEW I 


We could have bought all this stuff online.” 
My parents knew you could buy books and 
music online, but not household goods. I 
wasn’t in the mood for a long conversa¬ 
tion, and I just said, “Listen, I could do 
everything online. I could live online. I’m 
sick of people asking about it.” Their ears 
perked up. They said, “If we saw someone 
do that, we might actually start purchas¬ 
ing things online.” It made me think, 
'Wow, this could be really beneficial for the 
Internet community.” And here we are. 

Y-LIFE: Why did you decide to change 
your name to DotComGuy? 

DOTCOMGUY: One reason was to shel¬ 
ter my family and friends from the expo¬ 
sure. The other was to keep people 
focused on e-commerce, not on me. From 
the beginning, the idea was to create a 
forum about e-commerce where people 
could go and interact and relate their 
experiences. The way it happened, I called 
my roommate: “We have to talk.” I 
bounced the idea off him, and he actual¬ 
ly came up with my new name. It’s just 
so much fun to say. My roommate and I 
then discussed it each evening. 

Finally, we were getting out of control 
with ideas. I said, “I need to start making 
something happen.” A week after I first 
mentioned the idea to my parents, I de¬ 
cided I was going to have to quit my job. 
I really enjoyed my job, so that was hard 
to do, to leave it. 

Y-LIFE: Didn’t your boss think you were 
nuts at some point? 

DOTCOMGUY: He was kind of shocked. 
Actually, I don’t really think he thought 
I would really do it. He thought I’d get 
over this in a couple of weeks. 

Y-LIFE: So what do you miss most from 
your former life? 

DOTCOMGUY: If you could imagine liv¬ 
ing on a beach and then moving to the 
mountains, are you going to miss the 
beach? Sure. But now you have new expe¬ 
riences. I view it that way. I am able to inter- 
act with people all around the world, 
instantly. I get instant feedback on what¬ 
ever I do. It’s different than being on TV. On 
TV, you have to wait for the reviews and let¬ 
ters. But I know instantly. 

Y-LIFE: You miss nothing? 

DOTCOMGUY: I used to go and get 
health drinks in the morning before going 
to the office. I miss that. I miss going out 
to the movies, but no w we’re talking with 
a movie studio about having a premiere at 


‘From the beginning, 
the idea was to cre¬ 
ate a forum about 
e-commerce where 
people could go and 
interact and relate 
their experiences’ 

my house, so I’ll be able to preview and 
review new movies. 

Y-LIFE: How different is your life now? 

DOTCOMGUY: I don’t feel isolated at 
all—that’s the first thing. I was one of 
those work-hard, play-hard types of guys. 
But now it all comes to me. I’ve had two 
rock bands here. We had a karaoke night. 
We had Elvis and Cher impersonators. 
Now I’m on the computer all the time; 
before, I didn’t even keep my computer 
plugged in at home. 

Y-LIFE: Were there people you had to 
consult whose lives were going to be af¬ 
fected? A girlfriend, for instance? 

DOTCOMGUY: I didn’t have a girlfriend. 
My parents have been supportive since the 
beginning. It only took a few minutes for 
them to get over the name change. 

Y-LIFE: Will you try to meet or date peo¬ 
ple online? 

DOTCOMGUY: I have been meeting peo¬ 
ple all over the world. Also, a lot of great 
people have come by the house. I’ve devel¬ 
oped some great friendships and I will con¬ 
tinue to do so. But dating might be tricky. 
If I meet someone, then sure, I’ll date. But 
I’m kind of an old-fashioned guy. I’ll wait 
and see if that happens. If it does, I’m sure 
people will want to watch the date, but it’s 
not a problem. 

Partly because it’s boring and partly 
because of privacy, there aren’t cameras on 
me when I’m sleeping. As we develop more 
footage and more highlights, that will be 
what will be aired in the evenings. We don’t 
have cameras in my bathroom, either. This 
isn’t The Truman Show or EDtv. 

Y-LIFE: So if you want privacy during the 
day, do you have to go hide in the bath¬ 
room or the bedroom? 

DOTCOMGUY: Yes, but I haven’t really 
had that need yet. 

Y-LIFE: You started out with a virtually 


empty house, except for your computer. 
What was your first online purchase? 

DOTCOMGUY: Toilet paper. That was 
number one on the list. 

Y-LIFE: Where did you buy it? 

DOTCOMGUY: Peapod.com. It’s an online 
grocer with same-day delivery. 

Y-LIFE: Same-day delivery would be 
important for that product. 

DOTCOMGUY: Right. And New Year’s 
Day, when we started, was a Saturday. If 
I had to wait for delivery on Monday, it 
would have presented a real problem. 
[Normally, the company would have been closed 
on New Year’s Day, but an exception was made 
because Peapod, now in financial trouble, is a 
sponsor ofDotComGuy’s site. — Ed.) 

Y-LIFE: What was next? 

DOTCOMGUY: The basics. Food. The 
house was full of press and production peo¬ 
ple, and everyone needed to be fed. I 
ordered a bunch of pizza rolls from a local 
place called Double Dave’s Pizzaworks, 
which is in a few cities here in Texas. I 
ordered them through Food.com. 

Y-LIFE: How about a bed? 

DOTCOMGUY: I ordered a mattress and 
a box spring, and those arrived a week later. 
I also ordered a feather bed from Eddie 
Bauer; that came first. Before it arrived I 
was just sleeping on the floor. It wasn’t a 
big deal. I used to go camping and stuff, and 
it was a lot better than that. 

My heat went out, though, on one of the 
first days. I found a place online to come and 
fix the heater. I didn’t plan on that at all. 

Y-LIFE: So you didn’t pick up the phone 
and call, the old-fashioned way? 

DOTCOMGUY: No. 

Y-LIFE: Would that be cheating? 

DOTCOMGUY: It would. I had to fill out 
their online form. I explained, “I can’t call 
you. Trust me, please. This isn’t a joke.” It 
worked fine. 

Y-LIFE: We’ve published a column 
called “Old Way/Net Way” for three years. 
We find that there are some things that 
are still better done the old way. Has there 
been anything that’s been dramatically 
difficult online? 

DOTCOMGUY: Definitely. So far the 
most difficult thing to order online is 
shoes, because there aren’t standards for 
sizes. I’ve been able to get shoes, but one 
company’s sizes are different than anoth¬ 
er’s; you have to go a size bigger or small¬ 
er. Doing that online is the most difficult 
thing, I’ve found. I had to send back the 








first few pairs I ordered. If a few compa¬ 
nies would develop standards, they could 
really solve this problem. If somebody 
started a site that was a reference point for 
buying shoes online, one that included 
templates you could print out to see if 
your foot fit, it would be great. 

Y-LIFE: What other problems have you 
encountered? 

DOTCOMGUY: Small ones. Of course, it 
takes a while for furniture to be delivered. 
That could be improved. But that’s true 
whether you buy it online or in person. The 
way I view it is that the Internet isn’t going 
to replace shopping, nor should it, just like 
the Sears, Roebuck catalog didn’t keep peo¬ 
ple from going to stores. The Net should 
enhance the experience. Throughout this 
process, we’re looking for ways that it can. 

We’re unique; we don’t have tens and 
hundreds of thousands of analysts review¬ 
ing sites. We have my experience and lots 
of real consumers giving their opinions. All 
we do is moderate the content. It’s a very 
effective tool for making the Net better. 

Y-LIFE: How does it make the Net better? 

DOTCOMGUY: For example, Ama¬ 


zon.com does a great job trying to react to 
the demands of their consumers. If you crit¬ 
icize their service on their site, they will get 
around to fixing the problem eventually. 
But if you criticize their site in a public 
forum, they’re unlikely to wait to make the 
change until the second quarter. If millions 
of people are reading the criticism in a pub¬ 
lic place, they will see that they need to fix 
the problem right away. Companies can 
benefit from our discoveries. 

Another thing I’ve found is that some 
sites don’t have a very good return-to-shop¬ 
ping feature when you’re in the shopping 
cart. Can you imagine picking something 
out at a department store and then want¬ 
ing to go buy something else, but they 
send you back to the front door? It would 
get kind of irritating. 

Y-LIFE: Have you accumulated a list of 
favorite sites? What has surprised you? 

DOTCOMGUY: I was very surprised at how 
easy it was to shop at Target. It’s not a high- 
end store, but it’s an easy-to-use site. On the 
other side of the spectrum, at Disney, where 
you would expect a top-of-the-line store, it’s 
hard to shop. Their site is impossible. I’ve 


also seen how some of the higher-end stores, 
such as Neiman Marcus, have far fewer items 
online than in their individual stores. Who¬ 
ever finds a way to make it possible to go 
online and see what’s actually in the real 
store, orderit, and have it shipped from there 
will make a lot of money. That’s going to be 
a huge windfall for some company and a big 
plus for consumers. 

Y-LIFE: You’re sponsored by Net compa¬ 
nies. Will you do any negative reviews? 

DOTCOMGUY: I have, and I will. I’ve got a 
sponsor that has a site that needs a lot of 
work, and I’m going to talk about it. The way 
I view it, when people criticize my site, I lis¬ 
ten. I hope everyone takes it the same way. 

Y-LIFE: Have you been able to eat as well 
as you’ve eaten in the past? 

DOTCOMGUY: I’m eating so much bet¬ 
ter. About a year ago I went without going 
to fast-food places for about four or five 
months. It helped me out tremendously 
energywise and healthwise. I felt great, and 
I feel great again. I’m cooking more. I’m not 
using Food.com, which links to restaurants 
in your area, as much as I thought I would. 
I’m cooking most of my meals and watch- 
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Y-LIFE INTERVIEW I 


ing what I eat. I’ve got a trainer who comes 
in three times a week. I’m building a little 
athletic facility in my garage. 

Y-LIFE: Are you a decent cook? 

DOTCOMGUY: My cooking has improved 
tremendously, as the viewers will tell you. 
Partly it’s because I’ve gotten more cooking 
utensils. I made some great spaghetti with 
ground turkey in the sauce. In fact, it was 
turning out so well as I was cooking it that 
I invited my parents over for dinner. They 
absolutely loved it. I don’t think I’ve ever 
taken the time to cook for them since mov¬ 
ing away from home. 

Visitors to the site have sent recipes. 
Sometimes, when I’m not sure what to eat, 
I’ll actually say, “I need your help.” I call out 
what I’ve got in the fridge, and they let me 
know what I should eat. 

Y-LIFE: For example? 

DOTCOMGUY: “Let’s look in the kitchen! 
There’s bread. There’s spaghetti sauce. 
There’s cheese.” Someone said, “Why don’t 
you make little pizzas?” So that’s what I did. 

Y-LIFE: Have you been drinking as well 
as you’ve been eating? 


1 don’t feel isolated 
at all....I was one of 
those work-hard, 
play-hard types of 
guys. But now it all 
comes to me’ 

DOTCOMGUY: In the state of Texas, 
unfortunately, you cannot purchase alco¬ 
hol online. I have to send an e-mail to a 
friend if I’m having a party or something. 
So sure, there’s really been no problem. 

Y-LIFE: Who are some of the most con¬ 
sistent visitors to your site? 

DOTCOMGUY: There’s U2. He started our 
chatroom. Firehouse, a fireman in Cali¬ 
fornia. He’s done an incredible job keeping 
the chatroom under control, monitoring 
it for content. The Duke of URL has done 
a tremendous job keeping up all the real¬ 
ly neat links. He also wrote a theme song 


for me, which is in one of my journal 
entries. Azure Rose helped us out with a lit¬ 
tle surprise party we tried to do for one of 
our producers one night. Our number of 
viewers is phenomenal, and our percent¬ 
age of international viewers is over a third. 

And the number of unique sessions is just 
outrageous. We get 100,000 sessions a day 
and 2.5 million hits a day. 

Y-LIFE: When you need fresh air, how 
far can you go? 

DOTCOMGUY: The backyard. It’s kind of 
small. I go outside to get morning sun and 
to have breakfast. 

Y-LIFE: Is there a camera out there? 

dotcomguY: A couple, actually. 

Y-LIFE: Do you ever miss yourreal name? 

DOTCOMGUY: Former name. No, I really 
haven’t missed it. I enjoy the whole thing. | 

Y-LIFE: If you did end up dating and 
decide to get married, what would your 
wife’s new last name be? 

DOTCOMGUY: “DotComGuy” is my 
last name. I really don’t have a first name. 

If I had a kid, he would have to be Small- 
DotComGuy. O 
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GET COMPUTERS THAT GET THE 
WORK DONE, DIRECT FROM IBM. 

They’re the best resources you’ve got, your 
number one investment. We’re not talking about 
computers. We’re talking about staff. And you 
can help your staff do more - faster, and better 
than ever - with hardworking computers and 
notebooks like the IBM ThinkPad® 600, direct 
from IBM. 


LOOK INSIDE: 

To find out more about IBM 
technology for small business. 
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NOTEBOOKS THAT DO IT ALL 


WORK FAST, WORK SMART. Work anywhere with IBM 
ThinkPad notebooks. Internet-ready right out of the box, these 
e-business machines come with speedy modems that help you 
get online fast. ThinkPad i Series notebooks come with programmable 
Easy Launch buttons, so you can quickly connect to the sites 
of your choice. 1 


* 


IBM ThinkPad i Series 1542 

Mobile Intel® Celeron™ processor 
500MHz* 

12.1" active matrix display 

64MB SDRAM 

12GB 3 HDD 

24X-10X 4 CD-ROM 

56K 5 V.90 modem 

Windows® 2000 Professional 

Microsoft® Office 2000 Small Business' 

Easy Launch buttons 

$ 1,799 

fo U r C S C »sCs $ 65/MONTH' 

CUSTOMIZE YOURS: 

64MB 100MHz NP SDRAM Memory 
Upgrade $95 7 or $3/month s 
IBM Multiport USB Hub 
$142 7 or $5/month 8 

ServicePac® - 1-Year Onsite/Next-Day 
Service Upgrade $49 7 or $2/month* 


IBM ThinkPad 390 

Mobile Intel Pentium® III processor 
450MHz 

14.1" active matrix display 
64MB SDRAM 
12GB HDD 
24X-10X CD-ROM 
56K V90 modem 

Microsoft Windows 98 Second Edition 
Modular UltraBay™ FX 

* 2,399 

SuccessLease so-T 

for Small Business 0//MONTH" 

CUSTOMIZE YOURS: 

64MB 100MHz NP SDRAM Memory 
Upgrade $95 7 or $3/month“ 

Iomega Zip 250MB External 
USB Drive $179.99 7 or $6/month" 

ServicePac - 1-Year Onsite/Next-Day 
Service Upgrade $49 7 or $2/month s 


IBM ThinkPad 600 

Mobile Intel Pentium III processor 
500MHz 

13.3" active matrix display 
64MB SDRAM 
12GB HDD 
24X-10X CD-ROM 
56K V90 modem 

Microsoft Windows 98 Second Edition 
4.9 lbs., slim 1.4" profile* 


* 2,899 

fo U r C Sma1| L Bul?ness $ 105/MONTH‘ 

CUSTOMIZE YOURS: 

128MB 100MHz NP SDRAM Memory 
Upgrade $189 7 or $7/month 8 

SelectaBase 600 $179 7 or $6/month 8 
ServicePac - 3-Year Onsite/Next-Day 
Service Upgrade $147 7 or $5/month 8 


NOTEBOOK EXTRAS 


LIMITED-TIME OFFER 

Get ACT!® 2000, 6 the leading 
small business contact manager, 
and a durable IBM 
CompuPlus 
notebook bag 
for just $99 
when you 

buy a ThinkPad notebook. 10 

YOURS FOR JUST $99 
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(©business tools 


'Requires Internet access account, available separately. ! MHz measures microprocessor internal clock speed. Other factors may affect application performance. 'GB means one billion bytes when referring to hard drive capacity. Accessible capacity may vat 
up to 31,2Kbps. Public networks currently limit maximum download speeds to about 53Kbps. Actual speeds depend on many factors and are often less than the maximum possible. ‘Some software may differ from its retail version (if available), and may if 
resentations or warranties regarding non-IBM products. 'Prices shown are available from IBM directly; reseller prices may vary for ThinkPad i Series Model #2651-542, Memory Upgrade Part #20L0254, USB Hub Part #00148215, ServicePac Part #30L9f 
Part #30L9197; NetVista X40 Model #6643-13U, Memory Upgrade Part #33L3136, ADSL Modem Part #19K4160, PC Video Camera Part#33L4890; PC 300GL Model #6563-88U, 1 T Monitor Model #633201N, Memory Upgrade Part #33L3136, USB Hut 
not include tax or shipping. Subject to change without notice. ‘SuccessLease offered and administered by third-party providers of business financing approved by IBM Global Financing. SuccessLease terms and conditions provided by the third party. Mont 
tures are available. Offer may be withdrawn or changed without notice. Options must be leased with system unit. "Weight and thickness may vary due to vendor components, manufacturing process and options; weight includes battery and travel cover." 
and conditions or copies of IBM's Statement of Limited Warranty, call 1-800-772-2226 in the US and in Canada call 1-800-426-2255. International Warranty Service available in those countries where this product is offered. Telephone support may be sul I 
ating system. IBM reserves the right to alter offerings at any time, without notice. SuccessLease and all product names are registered trademarks or trademarks of International Business Machines Corporation. Intel, the Intel Inside logo and Pentium ar 
others. ©2000 IBM Corp. All rights reserved. 

















EMPOWER YOUR EMPLOYEES 


ALL THE TOOLS YOU NEED, IN ONE SPACE-SAVING 
PACKAGE. The all-in-one IBM NetVista™ X40 PC is loaded 
with features you won’t find in computers three times its size. 
It’s ADSL-capable, 11 which means you’ll gain almost instant access 
to the Web. And eight programmable keys will quickly launch 
your browser and the rest of your favorite applications. So 
you won’t have to do anything but press a button to get 
what you need. 



IBM NetVista X40 13U 

Intel Pentium III processor 667MHz 

15.0" TFT 

64MB SDRAM 

24X-10X CD-ROM 

20GB HDD (7200 rpm) 

8MB integrated 4X AGP graphics 
Intel 10/100 Ethernet 
Windows 98 

3-year parts/1-year onsite limited warranty 1 ' 


IBM PC 300-GL 

Intel Pentium III processor 600MHz 

64MB SDRAM 

10.1GB HDD 

8MB 4X AGP graphics 

48X-20X CD-ROM 

10/100 Ethernet 

Windows 98 

17" monitor (15.9" viewable) 


IBM PC 300GL, 


Small Business Series 


Intel Pentium III processor 667MHz 


128MB SDRAM 
20.4GB HDD 

Nvidia 32MB 4X AGP graphics 
48X-20X CD-ROM 
56K V.90 modem 
Minitower 
Windows 98 

17" monitor (15.9" viewable) 


$ 2 , 399 7 


$ 1,343 

SuccessLease $ 


* 1,703 


foTsma^Bustness $ 87/MONTH s 


fo U r C Sma1| L Btllfness $ 49/MONTH‘ 

CUSTOMIZE YOURS: 

64MB 133MHz NP Memory Upgrade 


for Small Business $ 62/MONTH“ 


CUSTOMIZE YOURS: 

64MB 133MHz NP Memory Upgrade 


CUSTOMIZE YOURS: 

8X/4X/32X CD-RW Internal IDE Drive 


$109 7 or $4/month e (only available installed) 


$249 7 or $9/month* 


$109' or $4/mOnth a (available installed only) 


ADSL Modem $85 7 or $3/month» 

IBM PC Video Camera (Stealth Gray) 13 


Iomega Zip 250MB External USB Drive 

S179.99 7 or $6/month” 


128MB 133MHz NP Memory Upgrade 


$239 7 or $9/month 8 


S59.99 7 or $2/month 8 


ServicePac - 3-Year Onsite/Next-Day 
Service Upgrade $109 7 or $4/month 8 


Kodak Millennium 2000 Zoom Digital 
Camera $349.99 7 or $13/month 8 


DIRECT TO YOU 




ibm.com/smallbusiness7251 or i-sss-shopiBM, ext. 7251 


y. ‘Variable read rate. Actual playback speed will vary and is often less than the maximum possible. These modems are designed to be capable of receiving data up to 56Kbps from a compatible service provider, and transmitting data at 
ot include user manuals or all program functionality. For non-IBM software, applicable third-party licenses may apply. Warranty, service and support for non-IBM products, if any, are provided by third parties, not IBM. IBM makes no rep- 
88; ThinkPad 390 Model #2626-L0U, Memory Upgrade Part #20L0254, USB Hub Part #10K3506, ServicePac Part I30L9189; ThinkPad 600 Model #2645-4EU, Memory Upgrade Part #20L0255, SelectaBase Part I12J2467, ServicePac 
Part #10K3506, ServicePac Part #30L9199; PC 300GL Model #6564-R3U, 1 T Monitor Model #633201N, Internal IDE Dnve Part #33L5019, Memory Upgrade Part #33L3137, Kodak Zoom Digital Camera Part #10K3362; IBM price does 
ily lease payments based on 36-month term, full payout lease, to gualified business customers installing in the US. Documentation fee and first month’s payment due at lease signing. Taxes are additional. Other terms and financing struc- 
Dffer valid in US only until 6/30/00, or while supplies last. Part #ACTCASE. "Actual speeds depend on many factors, including the plan you sign up for with your ADSL provider, and are often less than the maximum possible. "For terms 
Sect to additional charges. ’This product not manufactured by IBM and IBM provides no warranty or support for this product. The manufacturer’s warranty, if any, is included in the product documentation. All products ship with an oper- 


b registered trademarks and Celeron is a trademark of Intel Corporation. Microsoft and Windows are registered trademarks of Microsoft Corporation. Other company, product and service names may be trademarks or service marks of 
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AND THE WINNERS ARE... 

Best Overall 

EXPEDIA.COM 

[expedia.com] 

Midway through our independent 
testing of the major online travel 
agents, we learned that our parent 
company, Ziff Davis Media Inc., had 
entered into an agreement with Expe- 
dia Inc. to begin publishing a travel 
magazine later this year. If anything, 
that news made us look at Expedia 
even more rigorously when we 
stacked it up against its competitors. 
Our conclusion? Expedia is current¬ 
ly delivering the best user experience 
out there. We especially like that the 
site provides multiple tools for find¬ 
ing the lowest airfares: Fare Calendar, 
which matches the airlines’ lowest 
published fares with dates and avail¬ 
ability, shows users the going rates. 
Flight Price Matcher lets customers 
name their own fare and see if an air¬ 
line will accept it. And Fare Compare 
tracks the latest fare wars: It alerted 
us to a $398 one-way fare from San 
Francisco to Paris being offered by 17 
major airlines, while its competitors 
found nothing under $1,100. Once 
you’ve bought your ticket, use Seat 
Pinpointer to choose a seat and 
MileageMiner to manage your fre¬ 
quent-flier memberships. Add in 
24/7 customer service, dedicated 
areas for business travel (as well as 
family, cruise, golf, and adventure 
vacations), and strong hotel booking 
tools, and Expedia is well positioned 
to defend itself against rivals. (For an 
overview of the competition, see 
“Report Card,” left.) 


j Best Business 

1 Travel Perks 


si 

si 


BIZTRAVEL.COM 

[www.biztravel.com] 

Laptop luggers who log more miles 
than the rest of us need all the help 


they can get to make life on the road 
less bumpy. Biztravel complies by 
offering a host of services for business 
travelers, including an Express Trip 
Planner that searches for an airline- 
hotel-car rental combination that will 
earn you the most frequent-flier miles; 
Automated Upgrades (the site keeps 
requesting them from the airline for 
you); and pager alerts that message you 
an hour before departure with your 
flight status and gate number, and the 
weather in the destination city. 

Best Bargain Booker 

ITRAVEL.COM 

[onetravel.com] 

Firmly focused on the bottom line, 
ltravel.com locates many of the Web’s 
best airline, hotel, and car rental val¬ 
ues. Ready to fly? The site’s Fare¬ 
beater system lets you choose from 
published fares, consolidator fares, 
and its own White Label tickets (dis¬ 
counted up to 80 percent). As on Price¬ 
line.com, White Label details—such 
as the airline, exact departure time, 
and flight number—are not disclosed 
until after a user buys a ticket. Unlike 
the Priceline system, however, 
ltravel.com’s involves no bidding. 
White Label fares show approximate 
departure and arrival times, the num¬ 
ber of connections, ticket restrictions, 
and the full price up front. 

Best Bargain Tracker 

SMARTER LIVING 

[smarterliving.com] 

You can’t book your trip here, but 
you’ll want to bookmark SmarterLiv- 
ing to check the latest fare sales, trav¬ 
el deals, and special promotions at 20 
major domestic and international air¬ 
lines. Receive free weekly e-mail alerts 
customized with the latest Web-only 
fares from your local airport, or sign 
up for other free newsletters devoted 
to special interests, such as senior dis¬ 
counts and family travel. You’ll also 
find fresh, money-saving articles from 
a group of savvy travel pros. 


Best Destination 
Guides 

ABOUT.COM: TRAVEL 

[home.about.com/travel] 

Even on the Web, there’s nothing like 
the human touch, and Aboutxom’s 
guides are real people. Each guide cov¬ 
ers a different region or aspect of 
travel with depth and enthusiasm— 
whether you need to research a 
Caribbean resort, a U.S. theme park, an 
African safari, or a European holiday. 
To help you stay up-to-date, guides 
issue a free e-mail newsletter about 
their area of expertise. If you need to 
know more, you can e-mail your ques¬ 
tions to a particular guide. Chances 
are good you’ll receive a personal 
response within 24 hours. (For more 
on destination guides, see “A Closer 
Look,” page 112.) 

Best Bargain 
Travel Guide 

ARTHUR FROMMER'S BUDGET 
TRAVEL ONLINE 

[frommers.com] 

Vacationers who believe being smart 
and thrifty is as much fun as traveling 
itself will find this site right on the 
money. Candid advice about alterna¬ 
tive vacations and offbeat trips is given 
by Arthur Frommer, the longtime pas¬ 
sionate promoter of low-cost travel 
that bridges the cultural gap between 
tourists and locals. His daily, inde¬ 
pendent e-mail newsletter brings 
word of deals from airlines, cruise 
lines, hotels, national tourist boards, 
and others in the travel industry. 

Best City Guides 

TIMEOUT.COM: THE WORLD’S 
LIVING GUIDE 

[www.timeout.com] 

Time Out guides present the hippest 
things to see and do in more than 30 of 
the world’s greatest cities, from Ams¬ 
terdam to Washington, D.C. Selective 
rather than comprehensive, each 


'.YIL.COM Ml 






















GOLD STAR SITES I 


guide’s editors present what they consider 
the worthiest attractions of the month. 
Emphasis is on the new, the under-publi¬ 
cized, the funky, and the chic. City guides 
are divided into 10 sections: events, enter¬ 
tainment, accommodations, sightseeing, 
dining out, shopping, kids’ stuff, gay and 
lesbian, Web links, and essential tourist info. 

Best Outdoor 
Adventure Guide 

GORP: GREAT OUTDOOR 
RECREATION PAGES 

[gorp.com] 

GORP’s philosophy is that travel is a par¬ 
ticipatory sport Whether you want to go on 
a half-day hike or a month¬ 
long bike tour, the site can lead 
you there. Research your trip 
by destination or by activity 
(from birding and caving to 
snow sports and snorkeling). Then visit the 
travel section, where GORP’s consultants 
can help you plan andbook adventure trips 
all over the world. To make sure you’re fully 
prepared, they’ll equip you with books, 
videos, maps, and outfitting advice. 

Best Bed-and- 
Breakfast Guide 

ABOUT.COM: BED & BREAKFASTS 

[bandb.about.com] 

Those who appreciate a personal touch 
when they travel often find B&Bs a refresh¬ 
ing change from big hotels. Aboutxom’s 
Elizabeth Ameson makes it easy to find a 
Colonial farmhouse, cozy Victorian, or Civil 
War-era inn that welcomes strangers as 
guests. The site is organized by destination 
and theme, and its collection of useful links 
runs deep. Individual pages are devoted to 
inns that allow pets; welcome children; hold 
murder mystery weekends; and have golf, 
fishing, or skiing nearby. 

Best Place to 
Research a Cruise 

THE CRUISE SHIP CENTER 

[crulse2.com] 

If you’re willing to forgo flashy graphics for 
content, the Cruise Ship Center wins as the 


Web’s most complete source of informa¬ 
tion about floating vacations. Although you 
can’t book directly on the site, this is the 
place to find cruise line and ship profiles, 
ratings, itineraries, deck plans, discounted 
rates, and much more. Interactive pages 
include online meeting lounges where pas¬ 
sengers can mingle before and after sailing. 

Best Road-Trip Maps 

MAPBLAST! 

[mapblast.com] 

When you need quick directions, the last 
thing you want to do is click back and forth 
through innumerable screens. MapBlast! 
makes it as simple as entering your start¬ 
ing address and ending address, and then 
clicking Go. Its Live Traffic Reports let you 
know about construction, highway acci¬ 
dents, closed roads, and other delays en 


ABOUT.COM: TRAVEL 

[home.about.com/travel] 

By the numbers: Focuses on more than 150 
countries on every major continent, plus 
specialized travel interests. 

Take a tour: Anywhere you want to go, there's 
an About.com guide eager to lead you there. The 
megasite’s travel channel harbors some 50 
human experts, each of whom actively explores 
a specific topic or part of the world. Every 
GuideSite features new articles, a library of links 
to related sites, a bulletin board, e-mail, and 
chat. How-to features, such as How to Take a 
Bath in Japan, make foreign travel less daunting. 
Want to stay closer to home? Dozens of 
City/Town guides survey U.S. and Canadian 
destinations in depth. 

Trouble in paradise? With so much content on 
so many GuideSites, it’s easy to feel lost or over¬ 
whelmed until you know your way around. 
Combat confusion by using the search box. 

FODORS.COM 

[fodors.com] 

By the numbers: Covers 110 destinations world¬ 
wide, plus North American parks, sports schools, 
adventure trips, and B&Bs. 

Take a tour: The world’s leading travel informa¬ 
tion publisher, Fodor’s has organized its online 
content into an easy-to-navigate format. 
Miniguides help visitors quickly find hotel, 


route. The Trip Search feature helps you 
identify speed traps, local radio stations, 
shopping malls, and other particulars to 
ensure a pleasant journey. Traveling light? 
Pocket MapBlast formats maps and driving 
directions for downloading to PalmPilot 
and Windows CE devices. 

Best Frequent-Flier 
Miles Manager 

WEBFLYER 

[webflyer.com] 

The Internet’s most comprehensive guide 
to frequent-flier programs, WebFlyer helps 
travelers get the most from their journey. 
Excellent tools include Bonus Connect, 
which tracks promotions from numerous 
hotels and airlines. That lets you keep up 
with a multitude of offers. B 


restaurant, and sightseeing information. Forum 
discussions and links to online travel agents 
make the site even more useful. 

Trouble in paradise? Miniguides don’t link to 
related sites, so you can’t access deeper info. 
Also, information isn’t always current. Fodor’s 
Las Vegas hotel listings, for example, miss the 
newly opened Four Seasons Las Vegas, Man¬ 
dalay Bay, Venetian, and Paris Paris. Augment 
Fodor’s with other sites. 

ROUGH GUIDE TRAVEL 

[travel.roughguides.com] 

By the numbers: Explores more than 14,000 
destinations, including many delightfully 
obscure ones. 

Take a tour: Geared to the adventure seeker as 
well as the casual tourist, Rough Guides inspire 
visitors to veer off the beaten track. Well 
informed—if not always up-to-the-moment— 
destination overviews provide quick access to 
before-you-go basics; accommodations; special 
attractions; and eating and entertainment 
options for different budgets. There’s targeted 
information for women, gays and lesbians, and 
disabled travelers. 

Trouble in paradise? Rough Guides would be 
even more useful if they linked to related sites. 
But if you need to know more, the company 
will gladly sell you a book about topics 
covered online. 


VIEW ALL OF Y-LIFE'S 
PAST GOLD STAR 
CATEGORY WINNERS 
AT YIL.COM/ 
GOLOSTARS. 
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A Closer Look Destination Guides 

T he best place to start your travel research, a good online destination guide provides practical in¬ 
formation on lodging, transportation, dining, sightseeing, and what’s unique to a location. A great 
guide features up-to-the-minute information, is knowledgeable to the point of being opinionated, and 
eases your travel around the world as well as around the Web. 
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BY CHARLES C. MANN 


STEPHEN KING'S CYBERNOVELLA, 
RIDING THE BULLET, SENT THE 
WORLD CHASING AFTER E-BOOKS. 
BUT YOU AIN’T READ NOTHIN’YET. 
A REPORT ON THE FUTURE OF PRINT 


■ N MID-MARCH STEPHEN KING, ARGUABLY THE 
I world’s most popular writer, published a nov- 
I elette called Riding theBulIet exclusively on the 

I Internet. The results amazed the book indus- 
M try: Within 24 hours, about 400,000 people 
downloaded the text, even though most of them also had 
to download and install the bulky software required to 
read it on their computer monitors. At the height of the 
rush, people were grabbing copies at a rate of five per 
second. Unfortunately, the load crashed many servers, 
preventing thousands of readers from getting the e-book. 

To many booksellers and publishers, Riding the Bullet 
was a landmark—the first proof that the American pub¬ 
lic is ready to accept electronic books. A day after the 
book went online, a “stunned” Jack Romanos, president 
of Simon & Schuster, told The New York Times, “I don’t 
think anybody could have anticipated how many peo¬ 


ple were out there who are willing to accept the written 
word in a paperless format.” The electronic book, said 
Bames &Noble representative Gus Carlson, “has arrived 
in abig way.” Even King himself was impressed, although 
as a Mac user he couldn’t read his own e-book with the 
Windows-only software. Riding the Bullet, he declared, was 
a “watershed moment” in the history of reading. 

One week later the Association of American Pub¬ 
lishers met to begin planning official technical 
standards for electronic books. Although the e-book 
program was under way before Riding the Bullet 
appeared, notes AAP president Patricia Schroeder, the 
server meltdown hammered home the point that 
“there indeed is a market out there.” Digital technol¬ 
ogy, she says, is “going to transform books the way it 
is transforming everything else.” 

King, the booksellers, and the publishers are right— 
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and wrong. Technology will have an enormous effect on the print¬ 
ed word. The next few years will see the greatest technological 
changes in publishing since the creation of commercial editori¬ 
al houses in the 15 th century. But the key to that change will not 
be the electronic book. It will be something else: electronic paper. 

NOT UNTIL THE INTERNET DID PSYCHOLOGISTS LEARN THAT HUMAN 

beings have a deep-seated instinct to translate printed matter into 
electronic form for all the world to gaze upon. The evidence is abun¬ 
dant and unbelievably clear. Posting travel diaries on personal Web 
sites, e-mailing dirty jokes to thousands of close friends, cutting and 
pasting newspaper articles—for whatever reason, people seem to 
love slinging printed material around the electronic ether. 

The enormous ease of publication and distribution on the Net 
has long led digital enthusiasts to predict that the worldwide net¬ 
work will rapidly eliminate all printedbooks—“tree flakes encased 
in dead cow,” in the sneering phrase of William Mitchell, dean of 
architecture at the Massachusetts Institute of Technology. Not 
only books will vanish, technopundits like Mitchell have argued. 
Newspapers and magazines are also on a one-way journey to the 
dustbin of history. In this view, your printed copy of Yahoo! Inter¬ 
net Life is an anachronism—“just an object that information has 
been sprayed onto in the past,” according to hypertext pioneer Ted 
Nelson. Are you reading this article on paper? In Nelson’s view, 
you’re holding the journalistic equivalent of a buggy whip. 


Are you reading this 
article on paper? In the 
view of hypertext pioneer 
Ted Nelson, you’re holding the 
journalistic equivalent of a 
buggy whip 


But printed words haven’t vanished—on the contrary, there are 
more of them around than ever before. Indeed, our increasingly 
wired society exemplifies what might be called the Loggers’ Para¬ 
dox. Even though an increasingly higher percentage of the world’s 
words are in electronic form, the loggers are working harder than 
ever. Last year the U.S. produced about 100 million tons of paper— 
a record. And this year, according to projections from the Ameri¬ 
can Forest and Paper Association, the logging trucks will be busier 
still, rumbling down narrow western roads at ever-growing rates. 

The reason for the paradox is that people like to publish stuff 
online but don’t like to read stuff online. Again, the evidence is 
abundant and unbelievably clear. Online news services like their 
writers to keep their prose short and punchy—less than three 
typewritten pages’ worth, if possible. Three out of four e-mail 
users, according to one Xerox survey, print every message that is 



longer than half a page. Web editors report that links on the bot¬ 
tom of a long page are clicked less often than links at the top, 
because readers give up halfway through. “After having spent no 
more than 12 hours at a computer console, my eyes are like two 
tennis balls,” writer Umberto Eco has complained. “I feel the need 
to sit comfortably down in an armchair and read a newspaper, or 
maybe a good poem”—in a book, of course. 

“The computer monitor is like polyester,” says Nick Sheridon, a 
senior researcher atXerox’s Palo Alto Research Center. Polyester, he 
explains, was a miracle fiber introduced in the 1950s. It was easy to 
make, easy to use, and easy to wash. In fact, it did everything but 
make people want to wear it. Similarly, Sheridon says, the computer 
monitor is the fastest, cheapest, and most efficient means of dis¬ 
playing texts—of printing, so to speak—that has ever been invent¬ 
ed. It does everything but make people want to read on it. 

Yet people keep trying. Full-length books have been available 
online since at least 19 71, when Michaels. Hart, a freelance cyber¬ 
activist, launched project gutenberg, which provides e-texts 
gratis to anyone who wants to download them. Headquartered at 
Benedictine University in Lisle, Illinois, the project now offers 
some 2,500 texts. Partly inspired by Hart’s efforts, universities have 
launched at least 25 other e-text programs. Overall, they’ve been 
successful; Project Gutenberg alone has three-quarters of a mil¬ 
lion visitors every month. But publishers have generally dismissed 
these efforts. Most of the books now online are too obscure or 
scholarly to be valuable; the people who download e-texts, the pub¬ 
lishers say, are doing it because they have no alternative. 

The scoffing has carried over to the first electronic “books,” which 
were introduced in October 1998 by two Silicon Valley startups, 
nuvomedia inc. and softbook press. Both NuvoMedia’s Rocket 
eBook and SoftBook’s SoftBook Reader consist of flat, laptop-like 
displays about the size of a trade paperback. The screens, which 
can be backlighted, show a book page; users go from page to page 
by pushing buttons in the plastic frame around the screen. On 
their Web sites, the two e-book companies sell hundreds of titles— | 
books, magazines, and newspapers. No matter—e-books, like s 

e-texts, have largely been dismissed. “There hasn’t exactly been a | 
run on them,” says the AAP’s Schroeder. 1 





















Sales have been limited, concedes NuvoMedia founder Martin 
Eberhard. But that, he argues, is because of limited manufactur¬ 
ing and marketing capacities: “I had a very small ad budget, as a 
startup. [Last Christmas season] we put ads in four newspapers in 
four cities, we had a few banner ads, and we had some guys hand¬ 
ing out brochures in likely places—that’s all. The result is that we 
sold everything we had.” With the Rocket eBook almost totally 
out of stock, Eberhard says, consumers have been hard-pressed to 
obtain it. “That’s affected our sales figures,” he notes dryly. 

In January both e-book companies were purchased by Gemstar, 
a Pasadena, California-based corporation best-known for devel¬ 
oping the VCR+ system, which lets people videotape television 
shows by entering a number printed in their program guides. (Gem- 
star recently purchased TV Guide, the biggest of these services.) The 
day after King released Riding the Bullet, Gemstar announced that 
Eberhard’s production bottleneck was over: Thomson Multimedia, 
the world’s fourth-largest consumer-electronics manufacturer, will 
produce and distribute the second, improved generation of e-books. 
According to Eberhard, the new e-books should be available in the 
fall. (In addition, half a dozen other companies, including Microsoft, 
have announced plans to make e-books.) 

“Gemstar wants to license the e-book technology to any company 
willing to make the devices,” explains Wade Roush, managing edi¬ 
tor of eBookNet, an online electronic-book news service owned by 
NuvoMedia. “Then it sits back and collects the license fees and 
manages the content” Many observers believe that Gemstar intends 
to link VCR+, TV Guide, and e-books into a single, seamless entity. 
“Once you have the technology in every home in the world, you’ll 
have people looking at your screen 10 times a day,” Roush predicts. 
“If you’re watching Oprah, you can imagine a box in one comer 
that says, ‘Download her monthly book choice into your e-book.’ ” 

Skeptics point out that this rosy picture assumes that people will 
suddenly develop an appetite for reading on a screen. E-book advo¬ 


THE CONDUCTOR: Stephen King’s Riding the Bullet fast-tracked our 
e-book future with 400,000 downloads in 24 hours. 



cates have three responses: First, people don’t completely refuse to 
read on a screen—look at the demand for Riding the Bullet Second, 
book devotees usually denigrate e-books by comparing them with 
beautifully produced novels. But one of the main markets for e-books 
is college students, who must read “course-packs”—stapled-togeth- 
er collections of photocopies. Given the choice between lugging 
around a backpack full of blurry, disintegrating course-packs and 
slipping a lightweight e-book into a pocket, Eberhard suggests, stu¬ 
dents might well prefer reading on a monitor. 

In the vision of e-book 
enthusiasts, readers will 
buy blank books that they can 
stuff with hundreds or 
thousands of texts— an 
entire library in a single book 




The third response, however, is the most important. In the 
future, readers won’t look at books on electronic monitors. 
Instead, they will be reading on electronic paper. 

THE BOOK OF THE FUTURE, PAUL DRZAIC SAYS, WILL LOOK A LOT LIKE 

a...book. Just as we do now, we’ll be able to curl up with it in bed, he 
believes, and drape it over our face while snoozing on the beach. It 
will have a cover and a spine and several hundred white pages that 
people can flip through, just as it does now. But the spine will con¬ 
ceal a jumble of advanced electronics, and the pages will in fact be 
thin, flexible electronic displays. Drzaic is the director of display tech¬ 
nology at E Ink, a startup in Cambridge, Massachusetts, that intends 
to be the first to develop such electronic books. 

In the vision of e-book enthusiasts, readers will buy blank books 
that they can stuff with hundreds or thousands of texts—“an entire 
library in a single book,” Drzaic says. Open the cover, and the title 
page will list the contents: Tom Clancy for Dad, biographies for 
Mom, the collected oeuvre of Dr. Seuss for Junior. Readers will use 
a stylus to tap the titles they want to read. (“Finally— Harry Potter 
#1 9!”) Instantly the pages will bloom with words and pictures. If 
readers want to mark their place, they can tap the comer of the 
page, and a little animated page comer will fold over. If they want 
to scribble “Yes! How true!” next to some particularly meaningful 
passage, they can do that with the stylus. The next time the text is 
instantiated, both the folded page corner and the marginalia will 
return too. To get a new book, point the spine’s tiny infrared lens 
at your computer and beam it in from the Net (Readers of The Dia¬ 
mond Age, Neal Stephenson’s popular science fiction novel about 
an electronic book, may find this vision familiar; Joseph Jacobson, 
the MIT Media Lab physicist whose innovations launched E Ink, 
has acknowledged Stephenson’s influence.) 

Newspapers would do something different, suggests Sheridon, 
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the Xerox researcher, who is leading a rival e-paper effort The 
newspaper of the future, he argues, will be a 15-inch tube. Inside 
will be a roll of e-paper the size of a newspaper page. Pull it out 
from a slit in the case—the motion is like unrolling a window 
shade—and the mechanism prints the desired newspaper page on 
the fly. “You could easily have 10 different newspapers stored in 
its memory,” he explains enthusiastically. “A lot of people would 
like to subscribe to more newspapers, but they don’t want to deal 
with recycling all the paper.” Magazines, for their part, would still 
look like magazines. Subscribers to Y-Life might receive blank 
magazines precisely the size and shape of the current publication; 
every month they would download a new issue. The circuitry 
would store all the old issues—solving, at last, America’s stacks 
of National Geographic crisis. 

To both Sheridon and Drzaic, the key to creating real e-books, 
e-newspapers, and e-magazines is e-paper. In some ways, this is no 
surprise—books have always been all about paper. In Lucien Feb- 
vre and Henri-Jean Martin’s classic account, The Coming of the Book, 
the authors explain that medieval manuscripts were written on 
sheets of vellum and parchment, which were made from the hides 
of, respectively, lambs and sheep. (The “vellum” and “parchment” 
sold in stationery stores today are paper imitations.) Although the 
basic tools for printing existed long before Gutenberg, hides were 
too expensive to produce in quantity and couldn’t take up ink 
properly in a press. Only when paper—a Chinese invention, sent 
to Europe via the Arabs—became widespread did printed books 
become economically feasible. 

Paper was such a revolutionary technology that, quite natural¬ 
ly, European governments tried to suppress it. In 1231, Emperor 
Frederick II, fearing that the new medium was unreliable and per¬ 
ishable, forbade the use of paper to record public acts. Similar 
bans were enacted by many other potentates. But paper was too 
useful to expunge. By Gutenberg's day it was common. By the 
19th century, according to Scott Cook, a professor of philosophy 
at San Jose State University, paper was in such demand that 
unwholesomely enterprising businessmen sent shiploads of Egypt¬ 
ian mummies to U.S. paper companies, which pulled off the linen 
wrappings and recycled them into paper. 

History is well on its way to repeating itself. E Ink’s electronic 
paper, the first on the market, is a sandwich. The top and bottom 
of the sandwich are layers of circuitry like those in a conventional 
laptop screen (the top layer in both is transparent). Inside the lay¬ 
ers of plastic, like the meat of the sandwich, is a thin sheet of rub¬ 
bery plastic crammed full of tiny capsules. The capsules are filled 
with a colored oil. Floating in the oil are many minute chips of 
titanium dioxide, the pigment in most white paint. When a cur¬ 
rent passes between the electrodes on opposite sides of the plas¬ 
tic, it pushes or pulls the chips, which have an electrostatic charge. 
When the current pulls the chips up, they bumble toward the top 
of the microcapsule like the message swimming up to the win¬ 
dow in a Magic 8-Ball; the white chips make the capsule look 
white. On the other hand, if the current tugs the chips to the bot¬ 
tom, the colored oil is visible, and the capsules look dark. If the 
charge is carefully controlled, each capsule can act much like a 
pixel on a computer monitor—except that the capsules can be 
smaller than pixels and don’t require nearly as much electric 
power. (Xerox’s version is similar, but instead of liquid-filled cap¬ 
sules it has solid plastic spheres. The balls have one light half and 
one dark half; an electric charge makes them rotate, presenting 
their dark side or their light side to the viewer.) 


{E-Books} ; E',™! 


N o more paper cuts. No more coffee stains. No more backaches 
from carting around the latest tome by David Foster Wallace. Af¬ 
ter the explosive debut of Stephen King's electronic novella, Bid¬ 
ing the Bullet, e-books are here to stay. The 
challenge is to figure out what it takes to read 
electronic print. Luckily, there are lots of ways 
to do it—online, offline, and even on the road. 

PORTABLE E-BOOKS 
► ROCKET EBOOK [rocketbook.com] 

This $199 device is shaping up to be the Walk¬ 
man of its domain. Weighing in at 22 ounces, 
the well-designed portable reader holds up to 10 
novels or 3,200 paperback pages. With its elec¬ 
tronic interface you can make margin notes, look 
import your own Great American Novel. 



► SOFTBOOK PRESS [www.softbooks.com] 

This all-in-one reader offers big, broad displays of e-books and peri¬ 
odicals. The 3-pound, $600 gizmo is heavier arid more costly than 
Rocket's version but features an internal modem, so you don’t have to 
use your chunky PC every time you want to download a new book. 


E-BOOK READERS FOR YOUR COMPUTER 

► GLASSBOOK [glassbook.com] 

The company, which teamed with Amazon to bring the world Stephen 
King’s novella, produces an e-book reader: Its free, downloadable soft¬ 
ware lets you click through e-books on your computer screen. 

► LIBRIUS.COM [librius.com] 

With a free e-reader currently in beta testing for the Palm OS and 
Windows CE, Librius plans to branch out with software for Windows, 
Mac, and Linux systems. Librius offers a unique service that can 
store your library of e-books online and update the files as the hard¬ 
ware and software improves. 

E-BOOK SHOPS 

► POWELLS.COM: ELECTRONIC BOOKS 
[powells.com/rocketeditions.html] 

An online dealer of texts made specifically for the Rocket eBook. 

► BN.COM [bn.com] 

Barnes & Noble’s eBook Store marks the first major e-book shopping 
hub offered by an online bookseller. Books are available in a variety of 
formats, including the Rocket eBook and Glassbook. 

► PROJECT GUTENBERG [gutenberg.net] 

An evolving grassroots e-book movement, Project Gutenberg makes clas¬ 
sic texts available for free downloads. Because the only books that can be 
included are those exempt from copyright laws, you’ll find Shakespeare 
and Poe instead of Grisham and King. 

► AUDIBLE.COM [audible.com] 

Specializing in audio books and periodicals delivered over the Inter¬ 
net, Audible has more than 20,000 hours of downloads available in 
RealAudio, Windows Media, and its own custom format. 
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Both versions of electronic paper will be “printed” by circuitry, 
much as the images on laptop screens are created by arrays of tran¬ 
sistors. In today’s laptop screens the array of transistors is mount¬ 
ed on a piece of silicon—a hard, brittle wafer. Because paper needs 
to bend, E Ink has teamed up with Bell Labs, the research arm of 
Lucent Technologies, which is developing flexible polymers that 
act like the semiconductors used in conventional chips. (Xerox 
has teamed up with 3M in an equivalent joint venture.) 

“We can put the E Ink technology between two sheets of our plas- 
tic-like electronics to get a display about the thickness of the plas¬ 
tic sheets on an overhead projector,” explains Lucent project head 
KerreWiltzius.“Weshouldhaveitinproof-of-conceptformbythis 
fall.” Within a few years, “we should be able to make rolls of elec¬ 
tronic paper the way we make rolls of ordinary paper now,” he says, 
; adding that from there to true electronic books “is not terribly far.” 

The technology to make real electronic books is almost at hand. 

“The flip side,” Drzaic points out, “is that the technology is not 
enough. There has to be some way of distributing the books before 
anyone can use our product.” Everyone assumes that the distribu¬ 
tion will involve the Net, but nobody knows exactly how. “It’s a big 
unknown quantity,” he says. “The economic and social side is more 
complicated than the technical side— much more complicated.” 

LAST SPRING NEAL STEPHENSON SOLVED A LITTLE PROBLEM. HE HAD 

been working off and on for a while on an essay about computer 
interfaces. Somewhat to his dismay, he says, the essay “turned 
into a thing that was neither fish nor fowl—too long to be an arti¬ 
cle, too short to be a book. It was on a technical subject but writ¬ 
ten in the style of a culture piece, kind of like a movie review, so 
it was hard to do anything with it.” Before the release of Stephen¬ 
son’s latest novel, Cryptonomicon, he suggested to his publisher, 
Avon Books, that it place a freely downloadable copy of the inter¬ 
face essay on the book’s Web site. 

For several weeks nothing happened. Then Stephenson received 
a telephone call from someone at Avon. “Please, tell them to stop," 
this man begged Stephenson, "fust get them to stop. ” The despera¬ 
tion in his voice, Stephenson said, reminded him of the movie Das 
Boot, “where the submarine is on the bottom of the ocean and pipes 
l are bursting and water is flying in and rivets are popping—[the call] 

had that feel to it. I had no idea what they were talking about.” 

Checking his e-mail, Stephenson discovered that his essay had 
been mentioned at Slashdot, a Web site frequented by people who 
are really, really interested in computers. Intrigued by the news, 
Slashdotters inundated the Cryptonomicon Web site in an elec¬ 
tronic tsunami, flattening the servers and terrifying the adminis¬ 
trators. (This was one year, almost to the day, before Stephen King 
issued Riding the Bullet ) Impressed, Avon decided to publish the 
book, In the Beginning...Was the Command Line, in tree-flake form. 

“I’m not hostile to the idea of books on the Web,” Stephenson 
says, “but all the same, when we [posted the essay] I assumed it 
was sayonara to the chances of it ever being published as a book. 
How could you possibly make a case for charging people money 
for something they can get for free?” 

Exactly. The greatest obstacle to the development of electronic 
books is the continuing uncertainty about whether it is possible 
to make money on them. Thus far, almost all of the e-texts on the 
Net have been available for no charge. They haven’t earned much 
money, but neither have they hurt anybody much. Science fiction 
writer Bruce Sterling made The Hacker Crackdown, his nonfiction 


{from Buddha to Bullet} 

in 2,000 years or less 
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y 2008 e-books will outsell paper books, Microsoft predicts. The 
Buddhists got the papyrus rolling, and now Stephen King has scared 
the daylights out of the publishing industry. Here’s how it happened. 


704 The earliest known printed text, a Buddhist scroll, is created with 
woodblocks. 

1454 Johannes Gutenberg prints the first book set with metal movable 
type—a copy of the Bible. 

1584 The oldest publishing house in existence today, Cambridge Uni¬ 
versity Press, opens for business. 

1966 Jacqueline Susann’s Valley of the Dolls, the most popular novel 
ever, sells 6.8 million copies in six months. 

1977 Alan Kay and Adele Goldberg of Xerox PARC reveal plans for the 
Dynabook, a prototype of today's e-books. 

1985 PC Magazine heralds the demise of printed matter via a new medi¬ 
um: the CD-ROM. 

1986 Books on tape make it big, much to the chagrin of print lovers. Peter 
Israel, president of Putnam Publishing, dismisses audio books as a “fad.” 

1987 Michael Joyce publishes the first hypertext novel online, after- 

1993 MIT Media Lab commences work on “electronic ink,” paving the way 
for portable e-books. 

AUGUST 1998 “Who would want to read Stephen King in front of a 
PC when they could buy the analog version and sun themselves at the beach 
while flipping pages?” asks PC World 

MAY 1999 After online bookstores start selling e-book devices on 
their sites. Net publishing becomes the hot topic at BookExpo America, 
the book industry’s annual trade show. 


NOVEMBER (999 Net bookseller 
fatbrain.com unveils eMatter, an online hub for 
purchasing and distributing e-texts. “This will 
change publishingforever!” exclaims cofounder 
Chris MacAskill. 

JANUARY 2000 According to eBook 
Connections, I999's best-selling e-book was 
The Best Laid Plans by Leta Nolan Childers. 
Newsweek announces the death of print: 
“Books are goners.” 


MARCH 2000 Stephen King’s e-novella, Riding the Bullet, racks up 
400,000 downloads in 24 hours. Simon & Schuster declares: “This is a 
great leap into the future.” —USA KO 
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{the Joy of text} 

account of the first police attack on computer-based lawbreakers, 
available for free on the Net in 1993, a few months after he released 
the printed book, Since then the text has been downloaded count¬ 
less times; foreign fans have posted homemade translations; Ster¬ 
ling has received hundreds of e-mails asking him for advice on 
breaking into computer networks. “But seven years later the book’s 
still in print,” Sterling says. “So putting it up on the Net obvious¬ 
ly didn’t wipe out the sales completely.” 

Things may change if, as e-book advocates predict, books are 
distributed only on the Web. Unless publishers and writers stop 
the free dissemination of new books, it will be difficult for them 
to be profitable. Unfortunately, as Stephen King discovered, pre¬ 
venting people from making copies runs afoul of the deep-seated 
human urge to put stuff online. Two days after he issued Riding 
the Bullet, some clever people cracked the code that blocked read¬ 
ers from copying the story and posted the text on a Swiss Web site. 
Incredibly, the crackers troubled themselves to perform this task 
even though Riding the Bullet was free at Amazon. The suggestion, 
startling to contemplate, is that the move to the Internet would 
entail the rapid economic collapse of the publishing industry. 

Sterling views this prospect with ironic detachment. “My sus¬ 
picion is that I would write even if I got no money for it,” he says. 
“Some of the most important writing I do is done not only for no 
money but for no audience. But it would be difficult to eat if there 
were no form of income at all.” If writers didn’t get paid, he observes, 
people could still find things to read, although the kind of work 
that was available would change. “I get a lot of things for free on 
] the Net,” Sterling says. “Some of them are really great. But a lot of 
! them are like going down to the Laundromat, where some people 
have written really clever stuff on the bulletin boards—poems 
: that are somebody’s heartfelt expression about their dogs, thumb- 
tacked to a piece of cork.” Dog poems are fine. Which is a lucky 
j thing—people may be reading a lot more of them. 

: Unsurprisingly, the Association of American Publishers is less 

sanguine than Sterling. According to Schroeder, a 
high-priority committee began work in April on elec¬ 
tronic standards for encoding and distributing texts 
that will permit only authorized readers to see them. 
Many security experts, however, believe that any 
such scheme simply cannot work on a personal com¬ 
puter. “The PC runs multiple processes,” says Nuvo- 
Media’s Eberhard. “If a book is being displayed on the screen, that 
means a copy exists in video memory somewhere, and you can 
always run another program to grab it and make another, unen¬ 
crypted copy." The solution, in his view, is to keep e-books off 
computers altogether; if people can read them only on actual elec¬ 
tronic books, which cannot run multiple processes, readers won’t 
be able to break the encryption easily. 

Yet placing books in such secure lockers creates problems of 
its own. Books that cannot be copied are books that cannot be 
lent—books that cannot be usedby a library. For this reason, civil 
! libertarians are dismayed by the prospect of their appearance. One 
[ reason crackers assaulted Riding the Bullet was that in encrypted 
: form it could not be passed around. “I’ve borrowed a million 
| books,” says novelist Mark Z. Danielewski, whose House of Leaves 
appeared in March to rapturous reviews. “It’s troubling to think 
of making that impossible for the next generation.” 

Danielewski is no technophobe; House of Leaves may have been 
the first literary novel serialized by a major editorial house on the 
Internet. (The author had also quietly placed an early version of the 
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THE WRITE STUFF: E Ink uses white particles in a dark fluid to form let¬ 
ters (above); circuitry in the e-book’s cover (below) controls the display. 


book on a Web page and been pleasantly surprised by the response— 
several thousand hits and hundreds of e-mails from around the 
world.) Although he “loves the fluidity” of electronic text, he wor¬ 
ries about what he calls its “perishability.” When a book is rendered 
into electronic form, he says, “it’s being translated into another lan¬ 
guage, a weaker language.” The language is dependent on technol- j 

ogy that rapidly ages. “I can look at poems and papers I wrote in 
high school on a typewriter, ” he says. “But I have old Macintosh 
disks from college that I can’t read. And that’s depressing.” 

Paper, by contrast, “is neutral—it can hold for thousands of years.” 
Danielewski looks forward to buying and using electronic books 
when they become available. “But you know what?” he says. “I bet 
they’ll still keep printing paper books. People still want paper books.” 

What will happen when Danielewski goes on vacation? Will 
he still want to lug around a pile of books? 

“I know what you mean,” he says, laughing. “No, I’ll take my j 
one electronic book. And be grateful for it.” 


Charles c. mann is a correspondent for The Atlantic Monthly and s 
Science. He is the author of @ Large: The Strange Case of the World’s s 
Biggest Internet Invasion (Touchstone Books, 1998). S § 



























FRAMED PRINTS I DIGITAL PICTURES I SCREENSAVERS I CREATIVE STUDIO 


When you want to make a visual statement, a 
picture says a thousand words. And we’ve got 
thousands of pictures. 
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W E ARE A NATION OF TRAVEL JUNKIES. IN 1978, AT 
the birth of airline deregulation, only 11 percent of 
the adult U.S. population had ever been on an air¬ 
plane. Surprised? Most of that elite group were 
wealthy jet-setters and business executives. Once 
deregulated airfares started to match bus fares, the changes were 
radical and exponential. Today, the percentage of adults who have 
been on an airplane tops 84 percent. (If you had that kind of 
growth, Bill Gates might be working for you!) People are travel¬ 
ing—and wanting to travel even more. 

Now we have the Internet to stoke our national passion. Not a 
day goes by without at least five new Web sites appearing that 
are devoted to travel for a specific interest or group, whether it’s 
bicycling tours, art galleries in Cyprus, or one-armed fugitives. 
Therein lies the promise—and the problem—of the wild new 


spent $1.9 billion on Internet travel purchases. What’s expected by 
the end of 2001? A whopping $6.5 billion. It doesn’t take a brilliant 
analyst to calculate how powerful the marriage of the Internet and 
travel has become. And the honeymoon’s just beginning. Accord¬ 
ing to PhoCusWright, an industry research firm, only 3 percent of 
all travel transactions currently take place online (a figure expect¬ 
ed to grow to 8 percent by 2001). But there are plenty of window- 
shoppers: the 52.2 million of us now researching trips online. The 
Web has become a sophisticated profiling tool that can point out 
remote spots we never knew existed and can enhance our entire 
travel experience. We use the Net as exactly that—a net to gather 
information and to see the places we’re planning to visit. Then we 
ask it to get us there with the least amount of effort and cash. 

Not surprisingly, the Web’s most aggressive transformation 
has occurred in the airline industry: Of all of last year’s online 


Despite alarm in the ranks, travel agents are not dead The smart 
ones are embracing the Net with the same eagerness as their wired clients 


e-frontier. Sites that at first glance seem to be informational may 
in fact be thinly disguised attempts to get us to buy travel ser¬ 
vices. Sometimes what they’re selling is good. But when we’re 
seduced by apparent access to quick and easy information, we may 
not be getting what we really want or need. 

Which isn’t to say travel sites aren’t working overtime to deliv¬ 
er your heart’s desire—or at least to figure out what that is. They’ll 
have to in order to survive. The Net has had a seismic effect on the 
underlying architecture of the travel business, now the largest 
industry in the world. We’re in brand-new territory, and to deter¬ 
mine where the borders are, we’re going to need a map. 

Let’s start with some staggering numbers. In 1998, Americans 


travel transactions, 73 percent were for plane tickets. And since 
the cost of processing an e-ticket is just 30 cents, compared with 
$9.49 for a ticket purchased from a traditional travel agent, the sec¬ 
tor will continue to explode. One key to playing the Internet trav¬ 
el game is to look closely at the new airline marketing partnerships, 
which will no doubt affect your ability to get the best price online. 

Consider aol aadvantage, the recent marriage between AOL 
and American Airlines, which lets you earn miles by shopping 
online at AOL partner sites. Besides offering frequent-flier perks, 
the program lets you convert your miles into e-dollars and then 
use them to buy select products or swap them for AOL service. 
AOL AAdvantage seems to want you to think about the Internet 





























as a means of accruing travel credits without actually having to 
buy a trip! This shows how far e-travel has already evolved beyond 
mere ticket transactions. 

Which isn’t to say ticket sales don’t count. The just-completed 
merger between travelocity.com and previewtravel.com will 
result in $ 1.2 billion in total annual revenue, easily placing the new 
entity in the top five of all e-businesses. Challenging that behemoth 
will beabeefed-upEXPEDiA.coM, which just acquired travelscape. 
com and other key properties. Then there’s the impending consor¬ 
tium of airlines, which, if approved, 
will combine America’s largest car¬ 
riers and leading foreign airlines into 
one supersite that offers deeply dis¬ 
counted fares, along with a full 
menu of other travel services. Mean¬ 
while, Priceline.com is acting as 
both ticket broker and airline—or 
airlines, rather—by partnering with 
United, Delta, and American on its 
name-your-price site. 

Sound confusing? It is, even to 
travel professionals. And until the 
dust settles, it’s all too easy to be 
dazzled by the technology. Yes, 
there are some winners out there; 
the top spots for consumers are 
flagged in Y-Life’s Gold Star Sites 
(see page 109). But it’s important to 
remember that a visit to the Net 
doesn’t guarantee the best price— 
or the best of anything. Nor does it 
take the place of common sense. 

The greatest advantage of the 
Internet is that, with few exceptions, 
it lets you browse before you buy. So 
don’t assume that just because Unit¬ 
ed teamed up with Buy.com to form 
buytravel.com, you’ll get the best 
United prices there. You may find 
better deals at cheaptickets or 
itravel.com, or even in the news¬ 
paper. There are always other places 
to look, online and off, when you 
don’t find what you want at one of 
the big Net travel agents. 

Here’s an inside tip: When trav¬ 
eling internationally, don’t assume 
that a direct route is necessarily 
the cheapest one. Let’s say you 
want to fly from New York to 
Nairobi. No discount fares are available, so your round-trip coach 
ticket could run upward of $2,000. Airfares from New York to 
London are dirt cheap, though, with some as low as $298 round- 
trip. Next stop: lastminute.com, a British Web site offering 
some great travel deals that originate inside the U.K. but are 
available to anyone who logs on. Lastminute.com can’t deliver? 
No problem. Spend five bucks on a London paper, such as The 
Daily Telegraph or The Evening Standard, and check the travel sec¬ 
tion. You’re likely to find at least a dozen ads offering London- 
Nairobi round-trip fares for under $400. And yes, you can call 
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NOW, VOYEUR: Catch the action on the deck of 
the Grand Princess via Web cam (above), or zoom 
in on the interior of the Four Seasons Milan. 


them; they take credit cards and will deliver your tickets. 

To get the best deals, it’s always good to consult the locals. This 
is true in the U.S. as well. Want a cheap ticket to Phoenix from 
New York? Don’t look for fares from New York on the usual Net 
suspects. Instead, log on to I2NEWS.com, the site of the NBC affil¬ 
iate in Phoenix, and check Internet Travel Deals. The Web sites 
of many local TV stations offer similar services and are worth 
checking out if the bottom line is your top priority. 

Once you get to where you’re going, you’ll need a place to stay. 

Hotels came to the Web a bit later 
than the airlines and are still play¬ 
ing catch-up; only 1.5 percent of all 
rooms booked last year were 
booked online. So far, small enter¬ 
prises that have banded together 
to make themselves marketable, 
such as the properties featured at 
travelpresskits.com, have had 
the biggest impact on Net book¬ 
ings. But it’s not only bookings that 
can benefit hotels. A well-designed 
hotel site serves a purpose far 
different from that of an agent’s or 
airline’s site: It attracts you, the con¬ 
sumer, by showing you exactly 
what you’ll be getting for your 
money. And it’s much more enter¬ 
taining than a brochure. 

Go to any four seasons site and 
you’ll see an example of what I’m 
suggesting. Many of their locations 
offer virtual tours that let you look 
at room interiors or the spa. The best 
news is that there is little of the pres¬ 
sure to buy that you inevitably feel 
with most airline sites. And when 
you do want to book, you’re not 
doing it in the dark. 

If price is your main motivator in 
booking a hotel, the hotel reser¬ 
vations network does a reason¬ 
ably good job of discounting excess 
inventory. Want to bid for the room 
instead? There’s Priceline, of course, 
but now Expedia has Hotel Price 
Matcher, a feature that works the 
same way: Enter how much you’re 
willing to pay for a room that meets 
your specs; if the site finds a match, 
it charges your credit card for a non- 
refundable reservation. If you do decide to bid, just remember that 
there’s often a hidden price to pay. With airfare auctions, your flight 
may not be nonstop and you may not get frequent-flier miles. 
With hotels, you may not get the miles or frequent-stay points. 
But if the deal is good enough, the trade-off may be worth it. 

While we’re on the subject, Priceline plans to offer name-your- 
price cruises soon. Not long ago this would have been unthink¬ 
able. The cruise business was one of the last travel sectors to go 
online, in part because more than 96 percent of all cruise sales 
are made by travel agents, who can help novices decipher what 
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TRAVEL SURVIVAL KIT 


GOING ABROAD? PACK THESE SITES 


B E PREPARED” ISN'T JUST THE BOY SCOUT MOTTO; 
it’s also the mantra of the smart traveler. And these days 
there’s no excuse for playing dumb. Good nuts-and- 
bolts sites have harnessed the power of the Web to help make 
your trip safe and let you get things 
done while you’re on the road. 


FIELDING’S DANGERFINDER 

For practical info ranging from what 
to pack (compass, yes; binoculars, 
no) to what to do if a rhino attacks, 
this site is a stellar resource for any¬ 
one heading off the beaten track. 
Detailed overviews of global hot spots 
use a “jump to” box that lets you move 
from country to country; in Algeria, for 
example, you’ll be warned about bomb 
attacks in the markets of Algiers. Even 
those travelers choosing to stick to 
comfort zones can benefit from handy 
data like long-distance access codes 
for dozens of countries. 
(fieldingtravel.com/df] 


TRAVISA.COM 

Need a passport fast? This site cuts through the red tape, 
whether you’re applying for a new passport or replacing one that 
you lost. Travisa’s stated guarantee is to process your com¬ 
pleted application within five hours of receiving it; in some cases, 
it can have a new passport to you in 24 hours. Extensive back¬ 
ground resources include visa requirements for U.S. travelers 
to literally every country, links to government travel advisory 


sites, and an excellent health section that details which illnesses 
are prevalent in various parts of the world and how to avoid them. 
[travisa.com] 

PGP CYBERCOP 

Worried about the security of the 
last message you had to send from 
some college kid’s laptop in Jakar¬ 
ta? Log on to Cybercop, which 
offers many different ways to 
encrypt your files and online cor¬ 
respondence. If you don’t want any¬ 
one to intercept the naughty e-mail 
from your sweetheart or the access 
codes for that thermonuclear war¬ 
head you’re trying to broker in 
Chechnya, these guys can handle 
your needs. Go to the freeware sec¬ 
tion and download their product. 
[www.pgp.com] 

PAYMYBILLS.COM 

Road warriors John Tedesco and 
Jeff Grass loved logging on while traveling, but hated com¬ 
ing home to a stack of unpaid bills. So they created a site that 
lets you pay your bills online from anywhere. This was not a 
breakthrough innovation (many banks allow you to do the 
same thing). But these folks built a better mousetrap. They 
don’t just deduct automatic payments from your account— 
you’re notified by e-mail when a bill is due, and you decide 
what you want to do and when. 

[paymybills.com] —P.G. 



is often an expensive and complicated purchase. The industry has 
made a real effort in the past year to come onboard the Web, 
though. Preview just announced that its cruise bookings for the 
first two months of 2000 exceeded all of last year’s sales. Cruises 
still constitute only a fraction of online transactions, but such a 
dramatic surge signals something significant. 

Perhaps because they were last to launch, many cruise sites are 
among the best in terms of visual entertainment One of my favorites 
is princess cruises & tours. Check out its onboard Web cams, 
which give you instant live access to any of its ships around the 
world. Talk about aspirational travel! Another great site, renais¬ 
sance cruises, offers video-enhanced virtual tours. For cruise bar¬ 
gains, try onsale auctions & deals, which recently offered a 
Celebrity cruise for two to Alaska for $1,199—about $200 less than 
the same cruise on Celebrity’s own site. Because an unsold ship 
berth means lost revenue that the cruise line will never recoup, com¬ 
panies have begun to dump lots of inventory directly onto the Net. 


If you want to actually speak to a travel specialist when book¬ 
ing a cruise (and if you’re a first timer, I absolutely recommend 
it), uniglobe.com has agents available to answer your questions 
via a toll-free number. More often than not these days, howev¬ 
er, traditional agents are being bypassed. The industry has been 
thoroughly shaken by Darwinian economic forces: The Net will 
eliminate all vendors that cannot match excess supply to poten¬ 
tial buyers with the Net’s speed and efficiency. 

Does this mean that travel agents will become extinct? No, but 
they are starting to see themselves as an endangered species. The 
American Society of Travel Agents recently petitioned the Justice 
Department to investigate possible antitrust violations by major 
airlines that are partnering in the new low-fare site. (At press time, 
the petition was still pending.) And agents are particularly con¬ 
cerned about cruise sites, because commissions on ship bookings 
are the biggest they receive. 

Despite alarm in the ranks, however, travel agents are not dead. 



















LOCAL ATTRACTIONS 


T hanks to the internet, we can take a sneak 

peek at what awaits us before we decide to head off for 
Tahiti. But what about, say, Columbus, Ohio? Sites like 
citynet do a good job of covering America’s major cities, but 
information on smaller towns can be 
more difficult to come by. Poke 
around a little, though, and the Web 
yields some surprises. 

BEST READ GUIDE INTERNATIONAL 

Its globe-trotting moniker notwith¬ 
standing, this site concentrates on 
small U.S. cities, from Amarillo, Texas 
("an outdoorsman’s paradise!”), to 
Traverse City, Michigan (where "life’s 
a breeze aboard the Tall Ships”). The 
towns provide lively features and 
good photos, along with guides to 
nearby attractions. Anglers’ alert: 

Free fishing seminars are being held 
throughout the summer in Brainerd, 

Minnesota, where walleye and pike 
are jumpin' in area lakes. 

[bestreadguides.com] 

BOULEVARDS; 

WILLAMETTE WEEK 

A good way to suss out information about larger cities is to 
consult their free alternative weeklies. Boulevards acts as an 
intersection for dozens of such papers around the country. 
One of the best of these is Willamette Week (published in Port- 
.and, Oregon), which gives you an inside line on artsy gath¬ 



erings and live club dates. Residents use the print version to 
make their plans, and with a quirky town like Portland it’s a 
good idea to tap into the underground. 

[boulevards.com]; [www.wweek.com] 

AUSTIN360.COM 

Austin, Texas, is another city with a 
vibrant alternative scene. A small 
dose of local knowledge helps unlock 
its best features, and Austin360 
delivers. In one quick visit, we 
learned the show times for the Alvin 
Ailey American Dance Theater, 
where the best bands were playing, 
what the garage sales were selling— 
and, most important, where to find 
the cheapest gas. Now, that’s good 
juice for the traveler. 
[austin360.com] 

WELCOME TO COWTOWN 

Columbus, Ohio, may not have the 
hip cachet of Austin. But dig into 
Cowtown and you’ll find a surpris¬ 
ingly happening scene. Webmaster 
Mark Gunderson turns you on to 
everything from Bernie’s Distillery, where hot local bands 
rock out, to the best thrift stores. He even includes a section 
on “illegal tours” through abandoned buildings of architec¬ 
tural note, such as the Street Maintenance Facility at the 
“dead end of Dublin Avenue.” 

[my.ohio.voyager.net/~markg/columbus.html] —P.G. 


In fact, the smart ones are embracing the Internet with the same 
eagerness as their wired clients. A prime example is virtuoso, a 
consortium of very savvy travel specialists who have banded 
together online. 

Besides combining forces, the main thing that will keep travel 
agents alive is person-to-person interaction. No matter how per¬ 
vasive the Net becomes, customer service will remain the back¬ 
bone of the industry. It won’t be long before we’ll start to see agents 
coordinating a multitude of Internet travel registrations for indi¬ 
vidual customers so that they can constantly alert you to all the 
deals out there. 

Technological advances will also continue to transform how the 
Internet delivers and promotes travel. According to Forrester 
Research, some 27 million people will have broadband access in 
2002. As this trend accelerates, transaction sites will begin to make 
more and more use of video-streaming technology to better inform 


visitors and to provide greater entertainment value, in the hope 
that you’ll stick around long enough to buy. Smart travel agents 
will use the same technology to deliver a video e-mail 
message about where the bargains are. 

It won’t stop there. Vodaphone (UK), the world’s 
largest wireless manufacturer, has already forged part¬ 
nerships with Travelocity and Expedia. The hand¬ 
held wireless booking engine will arrive in the near 
future. Travel agents will thenbe able to stream them¬ 
selves to your PalmPilot. This person will be speaking directly to 
you, wherever you are. When that happens, the Net will truly 
have changed the travel industry, by putting you in contact with 
a real human being. Wow, what a concept! B 


peter s. greenberg is the travel editor for NBC’s Today show and 
the chief correspondent for the Travel Channel. 
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FOR A LOOK AT 

EXTREEEMELY 
SPECIALIZED 
TRAVEL SITES, GO 

EXTRA/TRAVEL. 


FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH’S SITE ADDRESS GUIDE, OR VISIT WWW.YIL.COM/URL/OOQ6/TRAVEL.HTML 
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QuickAccess Codes make ordering easy and fast. Refer to the code when 
ordering by phone or online to ensure that you get the exact configuration 
you want at the latest price. It’s also your link to up-to-the-minute 
information on new technology, your nearest Compaq 'retailer, promotions, 
and ordering options, 


1 1*1’, H;» 

PRESARIO 5900T-800 

$1899’ 

As low as $53 per month* 

QuickAccess Code: 53X5X2-52062 

InteP Pentium® III Processor, 800 MHz 
128 MB 133 MHz SyncDRAM expandable to 384 MB 
20.0 GB (7200 rpm) UltraDMA Hard Drive* 

10X DVD-ROM Drive* 

Creative Annihilate- 32 MB w/GeForce256 Graphics 
Sound Blaster™ Live! Value Audio 
56KITUV.90 Modem 3 
JBL Pro Amplified Speakers 
Digital Creativity Imaging Center* 

Compaq CV71517“ Monitor (16.0“ VIA) 


PRESARIO 5900T-733 

$1799’ 

As low as $51 per month* 

QuickAccess Code: 53X5X2-52059P 

Intel Pentium III Processor, 733 MHz 
128 MB 133 MHz SyncDRAM expandable to 384 MB 
10.0 GB UltraDMA Hard Drive’ 

10X DVD-ROM Drive* 

3Dfx Voodoo 3 3500 16 MB Graphics 
Creative Labs 1373 with 128 Voices 
56K ITU V.90 Modem* 

JBL Pro Amplified Speakers 
8X CD-RW Drive* 

Digital Creativity Imaging Center* 

Compaq CV71517" Monitor (16.0" VIA) 


•All prices shown are Compaq Direct selling prices and do not include applicable sales tax and shipping, are valid in the U.S. only, and are subject to change or cancellation without notice. Not all models available in retail stores. Illustrations may not accurately represent 
exact configurations priced. Retail prices may vary. Compaq is not liable for editorial, pictorial, or typographical errors in this advertisement 'Financing on approved credit by anangement with Compaq Financial Services through MBNA America Bank, NA. Payment 
based on a 48-month term at 14.99% APR. Your APR may be higher. There is no fee for Compaq purchases billed directly to your account. However, there is an access check fee of 3% of the U.S. Dollar amount of each advance check ($5 min7$30 max.). 'For hard 
drives, GB=billion bytes. ! 40X Max CD-ROM data transfer rales may vary from 2560 to 6000 Kbps. ’ITU V.90 modems are designed only to allow faster downloads from K56flex- or V.90-compliant digital sourats. Maximum achievable download transmission rates are 
currently unknown, may not reach 56 Kbps, and will vary with line conditions. "Works with most third-party devices. S CD-RW drive data transfer rates may vary as follows: for recording to CD-R media, the data transfer rate may vary from 150 to 600 Kbps; for writing to 














Compaq Home Q. 



One size fits you. 

Your PC should be as unique as you are. That’s why Compaq offers an astonishing array of innovative technology. 
Interested in graphics? The Digital Creativity Imaging Center 1 has front-mounted ports so connecting digital cameras 
and peripherals is easy. Into music? Our CD-RW 5 drive lets you create your own CDs. Power hungry? Then get the 
latest Intel® Pentium® III processors. Whatever your interests, we have a Presario Internet PC that fits. Check out 
these Presario Internet PCs. One of them might be your size. If not, tell us, and we’ll build one that is. 

1-888-445-0120www.athome.compaq.com 

Buy direct from Compaq or from your favorite retailer. 
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PRESARIO 5900T-733 

$ 1499 ’ 

As low as $42 per month' 

QuickAccess Code: 53X5X2-52059N 

Intel Pentium III Processor, 733 MHz 
128 MB 133 MHz SyncDRAM expandable to 384 MB 
10.0 GB (7200 rpm) UBraDMA Hard Drive 1 
40X Max CD-ROM Drive' 

I Diamond Stealth III 16 MB - S540 Graphics 
Sound Blaster Live! Value Audio 
56K ITU V.90 Modem 3 
JBL Pro Amplified Speakers 
Digital Creativity Imaging Center* 

Compaq CV71517" Monitor (16.0” VIA) 

Personalize by choosing: 

Agfa Snap Scan USB Scanner: Add $99 
Compaq A1000 Multi-Function Printer: Add $299 


PRESARIO 5900T-667 

$ 1199 ’ 

As low as $34 per month' 

QuickAccess Code: 53X5X2-52057 

Intel Pentium III Processor, 667 MHz 

128 MB 133 MHz SyncDRAM expandable to 384 MB 

TO.O GB UltraDMA Hard Drive' 

10X DVD-ROM Drive' 

Diamond Stealth III 16 MB Graphics 
Creative Labs 1373 Audio with 128 Voices 
56KITUV.90 Modem 3 
JBL Pro Amplified Speakers 
Digital Creativity Imaging Center* 

Compaq CV51515" Monitor (13.8" VIA) 

Personalize by choosing: 

10 Mbps Home Phoneline Networking': Add $69 
APC Back-UPS Pro Office 280: Add $89 


PRESARIO 5700N-500 

$899 

As low as $26 per month’ 

QuickAccess Code: 53X5X2-51416 

Intel Celeron™ Processor, 500 MHz 

64 MB 100 MHz SyncDRAM - 4 MB Shared for Video 

10.0 GB UltraDMA Hard Drive 1 

40X Max CD-ROM Drive 3 

2X AGP with 64-bit Hardware Accelerated 3D Graphics 

ESS Soto PCI Audio 

56KITU V.90 Modem 3 

JBL Pro Amplified Speakers 

Creativity Action Center 

Compaq CV51515” Monitor (13.8" VIA) 

Personalize by choosing: 

IJ300 Color Inkjet Printer: Add $99 

Compaq CV71517" Monitor (16.0" VIA): Add $70 


rrs & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, 


13525 Kbps. THome Phoneline Networking and Ethernet Port cannot be used simultaneously, Additional PC must have a network adapter, sold separately. AOL is a single-user system and will not allow multiple users to access simultaneously under the san 
Other Internet Service Providers may have the same restrictions. One year parts and labor. Labor for Desktop systems is pickup service during the first 90 days of ownership. Compaq, the Compaq Logo, and Presario are registered in the U.S. Patent and Trademark Office. 
Intel, tie Intel Inside Logo, and Pentium are registered trademarks, and Celeron is a trademark, of Intel Corporation. Microsoft® Windows®98 installed. Microsoft, MS, and Windows are registered trademarks of Microsoft Corporation. Products and company names 
mentioned herein may be trademarks and/or registered trademarks of other companies. Call Compaq Monday-Friday, 7:00am-11:00pm (CT). Saturday and Sunday, 7:00am-7:00pm (CT). ©2000 Compaq Computer Coqxxation. All rights reserved. 















QuickAccess Codes make ordering easy and fast. Refer to the code when 
ordering by phone or online to ensure that you get the exact configuration 
you want at the latest price. It's also your link to up-to-the-minute 
information on new technology, your nearest Compaq retailer, promotions, 
and ordering options. 


LATEST INTEL® TECHNOLOGY 

These Compaq Presario 1800 PCs come with Intel’s Mobile Pentium® III 
processor, featuring Intel SpeedStep™ Technology. This allows you to 
either set the processor for maximum performance while plugged in, 
or for optimized battery life when on the road. 


PRESARIO 1800-700 

$ 2999 * 

As low as $84 per month* 

QuickAccess Code: 53X5X2-6144X 

New Intel® Pentium® III Processor, 700 MHz, 
featuring Intel SpeedStep™ Technology 
15.0" TFT Active Matrix Display 
64 MB SyncDRAM 
6.0 GB UltraDMA Hand Drive’ 

8X DVD-ROM Drive* 

ATI Mobility Hardware Accelerated 3D Graphics 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem 3 

Integrated 10/100 BaseT Ethernet Port 

Microsoft® Windows® 2000 Professional Operating System 

Personalize by choosing: 

1.8.0 GB UltraDMA Hard Drive': Add $350 
320 MB SyncDRAM: Add $600 


PRESARIO 1800-650 

$ 2799 * 

As low as $78 per month* 

QuickAccess Code: 53X5X2-61444 

Intel Pentium III Processor, 650 MHz, 
featuring Intel SpeedStep Technology 
15.0” TFT Active Matrix Display 
64 MB SyncDRAM 
6.0 GB UltraDMA Hard Drive* 

CD-RW Drive* 

ATI Mobility Hardware Accelerated 3D Graphics 
with 8 MB Video Memory 
56K ITU V.90 PCI Modem 3 
Integrated 10/100 BaseT Ethernet Port 
Personalize by choosing: 

12.0 GB UltraDMA Hard Drive’: Add $150 
192 MB SyncDRAM: Add $300 
Ultra Hi-Capacity Lilon Battery: Add $129 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, Best Buy, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Computers4Sure.com, Conn’s, DataVision, 
PC Connection, PC Richard & Son, PC Warehouse, RadioShack, RadioShack.com, RCS Computer Experience, Sears, Staples, The Wiz, Tiger Direct, ValueAmerica.com, WorldSpy.com Visit a Compaq Built For You 

'All prices shown are Compaq Direct selling prices and do not include applicable sales lax and shipping, are valid in the U.S. only, and are subject to change or cancellation without notice. Not all models available in retail stores. Illustrations may not ] 
accurately represent exact configurations priced. Retail prices may vary. Compaq is not liable tor editorial, pictorial, or typographical errors in this advertisement. 'Financing on approved credit by arrangement with Compaq Financial Services through MBNA 
America Bank, N.A, Payment based on a 48-month term at 14.99% APR. Your APR may be higher. There is no fee tor Compaq purchases billed directly to your account. However, there is an access check tee of 3% of the U.S. Dollar amount of each advance | 
check ($5 min./$30 max.). 'For hard drives, GB=billion bytes. ! 8X DVD-ROM drives read a minimum of 4463 Kbps and a maximum ot 10820 Kbps. ‘ITU V.90 modems are designed only to allow faster downloads from K56!lex- or V.90-compliant digital sources. ] 
Maximum achievable download transmission rates are currently unknown, may not reach 66 Kbps, and will vary with line conditions. ‘CD-RW drive data transfer rates may vary as follows: for recording to CD-R media, the data transfer rale may vary froml 














Compaq Home a 



Choose your own adventure. 

E-mail from 30,000 feet. Surf the Web on the beach. Close a sale from your porch. Whatever your interests, Compaq 
brings them to life with innovative technology. Like our one-touch Internet access for the traveler who has everything 
but time. Or a DVD-ROM drive and super-sharp 15-inch screen, so you can take awesome multimedia on the road. 

There’s even a removable drive wedge on our Presario 1900 series for the adventurer who likes to travel light. Choose 
one of these notebooks, or let us build one just for you. Then get ready for the road to adventure. 


1-888-635-9364www.athome.compaq.com 

Buy direct from Compaq or from your favorite retailer. 
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PRESARIO 1900-500 

$ 2399 ’ 

As low as $67 per month' 

QuickAccess Code: 53X5X2-61242 

Intel Pentium III Processor, 500 MHz 
' 13.3" TFT Active Matrix Display 
64 MB SyncDRAM 
[ 12.0 GB UltraDMA Hard Drive' 

6X DVD-ROM Drive 5 

ATI Mobilily Hardware Accelerated 3D Graphics 
with 8 MB Video Memory 
56KITUV.90PCI Modem 3 
Ultra Hi-Capacity Ulon Battery 
256 KB Integrated “On-chip" cache 
Personalize by choosing: 

I 128 MB SyncDRAM: Add $200 

QuikDock w/lntegrated Ethernet: Add $129 
APC Notebook Surge Protector: Add $29 


PRESARIO 1600-600 

$ 1899 * 

As low as $53 per month* 
QuickAccess Code: 53X5X2-61643 

Intel Pentium III Processor, 600 MHz 
12.T'TFT Active Matrix Display 
64 MB SyncDRAM 
6.0 GB UltraDMA Hard Drive’ 

24X Max CD-ROM Drive* 

Trident CyberBlade Hardware Accelerated 
3D Graphics with 4 MB Video Memory 
56KITUV.90 PCI Modem* 

Hi-Capacity Ulon Battery 
256 KB Integrated “On-chip” cache 
Personalize by choosing: 

14.1" TFT Active Matrix Display: Add $250 

96 MB SyncDRAM: Add $100 

12.0 GB UltraDMA Hard Drive': Add $150 


IMDEGnnaHHHi 

PRESARIO 1600-466 

$ 1499 ’ 

As low as $42 per month' 
QuickAccess Code: 53X5X2-61626 

Intel Celeron™ Processor, 466 MHz 
12.1“TFT Active Matrix Display 
64 MB SyncDRAM 
6.0 GB UltraDMA Hard Drive’ 

24X Max CD-ROM Drive" 

Trident CyberBlade Hardware Accelerated 
3D Graphics with 4 MB Video Memory 
56K ITU V.90PCI Modem* 

Hi-Capacity Ulon Battery 
128 KB Integrated “On-chip" cache 
Personalize by choosing: 

Compaq Value Case: Add $39 
128 MB SyncDRAM: Add $200 
QuikDock: Add $159 


j Fred Meyer, Fry’s Electronics, Handtech.com, h.h. Gregg, J&R Computer World, Micro Center. MicroWarehouse, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, Outpost.com, 

Custom PC Center at retailers highlighted in bold. 

I 150 to 600 Kbps: for writing to CD-RW media, the data Iranster rate may vary from 150 to 300 Kbps; for reading to CD media, the data transfer rate may vary from 1500 to 3600 Kbps. An appropriate license may be required. "6X DVD-ROM 
is up to 8115 Kbps compared to 1352 Kbps tor IX DVD-ROM Orives, "24X Max CD-ROM data transfer rates may vary from 1500 to 3600 Kbps. One year parts and labor. Labor tor Notebooks is pickup service. Compaq, the Compaq Lcgt 
registered in the U.S. Patent and Trademark Otllce. Wei. the Intel Inside Logo, and Pentium are registered trademarks, and Intel SpeedStep" and Celeron™ are trademarks, ot Intel Corporation. Microsoft* Windows*98 installed. Microsoft, 
are registered trademarks ol Microsoft Corporation. Products and company names mentioned herein may be trademarks and/or registered trademarks of other companies.Call Compaq Monday-Friday, 7:00am-11:00pm (CT). Salt 
l 7:00am-7:00pm (CT). ©2000 Compaq Computer Corporation. All rights reserved. 
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Code and culture collide in the new wave of 


online art 


H OW LONG AGO WAS IT THAT 
thelntemetwasthe playground of 
a few scientists? Though it seems 
like an eternity, only a few years have 
passed since we went from ASCII to 
e-commerce. Now the keys to the Net are 
back in the hands of a marauding band 
of code warriors: cyberartists who deco¬ 
rate the Web with their visions. And the 

WHITNEY MUSEUM OF AMERICAN ART, one 

of the country’s most renowned reposi¬ 
tories of contemporary work, has chosen 
to recognize this emerging subculture in 
its 2000 Biennial Exhibition by includ¬ 
ing online art for the first time. 


This is contemporary art—the voice 
ofthenext “new” generation, which has 
adopted previously nonexistent tools 
and exploited them in unexpected ways. 
Breaking form, evolving styles, and 
messing with assumed uses of software 
code and interactivity, these artists take 
advantage of inexpensive self-publish¬ 
ing platforms and are being rewarded 
for their efforts: They win access to an 
immediate global audience. 

For the most part, of course, that audi¬ 
ence has had to sift through millions of 
Web pages to find the hidden gems. But 
the Whitney has now made it easy. It has 


sent curators to surf madly and bring back 
the goods. The Whitney survey not only 
illustrates what’s happening in online art 
but also highlights exactly what it is that 
makes the medium so attractive: inter¬ 
activity with its audience. “Don’t touch” 
has given way to “Please click.” 

Sites such as superbad and 
redsmoke.com have long (in Internet 
time) been admired by Web designers 
for their innovative use of the latest tech¬ 
nology and for the images that result. 
Superbad, for example, layers wickedly 
poignant stories of suburban millennial 
angst over pop culture icons such as 


BY REBECCA PAOLETTI 





























Beanie Babies and UFOs. The site, with 
its Pop Art feel and Warholian color play, 
relies on the viewer’s cursor movements 
to create each art segment. Nothing real¬ 
ly happens until you click. Similarly, the 
pulsing geometric shapes and myriad 
rainbows of Redsmoke aren’t visible until 
the viewer rolls over just the right spot. 

Some sites offer even greater interac¬ 
tion and—as in computer games—the 
possibility of choosing your own path. 
grammatron has 1,100 “text spaces,” 
2,000 links, and more than 40 minutes of 
original sound track, plus “unique hyper¬ 
link structures by way of specially coded 


JavaScripts.” Users may be startled by 
one of the first messages to appear: 
“Please wait while the machine reads 
you.” Control, never altogether in the 
hands of the viewer, is soon exerted by 
the code. Text comes at you in a series 
of screens full of allusion and metaphor 
as you follow a tale “about cyberspace, 
Cabala mysticism, digicash paracur- 
rencies, and the evolution of virtual sex 
in a society afraid to go outside and get 
in touch with its own nature.” 

Suddenly, a sales pitch materializes 
along the bottom of your browser: “How 
about sending me a few digicash credits, 


and I’ll blow your mind away.” Even 
“Hypertextual Consciousness 1.0”—a 
lengthy treatise that purports to explain 
the story behind the site’s creation—may 
not put your mind back together again. 

All the interaction may be intriguing, 
but it also begs the question: Who’s con¬ 
trolling whom? The power of the 
computer, the code behind it, and the 
masters behind the code are integral to 
sites like oui ja 2000 and fakeshop.com. 
Ouija at first behaves exactly as you 
would expect, and then not at all as you’d 
expect. The onscreen planchette floats 
as if possessed. You’ve lost control, which 
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Roll Over PicaSSO 



A WORK IN PROGRESS: At Once Upon a Forest, what begins with a few simple 
flowers (top) gradually transforms itself into dark, fantastical imagery. 


is either art—or completely bewildering. 
FakeShop blows up your browser window 
and offers jigsaw puzzle pieces, each with 
a mind and behavior all its own. Forget that 
you have no idea how it was built; sense 
that you are beginning to understand the 
complexities of artificial intelligence; decide 
that you should step away slowly. 

Evidently, the Whitney curators decided 
that the Biennial wouldn’t be a truly con¬ 
temporary exhibit without some kind of 
performance art, and in that arena ®"ark 
(pronounced art mark) resets the standard. 
Mocking online investment communities, 
the staunchly anticorporate site typically 
serves up “projects” monitored with flow 
charts, all in green, and “identifiers” that 
resemble stock-ticker symbols. You might 
want to buy into DISN, for example, de¬ 
scribed as “any group of 20 people who hop 


the fence at Disneyland at different points 
around the perimeter and simultaneously 
make a run for the security office/holding 
cell to turn themselves in. Maps of area avail¬ 
able to interested parties.” An interlinked 
global community could create an imme¬ 
diate art experience. 

Really immediate—because even the 
most complex code is easy to change. And 
unexpected change that might jostle the 
establishment is what sets new artists 
apart. So on the eve of the Biennial’s open¬ 
ing, ®™ark became its own exhibit: When 
visitors would link to the site through the 
Whitney, any number of other sites, 
accepted by ®™ark and randomly dis¬ 
played on its home page, might appear in 
its stead. Such as the sneakily subversive 
THISMOOERNWORLD.COM. 

In a sense, this “ha—made you look” ap¬ 


proach is precisely what it’s all about. The 
medium is fluid. It never stops changing. 
And the change, instigated by the viewer or 
by the artist, is defining a new art space. 

So what does it mean? Perhaps we are now 
getting a sense of our own transiency, and 
just as built-to-last companies have been 
replaced by built-to-flip dot-coms looking 
for a quick IPO, art has shifted away from 
providing icons for the ages. As graffiti crews 
paint over the masterpieces of their neigh¬ 
borhood competitors, or as weather and 
demolition take down the latest writing on 

The Whitney Biennial’s 
survey not only illus¬ 
trates what’s happening 
in online art but also 
highlights exactly what 
it is that makes the 
medium so attractive: 
interactivity with its audi¬ 
ence. ‘Don’t touch’ has 
given way to ‘Please click’ 

the wall, so too a single snippet of code or a 
purposeful HTML tag will erase the latest 
cybercreation. It’s not about takingyourself 
seriously; it’s about constant evolution. 

Although connoisseurs of online art won’t 
be surprised at the choices in the Biennial, 
they may react to a few omissions. Con¬ 
spicuous in its absence is the remedi proj¬ 
ect, a collaboration of Web artists widely 
accepted as having set the bar for online 
design and experimentation. Also missing 
is the award-winning once 
upon a FOREST, a cross 
between a Net hallucination 
and an interactive calendar. 

As more curators come to 
appreciate the workings of the pixel 
palette, this coterie of artists will spring 
from the subculture into our computers, 
not only decorating our desktops but also 
redefining the limits of the technological 
horizon. Ultimately, they may challenge 
our own ability to reinvent ourselves. H 


ART SITES, VISIT 

WWW.YIL.COM/ 

EXTRA/ART. 


REBECCA paoletti is editor in chief of 
Road Runner and former editor of SOMA. 
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10,000,000 CUSTOMERS 
ARE STANDING BY. 


For the most efficient way to move product using auctions 
and dynamic pricing, visit AuctionWatch.com, 

«■* Access over ten million potential customers 
<■» Launch auctions to all of the major sites 

«• Free inventory management and auction 
tracking tools 

•» Integrated shipping and payment tools 
Whether you're a seller looking for buyers or a buyer 
looking for sellers, AuctionWatch.com means business. 
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AuctionWatch.com 

Buy anywhere. Sell anywhere. Start here: 







With a mob of Web gadgets out there, here’s our opinionated guide 
to the most arresting—and to the search for the baddest one of all 


F orget about the Information Age. The Information Everywhere Age has begun. The Inter¬ 
net has completely insinuated itself into your life, and you need to get connected in 
more places and in more situations, where you want and when you want. ■ And you 
want—no, need— to get online without waiting for an overpowered, outdated computer to warm 
up. Without waiting for a browser to launch, and without doing it all over again when the del¬ 
icate dance of hardware and software twists itself into a tangle and crashes. 

Here’s how. 

By 2002, sales of information appliances—the broad category of non-PC devices that includes 
wireless handhelds, smart phones, and even Internet game consoles—will surpass those of 
consumer PCs. Some devices have already appeared, such as WebTV, a simple but successful 
on-ramp to the Net with more than a million users. Others are available but have limitations: The 
small screens and slow connections of wireless PDAs can’t deliver the full Internet experience— 
yet. And some will be dead on arrival: Despite dreamy, Dick Tracy hype, Web-enabled wristwatches 
promise bigger headaches than you get from peering down the fat end of a telescope. 

So what’s best for you? Here’s our look at all the ways to surf the Web without a PC- 
followed by a peek into the not-so-far-off future, where the Holy Grail of anywhere, anytime 
Internet access awaits. 

BY GORDON BASS 




















The Smart Phone Can We Talk? 


Just a decade ago, mobile phones were 
the domain of yuppies, who smugly heft¬ 
ed brick-sized communicators to their 
heads. Today's smart phones are a lot 
smaller, much more powerful, and closer 
to Captain Kirk's tricorder than the clunky 
relics of the greed-is-good era. 

NOKIA 7100 SERIES 
WEB BROWSING You can tap into the 
Net with this phone, but it's not like surf¬ 
ing on your PC. The Nokia 7100 Series 
mobile phone features a scaled-down wire¬ 
less application protocol (WAP) browser 




but should be less than $500; service 
price will vary by provider, [www. 
nokia.com] 

ALSO WORTH CONSIDERING 

The NeoPoint 1000 has a WAP browser 
and a (relatively) huge ll-line screen, 
as well as an icon-based menu. It’s 
available through Sprint PCS. $299; 
[neopoint.com]. The Ericsson R380 
will be available this fall. It will have sim¬ 
ilar capabilities, but the keypad folds 
down to expose an even bigger screen. 
Price hasn’t been set yet. 
[www.ericsson.com] 
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Automotive News and Ziff Davis Publishing 

ANNOUNCE THE WINNERS OF THE 

Second Annual Dealer Web Site Competition 



Most User Friendly: www.gunnauto.com 
Most Innovative: www.alserra.com 
Best Content: www.roweauburn.com 
Best Interactivity: www.burt.com 
Best Service and Parts: www.jaguaroftroy.com 
Best New Cars: www.billbrownford.com 
Best Pre-Owned Cars: www.selecttr.com 
Best Overall Site: www.bellaviaaudi.com 


'< 3 ? 

Automotive News ziff davis publishing 




The Net Appliance Everybody Feng Shui Tonight 


Less is more. If you’re using the Internet 
mainly for e-mail and for checking up on 
news and sports scores, you might find 
all you need in a Net appliance. These 
low-cost alternatives to the PC are 
designed to give you just enough horse¬ 
power to surf the Web without the over¬ 
head that techies need for sequencing 
genomes and planning space stations. 

NETPLIANCE l-OPENER 

WEB BROWSING Surfing is the 
l-Opener's raison d'etre; just flip it on 
for instant access to the complete Web 


via its 10-inch screen. Recent news, 
sports, finance, entertainment, and 
weather highlights are downloaded 
automatically during the day, so you 
can quickly access basic information 
without even connecting to the Net. 
E-MAIL An account is included, as long 
as you use the provided @iopener 
address; multiple e-mail accounts will be 
supported in the future. An indicator light 
lets you know when mail has arrived. 
KILLER APP Instant-on means an 
instant connection to information on the 
Net. The 1-Opener is simple to set up and 


use. Did we mention instant-on? 
REALITY CHECK The current version 
of 1-Opener doesn’t support Java or such 
site-enhancing plug-ins as Shockwave 
and RealVideo, although support is 
promised for the future. And it’s not a PC: 
You can’t download or run applications, 
play CD-ROMs, or edit video. 

SERVICE For now, you're limited to 
l-Opener’s own ISP. Local access numbers 
are available across most of the country. 
SCOOP Good news for Grandma and 
fence-straddling Luddites: This is an 
easy, inexpensive on-ramp to the Inter¬ 


net. $199; service $22 per month; 
in areas where local access num¬ 
bers are not available, additional 
service charges of $6 per hour I 
apply, [netpliance.com] 

ALSO WORTH CONSIDERING 
The squat little CMI Icebox looks like a 
Sputnik-era television set, but this Net 
appliance includes cable-ready TV, 
e-mail, and Internet access. It also plays 
audio and video CDs, and it comes with 
a splash-proof keyboard for the kitchen. 
$499; service $20 per month. 
[cmiworldwide.com] 
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Optimize your online advertising revenue by becoming a Flycast Affiliate. 


Now, there’s a way for your Web property to make money that’s so simple, you can do it in your sleep. Literally. 


Being a Flycast Affiliate means you can tap into our expertise and experience to fully maximize your site's 


revenue - through banner ads on our CPM-based and cost-per-click networks, email newsletters or e-commerce. 
There’s no exclusives. No hassles. Just a whole lot more money in your pocket. So make your site work 


flycast 


day and night, so you don’t have to - call 1-877-FLYCAST, and Get Optimized! 


Get Optimized 






sages at your convenience. Less than 
$400; service from $25 per month, 
depending on service provider. 
[motorola.com] 

ALSO WORTH CONSIDERING 
The Timeport is a chunky Gary Glitter 
next to the svelte Research in Motion 
RIM 957Wireless Handheld, aThin Duke 
that weighs in at just 5 ounces. The 957 
is first and foremost a two-way messag¬ 
ing device, though you can check basic 
Internet-based information on its 20-line 
screen. $499; price for service not 
set yet. [rim.net] 


The Pager From the Classroom to the Boardroom 


the 16-line screen to get instant infor¬ 
mation such as stock quotes, news 
headlines, and traffic reports. Just as 
with smart phones and wireless PDAs, 
the Timeport isn't designed for real Web 
browsing. 

E-MAIL Once you learn to type with your 
thumbs, dashing off quick messages 
with the Lilliputian Qwerty keyboard is 
easier than you would expect. You can 
send messages to and from any e-mail 
account or to other pagers. 

KILLER APP The Timeport offers 
almost all the features of a handheld 


PC, including a calendar, notepad, and 
contact manager. Unlike a wireless PDA, 
the Timeport instantly alerts you to new 
messages. And it can send computer¬ 
generated voice messages to phones. 
REALITY CHECK Forget typing mes¬ 
sages of more than a few lines—you'll 
wind up with stiff thumbs. 

SERVICE The Timeport will be avail¬ 
able from providers including WebLink 
Wireless, SkyTel, and PageNet. 
SCOOP The Timeport blurs the line 
between PDA and pager-and unlike with 
a mobile phone, you can return mes¬ 
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|Jou Request. 


UJe’re tired of taking our parents’ uersion of 
a 2 meek uacation. 

Knom anyone mho can arrange a motorcycle 
tour of Germany? 


Wt Respond. 



Shopping will never be the same again. 
Simply type in your request, and we go to work, accessing 
thousands of businesses to find whatever you need. 



Respond^* 

V_' 

Your Online Shopping Service 

















The Game Console Win, Lose, and Surf the Web 



work. When you’re done, surf using 
Sega's Planetweb Dreamcast browser. 
E-MAIL You can send and receive 
e-mail, but you'll need the optional $25 
keyboard to compose messages-unless 
you want to choose letters one at a time 
with the game controller. 

KILLER APP Networked gaming used to 
be the domain of PC gamers. The Dream- 
cast brings it to the console. 

REALITY CHECK The Dreamcast has a 
modem primarily so that players can 


browser is a nice bonus, but the Dream¬ 
cast is unlikely to become anyone’s pri¬ 
mary way to surf: The browser can’t show 
an entire Web page on yourTV screen (you 
have to scroll around to see everything) and 
doesn't support streaming audio or video. 
SERVICE The Dreamcast can be used 
with any ISP. 

SCOOP Pit your talents against other 
players on the Dreamcast Network, 
then surf the Web for the cheat codes 
you need to solidly trounce them. $199; 


From left: 


Sega Dream¬ 
cast, Sony 
PlayStation 2 
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Compaq Home 



PRESARIO 5900Z-1.0 GHz 

$2499 

As low as $70 per month* 

QuickAccess Code: 53X5X2-5111X3 

AMD Athlon™ 1.0 GHz Processor 

128 MB 100 MHz SyncDRAM 

30.0 GB (7200 rpm) UltraDMA Hard Drive* 

10X DVD-ROM Drive* 

3Dfx Voodoo 3 350016 MB — with TV Out 
Sound Blaster™ Live! Value Audio 
56K ITU V.90 Modem* 

JBL Pro Amplified Speakers 
Digital Creativity Imaging Center* 

Compaq CV71517" Monitor (16.0“ VIA) 
Personalize by choosing: 

Creative Annihilator 32 MB w/GeForce: Add $68 
Compaq S91019" Monitor (18.0" VIA) Add: $199 


Introducing the new Compaq Presario PC with a 1.0 GHz processor. 

Jealous? Don’t be. The fastest PC on the planet can be yours right now. See one of 
the retailers listed below, call Compaq or visit our website. And get up to gigaspeed. 

1-888-676-9310 www.athome.compaq.com I CflMDAfl 

Buy direct from Compaq or from your favorite retailer. | VIC^. 


AMDS 



Compaq Retailers: American TV, Best Buy, Brandsmart USA, Circuit City, CompUSA, h.h. Gregg, J&R Computer 
Office Depot, RadioShack, Staples, Tiger Direct. 

'All prices shown are Compaq Direct selling prices and do not include applicable siles tax andshipping, are valid injhe U.S^ ^ 

^'rSlS y «iSiM a SASra t S NASent 'tan .- 

your account. However there is an access check fee of 3% of the US Dollar amount of each advance check ($5 min430 max,). 'For hard drives, 

Kbps and a maximum of 13525 Kbps. 'ITU V.90 modems are designed only to allow faster downloads from K56flex- or V.9T-- -- 

unknown, maynot reach 56_Kty£: 


de Computers & Electronics, Nebraska Mega Mart, 


cancellation without notice. Not all models available in retail 

there 6 an^ac^"ctek"feeor3%ortheUSDolW amount orraSadvancecheri ($5 minv$30max,)."'Fbr hard drivffi^£MS)^ e *H)™IM-RCW ll d^ l rffida S minhwn* e K45 
' 13525 Kbps, 3 UU V.90 modems are designed only to allow faster downloads from K56flex- or V.90-compliant digital sources, Maximum achievable download transmission rates are currently 

-- j will vary with line conditions, 'Works with most third-party devices. One year parts and labor, Labor for Desktop systems is pickup service during the first 90 days of ownership, 

_ r _^ __io are registered in the ITS. Patent and Trademark Office. AMD Athlon is a trademark of Advanced Micro Devices, Inc, Microsoft® Windows®98 installed, Microsoft, MS, and Windows 

[),Saturday and Sunday, 7:00am-7:00pm (CT), ©2000 Compaq^omputer Corporation. All rightsreserved. 9 P P 9 P 









SCOOP Internet access on TV? And 
digital recording? Order food and other 
necessities from Urbanfetch.com and 
never leave the couch again. $349 
with wireless keyboard; Dish Net¬ 
work satellite programming starts 
at $20 per month, and WebTV Per¬ 
sonal TV service is $10 per month. 
[webtv.com] 

ALSO WORTH CONSIDERING 

Nothing but Net: The WebTV Plus Inter¬ 
active Internet Receiver provides easy 
access through your TV for a low price 
of $199. [webtv.com] 


Set-Tbp Boxes The Boob Tube Gets a Brain 


Scary but true: The average U.S. house¬ 
hold spends 7.5 hours per day watching 
TV. But with a set-top box that lets you 
view Web content on your television, at 
least some of that time can be spent 
online (probably at Doodie.com, but you 
can't blame us for that). 

ECHOSTAR DISHPLAYER 500 
SATELLITE RECEIVER 

WEB BROWSING The DishPlayer 500 
lets you surf the Internet on your televi¬ 
sion through WebTV Networks using a 
remote control or optional wireless key¬ 


board. WebTV is compatible with plug-ins 
like Macromedia Flash and RealAudio, so 
most multimedia content is supported. 
The all-in-one box also provides satellite 
service (via a small dish that’s mounted 
on your roof) and digital video recording. 
E-MAIL You can send and receive 
e-mail for up to six separate accounts. 
But you’ll need the optional keyboard if 
you don’t want to compose messages by 
tediously choosing letters one at a time 
with the remote. 


hours each week of interactive televi¬ 
sion programming means that you can 
play along with Jeopardy !or learn more 
about the story you're watching on the 
Today show. 

REALITY CHECK Internet content isn’t 
designed to be seen on television and 
can lose clarity on the TV screen. More 
important, a WebTV e-mail address is 
even less cool than one from AOL. 
SERVICE It’s available through WebTV 
Networks, although you can use a local 
provider (but for now you still have to 
use the WebTV address). 





















Insurance. Only Better." 

esurance.com 


Now you can add 
insurance agent” to 
your resume. 


Introducing Esurance. Auto insurance you customize and buy online. For decades 
now, insurance agents have provided you with the coverage and peace of mind you've needed. 
Thanks to Esurance, you can now do it yourself. Esurance is the first national Internet insurance 
provider that sells auto insurance directly to you. In just minutes, you can select customized 
coverage options, buy your policy online, and even print out your proof of insurance card. It’s 
easy, flexible and fast. Visit esurance.com. 































Our Quest The All-in-One Superdevice 


T oday, being connected requires carrying a mobile 
phone, PDA, and pager—and surfing the Net means 
staring into your PC. But not for long: Witness our Holy 
Grail, the all-in-one communications and Internet device. 


We’ve taken the best of today’s bleeding-edge technology and 
combined it in one sleek, sexy, anywhere, anytime package. 
It looks like Q's last invention for 007, but it’s more real than 
Christmas Jones. You’ll have one in your hand by 2005. 


EYE WIDE OPEN 

The chunky Orange 
Videophone, scheduled 
to appear in the U.K. 
this summer, will offer 
rudimentary videocon¬ 
ferencing—at a hefty 
price (and weight). 


This prototype handheld 
communicator from 
Lernout & Hauspie lets 
you dictate e-mail (as 
long as you enunciate 
clearly) and reads your 
incoming mail to you. 


















VOICE COMMAND 

Slip the Grail into your 
backpack or briefcase 
when you don’t need to 
seethescreen.Youcan 
dial the phone, dictate 
and send e-mail, and 
even search the Web 
usingyourvoiceandthe 
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Once a central figure in a Washington sex scandal, 

porii 

Donna Rice Hughes is now a crusader against smut, 

star 

j fighting to end the monkey business online by david sheff 










antiporn star 


y ES, SHE’S THAT DONNA RICE. BUT SHE’S 
a reinvented Donna Rice, now Donna Rice 
Hughes. It’s been over a decade since the 
mainstream has heard from her, but Rice 
Hughes has emerged as the country’s most visible crusad¬ 
er against Internet pornography. She was once at the cen¬ 
ter of a notorious political sex scandal. You remember. It was 
1987, and Colorado Sen. Gary Hart was a presidential front¬ 
runner when the story broke about his affair with Rice, 
then a Miami model and pharmaceutical sales rep. Hart, 
who was married, dropped out of the race; his political 
career was over. All that was left was one indelible image: 
Rice on Hart’s lap aboard a yacht named Monkey Business. 


In the wake of the scandal, Rice reappeared briefly in ads 
for No Excuses jeans, then retreated from the public eye. Dur¬ 
ing the past 10 years she became a bom-again evangelical 
Christian, underwent psychotherapy, and married Jack 
Hughes, an executive at an information technology firm. 

Until recently, Rice Hughes was the director of the antipom 
organization Enough Is Enough. Armed with a portfolio of 
URLs for sites that show everything from bestiality to child 
pom, as well as a charged opinion about what constitutes 
obscenity, Rice Hughes lobbied Congress and was influen¬ 
tial in the passage of the controversial Communications 
Decency Act in 1995. The act includes legislation that im¬ 
poses fines and prison sentences on anyone convicted of 














knowingly making indecent materials available to minors on the 
Internet. But that law (some of which was struck down by the 
Supreme Court) is just one small step in Rice Hughes’s campaign 
to make the Net a safer place for children. 

Now an adviser to a child-friendly portal called familyclick, 
Rice Hughes continues to speak out against pom on the Net, ral¬ 
lying for action all the way from Oprah to Capitol Hill. She has also 
written a book on the subject, titled Kids Online: Protecting Your 
Children in Cyberspace (Revell, 1998). 

In pursuit of a diversity of opinion—our past profiles include 
ACLU anti-censorship crusader Ann Beeson (June ’99) and pom 
entrepreneur Seth Warshavsky (February ’99)— Y-Life caught up 
with Rice Hughes in Washington. 

Y-LIFE: Why did you decide to take on Internet pornography? 

RICE HUGHES: In 1994 I met Dee Jepsen, the wife of former 
Senator Roger Jepsen. She was 
president of Enoughls Enough, 
a nonprofit group that dealt 
with pornography issues. She 
had just lost her executive 
director and communications 
director and was looking for 
someone who could take on 
both positions. I had a back¬ 
ground in communications, 
public relations, and market¬ 
ing in nonprofits. The more we 
talked, the more it seemed like 
it was the right thing for me to 
do. Pornography was not some¬ 
thing that I was terribly knowl¬ 
edgeable about or interested in. 

I took a leap of faith; I felt it was 
just what I was supposed to do. 

Y-LIFE: What led you to fo¬ 
cus on the Internet? 

RICE HUGHES: Withinabout 
two or three weeks of meeting 
the board of Enough Is Enough, someone showed me some of the 
illegal pornography that was surfacing on the free Usenet areas of 
the Net I was astounded. Pomographers were advertising their com¬ 
mercial bulletin board services by posting free pictures, many of 
which were clearly illegal. I saw that it was going to be a problem— 
that over time anyone, including children, would be able to access 
for free what adults can’t even get in an X-rated bookstore. 

Y-LIFE: But X-rated material is legal for adults. 

RICE HUGHES: Not obscenity, which is what was all over theNet. 
Obviously, child pom is illegal. Its production, distribution, and 
possession are a felony. Obscenity is also illegal. Obscenity is any¬ 
thing that depicts any type of graphic sexual act. It would include 
anything from “water sports” to bondage to bestiality. It’s all pros¬ 
ecutable. It’s different from Playboy, Penthouse, or Hustler, which are 
not explicit. The types of images in those magazines are protected 
speech for adults, though there are laws to protect children. Kids 
can’t buy Hustler or Penthouse, or rent an X-rated film. But what we 
found in the newsgroups—primarily in alt.sex and the alt.binaries, 
pictures.erotica—was pornography that is illegal for anything. I 
could see how we would eventually have the red-light district in 
every home, school, library, and place of business that had an Inter¬ 


net connection Pornography was going to become a concern for 
people who were never concerned about it before, because it was 
going to be coming into their home. I developed a three-pronged 
strategy of shared responsibility between the public, the technolo¬ 
gy industry, and law enforcement and government. 

Y-LIFE: Did it take a while for people to take you seriously, to 
look at you as someone other than the person in that famous pho¬ 
tograph with Gary Hart? 

RICE HUGHES: No, since I did a couple of hundred interviews 
with the media before anyone in the media made the connec¬ 
tion. I was taken very seriously and had a lot of credibility by 
the time The New York Times did a big story on my involvement 
and blew the lid off who I was. It wasn’t that I had stopped 
using my maiden name: I was using Donna Rice Hughes. But 
no one made the connection, because I had been underground 
for so long. I emerged speaking on a very sensitive and con¬ 
troversial issue, and I could 
actually walk and talk and 
chew gum at the same time. 
By the time the connection 
was made, I had established a 
reputation in this field. 

Y-LIFE: How were you greet¬ 
ed when you began speaking to 
technology companies about 
pornography? 

RICE HUGHES: At first they 
weren’t very open to dis¬ 
cussing it. In fact, some of the 
ISPs in those early years were 
making money onsex;sexwas 
driving a lot of the traffic. “Go 
away little girl” was their atti¬ 
tude. On the other hand, mem¬ 
bers of Congress were eager to 
understand the problem. We 
explained that there were 
loopholes in the law. It wasn’t 
clear that existing obscenity 
laws applied to the Internet. At the time, there was no nation¬ 
al child-stalking law either, and that needed to be addressed. 
What I found is that nobody we talked to believed there was a 
serious problem until I showed them. When you say “bestial¬ 
ity,” people go, “Yeah, right.” But all I had to show was the text 
describing the pictures for them to realize what was going on. 
It helped lead to the Communications Decency Act. 

Y-LIFE: Were you satisfied with the CDA? 

RICE HUGHES: Parts of it. The parts that stand are very good 
steps—the child-stalking and obscenity provisions. Overall it was 
successful for several reasons. Congress and law enforcement 
began to understand these issues. And the technology industry 
started to recognize that there was a real problem. Many of them 
didn’t want public policy solutions, so it forced their hand. 

Y-LIFE: But you’re still campaigning. 

RICE HUGHES: We’ve made a good bit of progress, but there’s 
a long way to go. We have made a tremendous amount of 
progress in the development of tools to help protect kids, includ¬ 
ing filtering technology that was nonexistent when we started. 
There are clean and safe search engines such as FamilyClick, 
monitoring technologies, and a whole slew of other tools. But 


‘It wasn’t that I had stopped using 
my maiden name: I was using 
Donna Rice Hughes. But no one 
made the connection, because I 
had been underground for so long. 
I emerged speaking on a very sen¬ 
sitive and controversial issue, and 
I could actually walk and talk and 
chew gum at the same time’ 
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it’s still a serious problem. 

Y-LIFE: If your goal is to pro¬ 
tect children from pornogra¬ 
phy, aren’t filters enough? 

RICE HUGHES: Filters are 
not 100 percent effective, and a 
large majority of the public is 
not using filters. 

Y-LIFE: But isn’t it the indi¬ 
vidual’s choice? 

RICE HUGHES: A lot of par¬ 
ents think there could never be 
a problem in their home or 
with their child and therefore 
think they don’t have to take 
these measures. Others are so 
technophobic that they feel too 
encumbered to figure out what 
to do. It’s why I’ve worked close¬ 
ly with the technology indus¬ 
try. It’s also why I teamed up 
with FamilyClick to build an 
Internet service that would uti¬ 
lize all the different tools avail¬ 
able in the marketplace. I’ve 
found that if people have to 
download software or try to fig¬ 
ure it out themselves, or deal 
with upgrades, they don’t do it. 

Y-LIFE: If technological so¬ 
lutions such as FamilyClick and 
filters are perfected, do you 
still insist that the Net should 
be regulated? 

RICE HUGHES: Schools and 
libraries and parents shouldn’t 
have to work to screen out 
material that shouldn’t be there 
in the first place. Right now 
there’s a tremendous burden on 
the filters and on parents. They 
aren’t only having to deal with 
material that’s objectionable 
but with illegal material and 
even criminal activity. That’s 
the job of the government and 
law enforcement. We leave it 
up to parents to teach their children not to drink and not to drink 
and drive and all of that, but there are also laws that prohibit con¬ 
venience and liquor stores from selling to underage kids. Beyond 
the laws themselves, we have law enforcement for people who 
don’t comply. That’s a reasonable model for the Internet. 

Y-LIFE: Would you censor the Net? 

RICE HUGHES: I am opposed to censoring. All I have ever advo¬ 
cated is that the same laws that apply to the physical world and 
to the print world apply to the Internet. We can’t have bestiality 
or pedophilia on the newsstand. Nobody would accept that. 

Y-LIFE: Do you acknowledge that the Internet is a special case 
that should itself be protected from control and regulation? 

RICE HUGHES: I don’t know any people who regularly read the 


newspaper or watch television 
who feel like their rights have 
been violated or that the gov¬ 
ernment is censoring just 
because there’s a standard of 
decency. And don’t get me 
wrong: I am a huge proponent 
of the Internet. I can’t even 
imagine my life without the 
Internet. But if people’s rights 
aren’t protected, we’ll all lose 
out. When one person’s rights 
intrude on another person’s 
rights, there need to be bound¬ 
aries. I think it’s obvious, and I 
think it’s obvious that there 
should be limits on speech 
that’s harmful. 

Y-LIFE: What can you do 
about spam? 

RICE HUGHES: At Family- 
Click we block the known 
spammers, and we’ve set up a 
private network that helps pre¬ 
vent the spammers from get¬ 
ting through. We have five dif¬ 
ferent levels of filters too. 
Depending on the access level 
that you or your child has, it’s 
applied to your e-mail. Parents 
can decide what level they 
want for their home. One is the 
Children’s Playroom, which is 
100 percent safe. It’s a list of 
preapproved sites and e-mail 
addresses. Nothing else can get 
through. Other levels, includ¬ 
ing the elementary level and 
preteen level, get progres¬ 
sively less restrictive. The teen 
level is less restricted, and then 
you have full access. [“Full 
access” is actually “Full Fami¬ 
ly Click Access,” which still blocks 
crime, hate group, and pornog¬ 
raphy sites. — Ed.] 

Y-LIFE: One criticism of fil¬ 
ters is that they’re arbitrary and unaccountable. Teenagers, for 
example, might be denied access to information that’s extremely 
useful to them—about safe sex or homosexuality. 

RICE HUGHES: That’s why we set up five access levels. We try 
not to be terribly conservative—that is, we try to be less restric¬ 
tive rather than more restrictive. If there’s sex education materi¬ 
al that’s allowed in these teen access levels that parents would like 
for their preteen, you just bump them up to the teen level. It’s a 
good solution, because it’s driven by the technology. It’s great that 
the industry has realized that it’s probably in their best interest 
to be more proactive. They don’t want the government coming in 
and taking this over. The fact is, there are a lot of people who just 
simply don’t understand the Internet. As more and more get online, 


‘I am opposed to censoring. All I 
have ever advocated is that the 
same laws that apply to the phys¬ 
ical world and to the print world 
apply to the Internet. We can’t have 
bestiality or pedophilia on the news¬ 
stand. Nobody would accept that’ 
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There Are Big Holes 
In Internet Security. 


In feet, there could be big holes right on 
your own computer. And we can prove it. 

Go to www.symantec.com/scanme 
and we ll show you the ways a cyberthief 
can break into your PC. 

But don’t worry. We have a solution. 

As a matter of feet, we have “the most 
complete set of security tools”* ever 
created....new Norton Internet Security™ 
It’s a comprehensive suite of software 
that can shut the door on hackers. It 
isolates your machine from Web-spread 
viruses and malicious code. It tells you if 



a cyber-criminal has been 
tampering at your lock. 

It even protects your children from 
wandering into inappropriate sites. 

Best of all, it was developed 
by the same folks who make Norton 
AntiVirus;” the world’s most popular 
anti-virus protection. 

Don’t wait for a hacker to 
discover the holes on your machine. 
Discover them yourself at 
www.symantec.com/scanme, 
then discover how to dose them. 
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the more they recognize the 
problem. Parents have to see 
that even if they’ve taught their 
children well and their kids are 
good, they aren’t completely 
safe from this. They can still 
come across offensive materi¬ 
al. They get stuff with mistak¬ 
en searches and stealth sites. 

Y-LIFE: Such as? 

RICE HUGHES: They knew 
that people would be looking 
for information on the White 
House, so a pornographer 
bought the Internet address 
whitehouse.com and set up a 
porn site. So if you type in 
whitehouse.com, you’ll get pom. 

Also, innocent word searches 
can lead to pom sites. Thirty 
percent of pomographers use brand names embedded in their sites 
so that they come up when you search for those names. 

Y-LIFE: How would you address this problem? 

RICE HUGHES: Legislation would be nice. And filters can work. 
Another thing that brings unsolicited pornography is spamming, 
so antispamming legislation would help. You can block some of 
the spam, but there’s a terrible burden on parents and schools and 
everybody else, because the pomographers are always finding 
new and clever ways to give us this stuff. Another way is through 
the chatrooms and instant messages, where a lot of the filters are 
not necessarily applicable. 

Y-LIFE: Do you maintain that all pornography is harmful? 

RICE HUGHES: It is harmful. There’s evidence all 
around us. Pornographic material has been shown to 
encourage molesters and pedophiles to act out. It 
fuels their fantasy. It is very dangerous. 

Y-LIFE: In fact, a lot of research shows that pornog¬ 
raphy can act as a relief. At best, isn’t the worst you 
can say about the research is that it’s inconclusive? 
RICE HUGHES: It’s not inconclusive. If people 
weren’t influenced by what they see, there wouldbe no such thing 
as an advertising industry. The worst is that pornography is used 
in the sexual exploitation of children. It’s used to arouse the 
pedophile and it’s used to show the child what to do. It’s also used 
to arouse the child. It’s used to show the child what is acceptable. 
That’s why it is illegal in our culture. What I find extraordinary 
about even having to debate this is that we don’t debate it in print 
and broadcast. Camera crews have come to my office to do a story 
for television, and I do an online demonstration for them. They 
go, “Gosh, can’t you show us something that we can show on TV?” 
As a society, we’ve decided that we can’t show this material on tele¬ 
vision. Now we have a new communications medium. Shouldn’t 
the same kinds of standards apply? 

Y-LIFE: How widespread a problem do you think it is? 

RICE HUGHES: It’s a big problem. I work very closely with law 
enforcement. Try this out yourself: Just go into a chatroom and say, 
“Hi, I’m Susie, and I’m 12.1 just moved to a new school, and I don’t 
have any friends.” In less than 60 seconds you’re going to get a hit. 

Y-LIFE: So you’ve tried it? 


RICE HUGHES: Oh, yeah, and 
those are [just] the obvious ped¬ 
ophiles. Predators can actually 
pinpoint where the child lives 
and that sort of thing by asking 
very unintrusive kinds of ques¬ 
tions. On Oprah, they showed a 
little boy talking online to 
someone who was actually an 
undercover cop. The boy never 
gave out his name or where he 
lived or went to school, but they 
started talking about movies 
that they liked. Before you 
knew it, the boy said he was 
going to see a movie that week¬ 
end. The predator—the cop, in 
this situation—pulled up a 
map of the area and said, “Is this 
the theater you go to, or do you 
go to another one?” He steadily trapped the kid into saying where 
he went. Before the conversation was over, he had the kid tell him 
what mo vie he was going to see, at what theater, at what time, and 
what he was going to be wearing. 

Y-LIFE: What else are you worried about? 

RICE HUGHES: That kids become addicted themselves. Also, 
we’re finding increased incidences of kids acting out against kids. 

Y-LIFE: Do you claim that violent images can make a healthy 
child violent? The research is pretty inconclusive on that one too. 

RICE HUGHES: We don’t always know what’s going on with a 
child. Another problem is that exposure to this stuff can make a 
child get sexualized early—their innocence is robbed. You know, 
kids can get turned on by pornography too—ask any predator. It’s 
why they show it to kids. They know it can arouse them. What 
we as parents want is for our children to be introduced to whole¬ 
some sexuality in timed, appropriate increments. If they’re ready. 
Not before their time. Certainly not with pornography that a preda¬ 
tor might put forth. That harm is very real. 

Y-LIFE: You’ve spoken about a date rape in your life. Is your 
position on pornography related to that experience? 

RICE HUGHES: I don’t know if pornography was involved 
with the person who date raped me, but the words that he 
spoke to me were almost identical to the words that are often 
repeated in pornography. When Dee Jepsen first talked to me 
about the harms of pornography, it wasn’t an issue I was terri¬ 
bly familiar with. She said one of the dangers is that it can pro¬ 
mote the rape myth. I asked, “What’s that?” She explained, 
“The myth is that when a woman says no, she means yes.” Well, 
that’s exactly what this person said to me when I was 22. He 
realized I was a virgin, and I kept saying no. Afterwards, he said 
that he thought I wanted him to keep going. He said, “I thought 
you were playing a game.” So this is absolutely part of why I 
knew I had to take on this issue. I just know that this stuff is 
very powerful and has a huge impact, particularly on children. 
If we don’t do something about it, we’re going to see all sorts 
of bad results. It’s why I’ll do whatever I can to make the Inter¬ 
net a safe place for our kids. 5 


david sheff is the West Coast editor of Yahoo! Internet Life. 


FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH'S SITE ADDRESS GUIDE, OR VISIT WWW.YIL.COM/URL/0006/HUGHES.HTML 


‘Don’t get me wrong: I am a huge 
proponent of the Internet. I can’t 
even imagine my life without the 
Internet. But if people’s rights 
aren’t protected, we’ll all lose out. 
When one person’s rights intrude 
on another person’s rights, there 
need to be boundaries’ 
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ViewSonic 8 will improve your image with 

PerfectFlat Technology 



ViewSonic's PF790 and A75f are available at: 

SSr C OMPUSA miCTOCEiiHFf <g?J§T* 

Turn On the Fun' 


ViewSonic's new PerfectFlat technology is 
designed to provide your visual computing 
experience with virtually glare free edge-to-edge 
precise images. This new technology combines 
the rich,.vibrant colors of SonicTron® screen 
technology with an absolutely flat screen for 
realistic, proportional images and is available in 
the PF790 and A75f. 

The new PF790 19" (18.0" viewable) monitor 
has a .25mm - ,27mm super fine aperture grille 
pitch and a maximum resolution of 1600 x 1200. 
The A75f 17" (16.0" viewable) monitor has 
an ultra fine .25mm aperture grille pitch and 
1280 x 1024 maximum resolution. 

At ViewSonic, we offer the #1 best selling 
monitors and flat panel displays in the 
USA**. Buy with confidence from the company 
that's won over 600 industry awards. Our 
warranty covers 3 years parts labor. Plus 24-hour 
customer service, 7 days a week. 

For more information on the company that’s 
won over 600 industry awards, visit our 
website at: www.ViewSonic.com/pf790 
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JUST BECAUSE IT LOOKS LIKE A FISH, SMELLS 
LIKE A FISH, AND TRIES TO WRITE LIKE A FISH 

DOESN’T MEAN IT’S 
A RED HERRING. 


We’re Red Herring and we’re about the business of technology, and all the 
business that technology touches. And try as they might, our competitors aren’t. 
That's because, from public offerings to public policy, only Red Herring offers 
the insight, answers and action that are so crucial to today’s top business 
professionals. No fluff. No delay. No substitutions. 

www.redherring.com 
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online shopping mall 


After four years, they finally made it! 
Celebrate your graduate-to-be’s big 
day with a special gift. Get online 
here and start your search. Don’t 
forget Dad either. Show him you 
appreciate all hi6 help with a handy 
Father’s 'Day gift, delivered to him 
straight from the Web. 

Who wants to waste precious summer 
days aimlessly roaming,the Mall, 
when you can get what you need 
conveniently and quickly, online. The 
best gift solutions can be found here, 
in our June, 2000 Online Shopping 
Mall. Come inside—you’ll be clicking 
and ordering and then back on the 
beach, in no time! 


sponsored by 
BE DIRECT 
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‘“Best of the Web’ for Consumer Electronics shopping’ 
U.S. News and World Report 

1 Car Stereo, Home Audio, DVD J&0X 
players, Camcorders, and VCRs. <0?" > jmK 
1 Huge online Info Center and expert jflKLs 

Sales Advisors to help you choose /" ft® 

1 Free Lifetime Technical Support, a ( vrcsSSM 
30-DayTotal Satisfaction Guarantee, \ | 

and Free Return shipping \ 

Visit by 6/30 for a special offer! \ VB2 


www.yil.com 


your direct link to 
great buys online 


sponsored by 

BE DIRECT" 

D0LL 

www.dell.com 


look for the 
online shopping mall 
button on 
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Adventure Travel 


Gear for your ears 


Auctions 


Computers 


Eyewear 


Home Entertainment 


contact us today 

oeLL4me.com 


Search 


blue ly.com 

fabulous fashion, fierce prices’." 

save 25 % -75 % on designer fashion 
for women, men, teens, home 





























The Way People 
Hit Our Site, 
You’d Think We’re 
Giving Stuff Away. 

(Actually, We Are.) 


Introducing FreeRide.com, the web site that rewards you for doing the things 
you do already like searching, shopping or just surfing the web. FreeRide.com gives 
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rfect laptop 
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’'Monthly payments based on 13.99% APR. APR FOR QUALIFIED CUSTOMERS VARIES BY CREDITWORTHINESS OF CUSTOMER AS 
DETERMINED BY DELL FINANCIAL SERVICES L.P. Taxes & shipping charges extra, and vary; they are due with 1st payment unless 
included in the amount financed. Purchase Plan from Dell Financial Services L.P. to U.S. state residents (including D.C.j with 
approved credit, excluding AR and MN residents. Availability may be limited or offer may vary in other states. 

'Prices, specifications, and availability may change withognobce^Taxes and shipping charges extra, andvary. Cannot ^combined with other offers or discounts. U.S^only. 'For 

contract with customer. Availability varies. Technician will be dispatched, if necessary, following phone-based troubleshooting. To receive Next-Business-Day service, Dell must 
notify the service provider before 5pm (customer's time). Other conditions apply. ‘For hard drives, 6B means 1 billion bytes; accessible capacity varies with operating environ¬ 
ment ‘Download^speeds limited to 53Kbps. Upload speeds are less (about 30Kbps) and vary by modem manufacturer and online conditions. Analog phone line and comoatible 

©2000 Dell Computer Corporation. All rights reserved. P , ' ft, ' , eg' e a ksofM'ci 









Whether you're a harried real estate agent from Tokyo who needs mobility, 
or a mathematician from Pasadena who requires raw power, have we got 
the perfect notebook for you. Our award-winning Inspiron™ line of notebooks 
are carefully designed to offer you a range of innovations and technological 
benefits. They also come with peace of mind — Standard Next-Business-Day 
On-site Service* offering — part of our award-winning service promise. 
Dell4me™ is all about helping you get the most out of your PC. A notebook 
customized to fit your needs, is just one of the ways we're making it happen. 


THE COMPLETE DELL™ INSPIRON NOTEBOOK FAMILY 



D0LL4me»com 

contact us today 800 . 247.5519 www.deli4me.com t D44.LOC0HI 
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ADVERTISING SUPPLEMENT 


Auctions made simple. 


Want Contact Lenses? 



Stop waiting in line, 

GoTo auctions helps you search, buy 


start getting online! / 

or sell items on over 200 auction sites! 



Sellers, visit us to see how you can 
save time, money and get refunds 


Stop, dick no turther! '«*» 

You'll get lower prices on >4 . 

on your auctions June 14th. 


exactly the same lenses 
your doctor prescribed!' * 

Powered by Rover 




/Expire 



Come back different 



If you have a travel dream, chances are 


Meet Jeeves, 

we've lived it. let our experts help you 


the world’s first Internet butler. 

plan and hook your next trip. 


Simply type in a question 

www.iexplore.com 


and Jeeves finds the answer. 

Got a question? 

Ask Jeeves atAsk.com 
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Reviews | Shop | Business | Help | News | Investing | Electronics | GameSpot | Tech Life | Downloads | Developer 


Virus alerts, fixes, tips, performance boosters, updates, live help...say hello to ZDNet's Help 
and How-To Channel. With over 21.000 pages of content and innovative services. ZDNet's 
Help and How-To Channel is your most comprehensive free online source for help. That's 
one reason why ZDNet was named "Best Overall Online Site" by the Computer Press 
Association. So the next time you need an update, a fix or some old-fashioned 
help, give ZDNet a shout. Because ZDNet is where technology takes you.™ 


www.zdnet.com 













Whether you're bidding on records or selling radios, AuctionRover™ makes 
online auctions easy. You can search over 50 auction sites and bid on millions 
of items in just one click using the most powerful auction search on the Web. 
As a seller, you will find the tools to make selling easier and faster. ^ 
I With our free AuctionManager,™you can schedule your auctions, 
manage your customers, and still have time to count your profits. 


www.AuctionRover.com 











BRIDAL PATH! 


Love and marriage, love and mar- 
i, go together like a...mouse and 
modem? No, we’re not talking about 
those media-hungry lovebirds who’ve tied the knot online—just ordinary, 
overworked couples who are using the Net to do everything from setting up 
a gift registry to budgeting how much Champagne they can pour. For a look 
at how Web wedding services are streamlining matrimony, see page iso. 
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New, Notable & Fun 

A QUICK LOOK AT WHAT’S HOT-AND WHAT’S COOL-ON THE WEB THIS MONTH 


MAXIM ONLINE The recently 
fleshed-out Net counterpart of the 
babes-and-beer magazine hasn’t 
lost any of its raunchy humor. Updat¬ 
ed daily, the Web-only columns, chat 
forums, and Girlfriend of the Day 
pics will make those long weeks 
between print issues more bearable. 
[maximonline.com] 


DEJA.COM Now positioning itself 
as a “buyer’s portal,” the consumer- 
ratings network unveiled its Preci¬ 
sion Buying Service, a one-stop 
resource for comparison shopping 
and product reviews, [deja.com] 

PLANETOUT The gay and lesbian 
hub has announced its engagement 
to matrimonial supersite THE KNOT. 
The happy couple is producing a 


gram light 


O belief net 



Requiem 
fora 

Gay Mormon 






Believe It or Not 


S PIRITUAL GUIDANCE HAS BEEN IN DEMAND SINCE Civi¬ 
lization’s dawn. Nowyou can navigate matters of the soul 
with your browser. Creating a multidenominational por¬ 
tal is a tall order, but beliefnet [beliefnet.com] delivers. 
Interested in Zoroastrianism? Searching for an online 
prayer group? Words of wisdom from the Dalai Lama? Look here. 
Also on tap: dozens of provocative columnists, from Harvard 
Divinity School professor Harvey Cox to best-selling author- 
priest Andrew M. Greeley. For a more academic slant, consult the 
massive virtual religion index [religion.rutgers.edu/vri], or read 
THE SKEPTIC’S ANNOTATED BIBLE [skepticsannotatedbible.com], 
which explores the text with a critical eye. Who said DSL was 
the Net’s highest power? 

SOUL SURFING: Beliefnet serves as a crossroads for spiritual quests. 


wedding section on PlanetOut that 
features gift registries, advice, and 
tools for planning commitment 
ceremonies, [planetout.com]; 
[theknot.com] 

EHARLEQUIN.COM This new 
online project—a joint effort by 
WOMEN.COM and romance-novel 
publisher Harlequin—updates the 
bodice-ripper genre for the Inter¬ 
net Age. Read daily and weekly 
serials, take a course in Flirting 101, 
and vote on the characters’ next 
moves in the interactive novel. Will 
Jacki run off with her long-lost 
flame or plunge ahead with her 
wedding? It’s your call, [eharlequin. 
com]; [women.com] 


PENCILBOX MAGAZINE At last: 
an e-publication for college women 
that isn’t obsessed with fashion and 
beauty products. Read thoughtful 
essays on current events and cam¬ 
pus life, and drop by the forums for 
a quick debate, [pencilboxmag.com] 

FREESCHOLARSHIPS.COM 

Play games and collect “schollars” to 
score scholarships of up to $50,000. 
There’s one worth $10,000 given 
away each afternoon. Too good to be 
true? Check out the list of winners. 
We’re still clicking. And hoping. 
[freescholarships.com] 


.COM Profs post their 
syllabi, and students can purchase 
the required textbooks online for 
up to 45 percent off the retail price. 
Last-minute crammers might pre¬ 
fer campus bookstores to the lag 
of e-commerce deliveries, but with 
a special deal offering free ship¬ 
ping and handling, it’s more than a 
novel idea, [bigwords.com] 


A multimedia financial chan¬ 
nel is the latest innovation at 
YAHOO! [yahoo.com]. Available 
as a free software download for 
the Internet Explorer Sjc brows¬ 
er, YAHOO! FINANCE VISION 
[financevision.yahoo.com] lets 
users listen live to analysts’ calls 
and get market updates via 
streaming video, while trading 
through their online broker. 

Speeding ahead in the portal 
wars, AMERICA ONLINE 

[aol.com] has rolled out AOL 
Plus exclusively for broadband 
users of its version 5.0 software. 
The service offers multimedia 
features such as streaming 
audio and video programming, 
as well as content from CNET 
[cnet.com], CNN.COM, launch 
[ launch.com], and others. 

With its new Arabic portal, 
PLANETARABIA [planetarabia. 
com/arabic] continues to tap 
into the growing Arab diaspo¬ 
ra and Net accessibility in the 
Middle East. Like the English- 
language version, the Arabic 
edition delivers news feeds, 
chatrooms, and links to surfers 
worldwide. 


BLUETORCH In-line skaters, ±- 
body boarders, and hard-core 1 
extremists can get their daily dose g 
of action here. Watch video I 
footage of awesome feats, includ- 1 
ing Seth Takes Speedometer to 1 
Forehead, which spotlights biker | 
Seth Enslow's record-attempting I 
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n' Roll 


W HEN ALGORE WON HIS FIRST PRIMARY,Tip¬ 
per screamed,“New Hampshire, you rock!” 
Afarcryfromherantirockstancein 1985, 
when she rammed her censorship program— 
the Parents Music Resource Center, which polices 
lyrics and album art—through Congress. 

So perhaps it’s a good time to revisit two of 
her “favorite” artists: Dead Kennedys collagist 
WINSTON SMITH [winstonsmith.com], and Robert 
Williams, whose work can be viewed at i'D 

RATHER BE DEAD THAN MELLOW [robert-williams. 

com]. When one of Williams’s psycho cycle- 


slut paintings was tapped by Guns N’ Roses 
for a cover. Tipper and PMRC went berserk. 
Equally controversial were Smith’s gnarly 
rearrangements of cultural pieties on DK 
albums, such as a gold plastic Jesus nailed to 
a cross of dollar bills. 

Coming full circle, Smith’s long-time associ¬ 
ate and ex-DK lead singer Jello Biafra has been 
making his own presidential run on the green 
PARTY USA [www.greenparty.org] ticket. Find the 
prospect of first lady Tipper weird? Check with 
your Board of Elections. He could be on the ballot. 


TIPPER TARGETS: Don't look for the work of Winston Smith (left) or Robert Williams in a Gore White House. 


takes aim at the gallery establish¬ 
ment. [jimavignon.com] 

THE AMERICAN WEST TRAV¬ 
ELOGUE Bryce Canyon, Yellow¬ 
stone, and Monument Valley come to 
i life in this packed site, where sweep- 
! ing landscapes are framed by first- 
person narratives and insights into 
the region’s history. It’s not all about 
cacti either, [amwest-travel.com] 


i AD CRITIC In the age of the multi- 
million-dollar commercial, sc 
slicker than the programs them¬ 
selves. Can’t get enough wazzup ? 
No problem: Nearly 825 spots are 
here for your viewing, [adcritic.com] 

HOWDY DOODY The Web was 

just a twinkle in Tim Berners-Lee’s 
eye during Howdy’s heyday in the 
’50s, but the beloved marionette 
has leaped into cyberspace him¬ 
self. Watch video clips, I 
Peanut Gallery alums, and test 
your knowledge of the show’s his¬ 
tory. [howdydoodytime.com] 

MIGHTY BIG TV It’s okay for 
grown-ups to like Dawson's Creek or 
i any of the other 27 “guilty televisual 
| pleasures" recapped weekly. The 
| reviews are smart, and on the dis- 
! cussion boards snarky readers hilar¬ 
iously dissect characters as they 
work out their love-hate relationships 
with the tube, [mightybigtv.com] 


jump—and subsequent hospital¬ 
ization. [bluetorch.com] 

EARTHSPORTS.COM Hitting the 
slopes or the surf? This site stocks 
everything you’ll need, from boards 
and bindings to sunglasses and 
skateboarding sneakers. Or enter 
the “cyberhood” to get the latest 
news, [earthsports.com] 


HARDWARE.COM Pete Seeger 
pondered what he'd do if he had a 
hammer, but just think what you could 
do if you had that new hedge trimmer. 
Featuring how-tos and picks from the 
friendly staff, this is a great store for 
not only committed build-it-your- 


selfers seeking the perfect sawhorse 
but also first-timers craving tips on 
kitchen design, [hardware.com] 

PLANETFEEDBACK.COM On 

this planet, the customer is always 
right. Frustrated with late deliver¬ 
ies? Fed up with cramped airline 
seats? Get tips on e-commerce 
purchases, and write a letter of 
complaint, suggestion, or compli¬ 
ment to the company of your 
choice, [planetfeedback.com] 

CUSTOMERS SUCK! The cus¬ 
tomer is never right in this parallel 
universe. Disgruntled retail and ser¬ 
vice employees will find inspiration 
reading rants from their peers. And 
shoppers can arm themselves for 


JIM AVIGNON’S HOME PAGE 

Dubbed “Germany’s craziest 
painter,” Avignon is a Net natur¬ 
al, showcasing funky Flash 
games and a music box of self- 
produced songs, along 
with his graphic art. His 
slyly subversive work 

TV ICONS: Howdy 
Doody and Buffalo 
Bob Smith. 


battle by tracking the online polls. At 
last count, “calling price check on 
embarrassing things” was deemed 
the best way to get back at surly con¬ 
sumers. [customerssuck.com] 
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(ESJBspotting BY BILGE EBIRI 


MOVIES 




Blaxploitation Film 

HISTORY LESSON Blax- 

ploitation.com As much a part of 
the '70s as bell-bottoms, Farrah 


Brotherhood of Fans 

When unofficial sites band together, both the devotees and the studios win 


T O MOST PEOPLE, A “FAN SITE” IS WHAT A 15- 
year-old from Wyoming puts up on Geo¬ 
cities to let everybody else know just how 
cool Britney Spears is. Not so for fandom 
[ fandom.com], which encompasses tribute 
sites devoted to pop culture flashpoints 
ranging from StarTrekand TheX-Fileslo The 
Simpsons. Although still unofficial, Fandom’s sites 
carry a remarkable degree of legitimacy: 007 for¬ 
ever [fandom.com/james_bond], for example, sells 
licensed merchandise, and star trek central 
[ fandom.com/star_trek] has featured interviews with 
writers such as Deep Space Nine's Ron Moore. 

Fandom didn’t create these sites. Instead, before 
the official launch last November, the company 
searched for the best unofficial sites—most of 
them devoted to the sci-fi andfantasy genres—and 
brought them under the Fandom banner. Using 
that base, it has been able to create revenue streams 
from ad sales and merchandising while giving 
individual webmasters (renamed “head fanatics”) 
both a cut of the action and unparalleled access 


to official sources. The studios support it, says Fan¬ 
dom president Chip Meyers, because “they real¬ 
ize that we deliver the fans that can make or break 
a franchise.” Fandom’s independence from any 
specific studio places it in a unique position. “Nine¬ 
ty percent of what we say creates a positive spin 
on the product. But that doesn’t mean we won’t 
be critical when we need to be,” Meyers says. 

Surely, however, there’s some contradiction in 
the notion of a fan site belonging to a company 
whose aim is to make money. “A small minority 
of the original readers of the sites were definite¬ 
ly upset,” Meyers concedes. "They liked the way 
it was homespun before. But we expected that, 
so we’ve tried to maintain a good balance. 

The vast majority of the fans certainly 
look on it as an enhancement.” 

QUICK CLICKS: Want to make your 
own music videos and send them to 
your friends? buildarockstar.com lets 
youcreatea charmingly cheesy animated 
clip. Name the band, choose the star (glam- 
rocker, punk, or DJ), select the music, and title 
the song. Then enter the e-mail addresses of all 
your lucky pals. The site will do the rest. 


has some great links, Including a 
blaxploitation search engine and a 
collection of movie trailers...in 
Swedish! [blaxploitation.com] 

YOU THE PAM! The Ulti¬ 
mate Pam Grier Shrine The star 
of legendary flicks such as Coffy and 
Foxy Brown, Pam Grier is easily the 
first lady of blaxploitation. But her 
career didn't end with the '70s, and 
neither does this site, which posts 
periodic updates on what Grier has 
been up to since her comeback 
in Quentin 
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We've survived fhree woodsf«cks. 


Not once. Not twice. But thrice. Ours was 
the sound that rocked the largest concerts 
of all time. And if we can do that, 
imagine what we could do in your living 
room. For more information, contact 
1.800.336.4JBL or www.jbl.com. 


UBL 


the sound of woodstock 



H A Harman International Company 
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SEASON PASS: The Net can take you out to the ball game. 


Tarantino's Jackie Brown. As in 
many fan pages, annoying flashing 
GIFs and broken links crop up from 
time to time. But we’re willing to for¬ 
give those lapses in exchange for 
the fabulous image gallery, which 
displays more than 100 photos 
(including some tasteful nudes). 
[members.xoom.com/tupgs2] 

OLD SCHOOL Dolemite Dot 
Com Named for the blaxploitation 
classic starring Rudy Ray Moore, 
Dolemite.com celebrates the man, 
the movie, and the movement. And 
since Moore is often credited with 
being a godfather of hip-hop, the 
site includes many examples of his 
rhymes, as well as a video clip of 
him freestylin' on 01' Dirty Bas¬ 
tard’s “Got Your Money.” There’s 
also an online store, some bad-ass 
games, and a primer on Ebonics. 
[dolemite.com] 

NEW SCHOOL The Samuel 
L. Jackson Home Page Call it 
poetic justice. Though blaxploitation 
was originally a niche genre, its lat¬ 
est incarnation—the new Shaft— 
boasts not only a big budget but also 
a big star: Samuel L. Jackson. Visit 
the site to learn more about this ver¬ 
satile actor and order tapes or DVDs 
of his films. You’ll find plenty of 
sound clips and production shots, 
plus links to other sites dedicated to 
Jackson’s films, including The Phan¬ 
tom Menace, A Time to Kill, and Die 
Hard3. [member.aol.com/gifhack/ 
main.html] -PAULSEMEL 


SPORTS 


Baseball 

HOUSE FAVORITE Total 

Baseball Online Beer... 
chew...androsterone...and ESPN’s 
ubiquitous Peter Gammons. Four 
addictions that can mean only one 
thing: It’s baseball season. And 
any good red-blooded American 
should be root, root, rooting on the 
Net. Total Baseball offers the stan¬ 
dard fare of rankings, box scores, 
news, and stats. But it also has 
smart, well-written articles on cur¬ 
rent action and a terrific section 
on the game's history, plus a live¬ 
ly chat and discussion area where 
you can bat John Rocker around. 
[totalbaseball.com] 

FANTASY PLAY Sandbox 

Rotisserie League vets as well as 
rookies will enjoy Sandbox. It’s 
free, well organized, and offers 
many ways to play. You can join 
a public league or form a private 
consortium with old college 
buddies (a great way to keep in 
touch). Standout features include 
four kinds of drafts, three scoring 
systems, and unlimited transac¬ 
tions throughout the season. But 
heads up, Steinbrenner. Fantasy 
leagues can get addictive; before 
you know it you'll be tracking and 
trading your players more care¬ 
fully than your stocks. 
[sandbox.com] 


BENCH COACH Daily Fan¬ 
tasy Sites Joe Torre has Don Zim¬ 
mer. Cyberskippers have the Daily 
Fantasy Site, David Chaney’s sim¬ 
ple, do-it-yourself fantasy baseball 
resource. Scroll past the text of the 
Second Amendment ( whatever, 
David) and you'll find links to lead¬ 
ing baseball reference sites that 
contain injury reports, starting 
pitchers, and trade rumors. Provid¬ 
ed your browser supports frames, 
you’ll have quick and easy access 
to the reference sites without los¬ 
ing your place on Chaney's page. 
[dailyfantasysites.com] 

IT’S OFFICIAL Major- 
LeagueBaseball.com At the 
other extreme is pro baseball’s 
online home, where you’ll find the 
Official Store of Major League 


Baseball and Major League Base¬ 
ball’s Official Fantasy Game. (Skip 
the game: It costs 20 bucks, and 
Sandbox is better.) But if you can 
get past the shameless hawking— 
“Hot! MLB Team CD Wallets"- 
there are rewards, including live 
game audio and video, printable 
team schedules, stuff for kids, and 
stats from the Venezuelan winter 
leagues, [majorleaguebaseball.com] 

OVER THERE Nippon Pro¬ 
fessional Baseball Japan’s pas¬ 
sion for the game is nothing new. 
This official site lists team stand¬ 
ings back to 1936, and tracks cur¬ 
rent player stats for the Chunichi 
Dragons and their rivals. Who 
knows? The next Hideo Nomo could 
be warming up. [www.inter.co.jp/ 
Baseball] -EDWARD R. LOVETT 
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Checking Up on Your M.D. 

Does your physician have a clean record? Find out online 


M any of us consider good medical 
treatment to be a birthright. And, for¬ 
tunately, we usually get competent 
care—even though we probably 
spend more time checking the cre¬ 
dentials of our auto mechanics than 
we do researching the people who 
work on our bodies. But once in a while an errant 
doctor makes headlines, such as the notorious 
New York obstetrician who carved his initials on 
a patient’s stomach, and we’re prompted to won¬ 
der who’s really underneath that white coat. 
With the Net, we can easily find out. 

One test of a doctor’s skill is board certification, 
which means he has pursued advanced study and 
has passed a series of tests in his area of expertise. 
Most managed care groups include certification 
information on the physicians listed in their 
directories. You also can perform a quick check 

at the AMERICAN BOARD OF MEDICAL SPECIALTIES 
PUBLIC EDUCATION program [certifieddoctor.org]. 

Simply plug in the doctor’s name and the site 
will search its database of certified physicians 
for all states simultaneously. 

To determine whether a doctor has had his 


license suspended because of poor performance 
or billing fraud, check the Physician Report Cards 
at healthgrades.com. The Leading Physicians 
in the database are in the clear; under Other Physi¬ 
cians, the record notes whether a doctor has been 
censured by any state in which he has prac¬ 
ticed. That’s useful information, since a doc¬ 
tor whose license has been suspended in 
one state can set up shop in another. 

If a physician has a spotty record, you can 
get more details from the licensing board 
of the state where the offense was 
committed, doctors who’s who 
[ doctorswhoswho.com/medical_ 
network] provides links to 35 
states that have the info online. 

If you’re especially suspicious 
or preternaturally cautious, 
medinet [askmedi.com] claims to 
be the Web’s most compre¬ 
hensive physician database. For 
$14.75, it provides a report with 
all the above statistics, plus dura¬ 
tion of training, honors, and any vio¬ 
lations and disciplinary actions. 


HOME GYM Women’s Box 
Aerobics Although boxing has the 
potential to be lethal in the ring, in 
the gym it’s a terrific training regi¬ 
men—for women and men—that can 
improve cardiovascular fitness and 
muscle strength. One of the best 
things about boxing aerobics is that 
it can be done at home. This site pro¬ 
vides all you need to get started: a 
list of equipment, tips on warming 
up, and a selection of action-packed 
routines that incorporate punches, 
footballs, medicine balls, jump 
ropes, and more, [femboxer.com/ 
femboxer/health/boxaerob.html] 

VIRTUAL COACH Cardio 
Boxing with Michael Olajide 
Olajide, a former world-class mid¬ 
dleweight, is one of the leaders of 
the boxing fitness revolution, and his 
straightforward approach is refresh¬ 
ing. Get the lowdown on the impor¬ 
tance of being comfortable, learn the 
correct stance, and (by linking to the 
archives) discover the advantages of 
a jab, a hook, and a straight right 
hand, [www.cardioboxing.com/ 
cardioboxingheavybreathing.htm] 

COMBINATIONS BoxAero- 

bics Three jabs left, three jabs right. 
One left cross. Bob and weave, duck, 
and a couple of hooks. There, 
don't you feel better? You 
might have to repeat 
the combination a few 
times to feel any appre- 
but 

user-submitted 
patterns avail¬ 
able here, you’re 
bound to find 
routines to suit 
your needs. And 

ofyourown.why 
not send it in? 
[turnstep.com/ 
Patterns/BoxAerobics] 

PARTY OF ONE 

Shadowboxing 

Shadowboxing is as simple 
it gets: You don’t need any 
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special equipment—or a partner— 
to participate. Yet a workout of 
even a few minutes a day could 
soon show results. Your guide to 
learning the techniques is 48-year- 
old fighter Jim Hoover, who claims 
to have overcome heart problems 
and cancer with his conditioning 
program, [www.shadowboxing.com] 

RING BUDDIES Boxing 
Workout Sparring Partner- 
Finding If you’d rather aim at 
something other than your shadow 
but don’t have a worthy opponent, 
this site could be just the ticket. 
Simply fill out the form, indicating 


pregnant women are standing up 
for their rights. One way to make 
your preferences clear is to create 
a birth plan. This site, yet another 
gem from iParenting, offers an 
interactive tool to help you pre¬ 
pare a plan: Click off your choic¬ 
es, and it produces a summary of 
your ideal scenario, from anes¬ 
thetic use to delivery room ambi¬ 
ence. The resulting document 
doesn’t guarantee that everything 
will go the way you intended, but 
it does present your care provider 
with a clear picture of how you 
would like your child to enter the 
world, [birthplan.com] 



your age, weight, and type of part¬ 
ner required (for boxing, wrestling, 
or martial arts) and if there’s a 
match in your geographical area the 
site will let you know via e-mail. 
[geocities.com/siliconvailey/3029/ 
boxing.html] -JAMES PORTEOUS 


WOMEN'S HEALTH 


Childbirth 


NATURAL DELIVERY 

Childbirth.org “Birth is a natural 
process, not a medical procedure.” 
So goes the mantra at this easy- 
to-search site, which houses an 
enormous collection of FAQs, per¬ 
sonal stories, feature articles, and 
links. From fetal monitoring to 
water birth to general reproductive 
health, you'll find the information 
you need to make an informed 
choice, [childbirth.org] 


VETERANS' TALES Birth- 

Stories.com Few things engross 
expectant moms as much as other 
women’s labor stories. This iPar¬ 
enting network site attracts plen¬ 
ty of parents willing to share their 
delivery room experiences, which 
helps take some of the mystery out 
of childbirth, [birthstories.com] 

D-DAY CONTRACT Birth- 

Plan.com After decades of deliv¬ 
ering babies according to doctors' 
schedules and specifications, 


HOUSEHOLD NAME 

Lamaze International Perhaps 
best known for its method of child¬ 
birth, Lamaze International actual¬ 
ly embraces an entire school of 
thought on prenatal care and child 
rearing. The site provides tips for a 
healthy pregnancy, advice on 
choosing a childbirth education 
class, articles from the Journal of 
Perinatal Education, and, should 
you catch the Lamaze bug, infor¬ 
mation about becoming an in¬ 
structor. [Iamaze-childbirth.com] 
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SK InteliHealth 

The pregnancy channel on this site, 
produced under the aegis of Johns 
Hopkins University, provides a no- 
nonsense, unopinionated guide to 
labor and delivery. Whether you 
belong to the natural childbirth 
school of thought or have already 
decided on epidural anesthetic, you 
can find all the basics here, includ¬ 
ing details on the stages of labor and 
common procedures during child¬ 
birth, along with the scoop on pain 
relief, complications, cesarean sec¬ 
tions, and more, [intelihealth.com] 
-ALEXIS ADAMS 


HEALTH PRODUCTS 


Vitamins 

DEEP DISCOUNTS Vita¬ 
mins.com For enhancing your 
health or curing what ails you, 
vitamins can be as potent as pre¬ 
scription drugs and should be han¬ 
dled with equal care. Vitamins.com 
provides encyclopedic entries for 
hundreds of natural supplements, 
and details how they interact with 
diet and other drugs. The site also 
offers great value: $15 off your first 
order, free shipping, and a pledge of 
“lowest price or free!” Create your 
personal profile by entering your 
age, gender, eating habits, and fam¬ 
ily and medical history; within sec¬ 
onds, your Lifestyle Assessment and 
Nutrition Recommendations Report 
pops up—along with product sug¬ 
gestions, of course, [vitamins.com] 

HEALTHY ADVICE Vlta- 

minShoppe.com Thanks to part¬ 
nerships with leading wellness sites, 
you can find plenty of expert opin¬ 
ions in the Vitamin Buzz resource 
center, from Dr. Ruth Westheimer's 
frank talk about sexual health to 
inspirational guidance from Dr. 
Bernie Siegel. Consult Dr. Andrew 
Weil for advice on specific vitamins, 
or browse the alternative medi¬ 
cine guru’s answers to ques¬ 
tions such as “Can 
tattoos be toxic?” 

Store-brand prod¬ 
ucts can be dis¬ 
counted by up to 
40 percent. 

[vitaminshoppe.com] 


ESSENTIALS 


SAFETY & FIRST AID 

SUMMER SURVIVAL GUIDE 

[lifewell.com/events/ 

summerguide/firstaid/facts] 

Tis the season for camping 
accidents, tick bites, and heat 
stroke. Get advice here. 

FIRST AID & SAFETY 

com/HEALTHTemp.html] 

Need to assemble a survival 
kit? The Adventure Network 
offers tips for outdoor forays. 

MAYO CLINIC: FIRST AID 

[mayohealth.org/mayo/ 
library/htm/firstaid.htm] ( 

Download movies of rescue 
techniques in action from the 
Mayo Clinic’s library. 

FIRST AID: SKILL FOR LIFE 
[firstaid.ie.eu.org] 

Find treatments for everything 
from electrocution and epi¬ 
lepsy to splinters and sprains. 

ABOUT.COM: PADDLING: 

SAFETY & FIRST AID 

[paddling.about.com/sports/ 

paddling/msubl.htm] 

Aboutcom’s list of water 
safety links is useful for any¬ 
one planning to stay afloat. 


NEW AGE MotherNature. 

com The discounts can be dra¬ 
matic—10 percent to 35 percent 
off most products—and if you’re 
looking for a holistic destination, 
this is the place. Teamed with 
Rodale, which publishes Preven¬ 
tion magazine, MotherNature 
offers a vast Healthy Living Library, * j 
which is stocked with consumer 2 
guides, best-selling health books, 1 
and herbal traditions from around 1 
the world, [mothernature.com] § 
-PAMELA DES BARRES < 
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Gifts for Dad 

OLD FAITHFULTies.com 
You can never be too rich or own too 
many neckties, and this site makes 
finding Dad the classic Father’s Day 
gift easy and fun. The wide selec¬ 
tion includes the tacky (a tie shaped 
like a beer bottle), the trendy (green 
silk moire), and tried-and-true 
(navy with tiny dots), [ties.com] 

GOOD SMOKES JR- 

Cigars.com It may not make Mom 
happy, but Dad is bound to love you 
for indulging his vice. Shop for sto¬ 
gies or select accessories that fit 
your budget, from a gold-plated 
guillotine-style cigar cutter ($11) to 
a leather-covered humidor ($350). 
If you don't know a Macanudo from 
the Macarena, you can ask Dad to 
set up a wish list at the site’s gift 
registry, [jrcigars.com] 


. 


The Check Is in the E-Mail 


Paying bills online is starting to get easier. It’s about time 


F or too many of us, paying bills has been 
a monthly ritual of frantic searches for 
missing statements, mad dashes to the post 
office, and—oh, yeah—the aftertaste of 
licking all those envelopes. And until 
recently, electronic bill-paying services 
were more hype than help, given their 
clunky software, dearth of participating compa¬ 
nies, and history of technical difficulties that left 
users stuck with late fees for missed payments. 

But after years of fits and starts, online bill pay¬ 
ing appears ready to come into its own. The mid- 
February merger between the two biggest firms, 
checkfree [checkfree.com] and transpoint 
[ transpoint.com], is expected to jump-start the 
fledgling industry. The merger effectively ends 
the VHS/Betamax-type battle over standards that 
left many retailers, banks, and other players 
unwilling to commit to receiving payments elec¬ 
tronically. Already, portals such as Yahoo! and 
MSN are offering e-payment services; America 
Online is expected to follow suit shortly. 

Still, the weakness of traditional services such 
as CheckFree is that, for the most part, users must 
wait for their paper statements to arrive before 


they can key correct payments into their PCs. 
But a new breed of Net-based payment services 
is changing that, paymybills.com, paytrust 
[ paytrust.com], and STATUSFACTORY.COM all allow 
you to redirect bills to their offices. The services 
then e-mail you “payment due” alerts—and, 
with a few clicks, you can authorize the cash 
transfer from your bank account. J.C. Bradford 
analyst Robert Bolen says the push toward Web- 
based systems is going to bring many more con¬ 
sumers into the fold. 

Sound too easy? Truth is, setting up one of the 
new accounts still takes some work. And some 
credit card companies are reluctant to switch a 
billing address to anywhere but the user’s home 
or office. But the ultimate payoff—no more late- 
night dashes to the post office—might make 
e-payments worth the effort. 

QUICK CLICKS: Loans from the Federal Hous¬ 
ing Administration require a lower down pay¬ 
ment than traditional loans, quicken loans 
[ qulckenloans.quicken.com] recently received FHA 
approval to offer home buyers in all 50 states 
the chance to apply—and be approved—for 
such government-backed loans on the Internet. 


NEAT TOYS iGadget.com For 

the man who has everything: Give 
him something he really doesn’t 
need. A Conair Instant Hot Lather 
Machine, for instance, can make the 
chore of daily shaving seem like a 
luxury. The site offers nifty gadgets 
in more than two dozen categories, 
including audio equipment and tele¬ 
phone accessories, [igadget.com] 


PRINTED PAGE Barnes & 

Noble Gift Center: Gift Finder: 

□ads You can’t express how you 
feel about your father in words. 

Luckily, someone else can. Barnes 
& Noble has selected a few appro¬ 
priate titles, including Final Rounds, 1 

about a filial 






















relationship that revolves around a 
golf course, [www.bn.com/gift/ 
giftmatch/dadll.asp] 

SPORTING LIFE Gear.com 
Whether your father's a fly fisherman 
or a tennis buff, you are likely to find 
something here to suit his avoca¬ 
tions. Use the search feature to find 
gift ideas according to activity, brand, 
and price range. Discounted name 
brands are the site’s forte, and ship- 
f ping costs are just 25 cents per item. 

[gear.com] -DINA GAN 

Home Delivery 

INSTANT GRATIFICA¬ 
TION Kozmo.com In a world 
where wait is a four-letter word, Koz- 
mo promises free door-to-door deliv¬ 
ery in less than 60 minutes. Choose 
from more than 25,000 videos, for 
instance, then order all the Ben & 
Jerry’s, microwave popcorn, and 
condoms you’ll need to get through 
the night. Three-night video rentals 
are $3.50; to return a rental, though, 
you'll need to go to a neighborhood 
drop-off box or pay an extra dollar to 
have it picked up. Best-sellers are 30 
percent off, and Amazon.com cus¬ 
tomers in Kozmo-served areas can 
now get books delivered in an hour, 
thanks to the sites’ new partnership 
deal. Kozmo is open from 10 a.m. to 
midnight in Boston, New York, San 
I Francisco, Chicago, Seattle, and 

Washington, D.C., with extended 
delivery hours in Manhattan and Los 
Angeles. Atlanta and other locations 
are coming soon, [kozmo.com] 

UP ALL NIGHT Urbanfetch 
New York is supposed to be the city 
that never sleeps. Urbanfetch helps 
make that catchphrase a reality by 
providing one-hour delivery 24 
hours a day, seven days a week. 
Aside from books, music, and 
movies, you can buy products like 
Apple iBooks and Kate Spade tote 
bags, or order a lobster dinner for 
two—even if you decide you want it 
at 3 a.m. Prices aren’t bad, although 
books and CDs aren't discounted 
quite as deeply here as they are at 
other sites. A three-night movie or 
game rental is $4; delivery and pick¬ 
up are free. Like we said, only in 
New York, [urbanfetch.com] 



Beauty Products 

GLAMOUR-PUSS Beau- 


PERSONAL SHOPPER 

Streamline.com Ever wish you 
had someone to buy your groceries, 
take your film to be developed, or 
handle your dry cleaning and shoe 
repair? Streamline does it all. The 
company sets up a refrigerated box 
to store your food, and you pick one 
day a week to receive deliveries. The 
service costs $30 a month; it’s cur¬ 
rently available in Boston and 
Washington, D.C., with Chicago and 
northern New Jersey next in line. 
[streamline.com] — D.G. 


ty.com This sumptuous site offers 
free samples, free shipping, and free 
gift wrapping to entjce you into 
perusing its vast array of upscale 
brands, including Philosophy, Anna 
Sui, and Shu Uemura. You can also 
chat with beauty advisers and get 
tips from “maestro” Kevyn Aucoin, 
who is the chosen makeup artist of 
many stars, [beauty.com] 


DOWNTOWN DIVA 

Gloss.com Aimed at a younger, hip- 
per market, Gloss lets you perform a 
virtual makeover on the gorgeous 
model of your choice. Select from 
various brands and shades, which 
you can of course purchase. Check 
What’s Hot to discover new products 
such as Tony & Tina Mood Balance 
Lipstick, with a natural antide¬ 
pressant ($15). [gloss.com] 

CAT WOMAN Beauty- 

jungle.com Stalk products in five 
“beauty jungles”: Elite Street offers 
designer brands, Global Chic 
specializes in imports, Virtual Spa 
spotlights skin care products, Nature 
Zone features herbal blends, and 
Main Street stocks drugstore staples. 
Browse the site’s Beawwwty maga¬ 
zine for Cindy Crawford’s secrets. 
[beautyjungle.com] 

BARGAIN BEAUTY 

DiscountBlvd.com If you're not 
looking for the stars’ beauty tips and 
just want to save a few bucks, head 
here. The selection is enormous, and 
the prices are right. Dolce & Gab- 
bana’s Sensual Shower Gel goes for 
$35, and 1.7 ounces of Chanel No. 5 
can be had for $53, well below retail. 
[discountboulevard.com] 

-PAMELA DES BARRES 
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Animal Rights 

LEADER OF THE PACK 


PROMT BY CHRISTY EPSTEIN 


Wedding Bells & Whistles 

Matrimony is booming. So are sites to help you plan the Big Day 


J UNE IS UPON US, AND FOR BETTER OR FOR 

worse that means weddings. Recent sta¬ 
tistics show that 2.4 million U.S. couples 
are tying the knot each year, generating 
an annual $45 billion for the nuptials 
market. Plenty of Web sites are eager to 
help the lovebirds say “I do”—and help 
the rest of us buy them gifts. Although the march 
down the virtual aisle is harder to quantify than, 
say, online ticket sales, the trend is clear. “With¬ 
in two years,” Forrester Research analyst Carrie 
Johnson says, “10 percent of the wedding gift 
registry business will have moved online.” 

Launched in 1996, the knot [theknot.com] 
tossed the bridal bouquet to those that fol¬ 
lowed, such as weddingchannel.com and 
weddingnetwork.com. Why have the sites been 
so successful? “Couples these days both work, 
their moms aren’t always able to help to plan the 
wedding, and they are often paying for the affair 
themselves,” explains Carley Roney, the Knot’s 
cofounder and editor in chief. “As a result, they 
need good information at their fingertips pron¬ 
to. A couple can create their gift registry at mid¬ 
night, instead of having to spend a day in a 


department store. They can do all their legwork 
online, from checking out photographers’ port¬ 
folios to learning how to negotiate with ven¬ 
dors, before hitting the ‘real world.’” 

All the big nuptial sites provide interactive 
tools that do everything from itemizing a budget 
to tracking gifts and RSVPs. They also let you cre¬ 
ate your own ceremonial Web page, help you 
shop for your trousseau, and get you ready for 
the honeymoon, which you can even book online 
through the WeddingChannel. And when it 
comes to the No. 1 item on most every bride’s 
wish list—the wedding gown—you can browse 
thousands of styles from dozens of designers. 

While gown-search tools are great for window¬ 
shopping, don’t look for a sudden surge in online 
sales. “Shopping for a wedding dress is part of 
a whole tradition,” Johnson says. ‘Women 
like to share it with their mom or their 
bridesmaids, and you can’t really repli¬ 
cate that experience online.” 

What wedding sites can do is take 
much of the stress out of getting mar¬ 
ried. But remember: Staying married 
is up to you. 


Animal Rights Resource Site 

The best single source for inves¬ 
tigating animal rights issues is this 
EnviroLink Network site, which 
provides a terrific overview. You 
can find hundreds of resource 
links, opinion pieces on the pros 
and cons of specific issues, and 
even a job board. News stories and 
an active message board keep 
things lively, [arrs.envirolink.org] 


RADICAL FRONT PETA 

Online Founded in 1980, People for 
the Ethical Treatment of Animals is 
probably the best-known and most 
powerful force in the animal rights 
movement, thanks to headline-grab¬ 
bing tactics such as splattering paint 
on fashionistas’ fur coats. PETA’s 
well-organized Web site provides 
action alerts, breaking news, and 
fact sheets on current campaigns, 
as well as links to other provocative 
sites, such as No Fishing.net and Tax 
Meat, [petaonline.org] 


HEADLINE NEWS The Ani¬ 
mals’ Agenda This online edition 
of the bimonthly animal rights mag¬ 
azine posts a collection of news sto¬ 
ries from around the world, as well 
as interviews with noted activists 
and vegetarians. It also offers prac¬ 
tical advice for cruelty-free living. 
[animalsagenda.org] 


<js VIEWS Animal- 

Rights.net Dedicated to “exposing 
the deceptions of the animal rights 
movement,” this Web journal pre¬ 
sents the case for using animals in 
industry, while reporting on the 
actions of the more extreme activists. 
PETA members can find plenty of 
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if Johnny crashes 


your car. 



But what if he crashes 

your computer? 




The Zip® 250 MB USB drive. 

Insurance for the important files on your computer. 


Protection 

Duplicate versions of your files will keep you safe from computer crashes, 

Internet viruses, and human error. 

Iomega* QuikSync 

The included software allows you to back up your files automatically and simultaneously. 

Capacity 

A single Zip® 250 MB disk provides the same capacity as 170 regular floppy disks. 

Easy to Use 

USB connection makes it easy to hook up and swap between computers. Just 
plug and play. 

Speed 

Saves files faster than a CD-RW, without interrupting your work.* 
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meaty opinions from those in the 
enemy camp, on issues ranging 
from hunting to medical research. 

[animalrights.net] -PAUL HEHN 


COMMUNITY 


Utopian Societies 

KINGDOM COME The Prin¬ 
cipality of New Utopia The Y2K 
apocalypse was a big bust; maybe 
we'll have better luck with heaven 
on earth. The New Utopia develop¬ 
ment is a “sovereign nation” being 
built atop undersea islands in the 
Caribbean. The founders promise a 
tax- and pollution-free idyll where 
you'll be safe from Big Brother and 
will ride to work in gondolas. Mil¬ 
lennial paradise or pretentious trop¬ 
ical resort with a flag? Log on and 
decide, [new-utopia.com] 

RATTLE AND ROLL The 

Shakers The barely surviving 
utopian sect is founded on a belief 
in the imminent Second Coming of 
a unisex Almighty. Famous for their 
humble lifestyle and exquisitely sim¬ 
ple crafts—and notorious for their 
extinction-fostering requirement of 
celibacy—the Shakers have left 
behind a fascinating history, which 
can be explored at this site. 
[cti.itc.virginia.edu/~jkh8x/soc257/ 
nrms/Shakers.html] 

GLOBAL VILLAGE The 

Findhorn Foundation Type the 
words intentional community into 
any search engine and you’ll bring 
up scores of what used to be called 
“communes"—small groups of intre¬ 
pid souls bound together by their 
ecological beliefs, vegan diet, or love 
of Doogie Howser reruns (okay, we 
made that last part up). But Scot¬ 
land’s Findhorn Foundation is the 
real deal. Its nearly 40-year-old mis¬ 
sion is devoted to civil society, 
sustainable environments, ethical 
businesses, and spiritual but non¬ 
sectarian educational programs. At 
the site, you can access the founda¬ 
tion’s worldwide network of contacts 
and initiatives, [findhorn.org] 

ARTS AND CRAFTS The 

Webpage of the Roycrofters 

The early-20th-century Roycroft 



EARLY MINIMALISTS: Simple 
Shaker furniture is prized today. 


social movement emphasized the 
joy of hard work and the production 
of beautiful, handmade crafts. The 
shop community was run by Elbert 
Hubbard, a curmudgeonly guru who 
published humorous diatribes 
against corrupt government and 
organized religion until he went 
down with the Lusitania in 1915. The 
legacy lives on at this superbly 
designed site, [roycrofter.com] 

PARADISE LOST? Disney@ 
xone.network: Celebration 
Discussion Forum Walt Disney 
envisioned his “experimental pro¬ 
totype community of tomorrow” as 
an actual living space for Walt Dis¬ 
ney World employees. That never 
happened, although the Epcot 
theme park became a prototype for 
such Disney-developed futuramas 
as New York City’s 42nd Street. But 
in the retro-chic 1990s, the Walt 
Disney Co. did build its own artifi¬ 
cial community of yesterday: the 
Pleasantville-like Celebration, a 
residential zone off the tourist- 
beaten path in central Florida. In 
the even more virtual world, you 
can read opposing views of the 
development: idyllic reincarnation 
of small-town living or puritan hell? 
[xone.net/celebration] 

-ADAM MCGOVERN 


FAMILY 


Parenting 

FIRST STt BabyCenter 

From the moment you first learn 
you’re pregnant until your toddler 
turns three, BabyCenter offers a 


wealth of wisdom and resources for 
you and your little one. Delve into 
thousands of useful articles on 
everything from toilet training to life 
insurance, and consult the buying 
guides to help you shop smart at the 
Baby Store, [babycenter.com] 

CRADLE TO COLLEGE 

iVillage: Parent Soup Whether 
your child is one or 21, you'll find 
plenty of support at this virtual com¬ 
munity, where parents from around 
the globe gather to swap questions, 
tips, and stories via live chat and 
message boards. Head to the 
Experts section for insight from the 
site's impressive corps of family 
counselors, pediatricians, and oth¬ 
ers. Sign up for weekly newsletters, 
use the Baby Name Finder, and take 
a spin through the Parenting Book 
Club, [parentsoup.com] 

PEDIATRIC ADVICE 

Drpaula.com New York City resi¬ 
dents recently voted Dr. Paula Elbirt 
one of the city’s best pediatricians. 


You don’t have to live in the Big 
Apple to sample her expertise. Avail- 
able in English and Spanish, 
Drpaula.com provides access to the 
esteemed M.D. and her team of 
child-health professionals and offers 
a guide to more than 350 childhood 
diseases. You'll also find news head¬ 
lines, chats, and a section on child- 
product recalls, [drpaula.com] 

COMMUNITY ACTION 
Connect for Kids Whether you're 
trying to help your teenager stay 
on track or Influence your state 
legislature to pass child-protection 
laws, Connect for Kids can help. 
Turn to Moms’ Vote 2000 for tips 
on acting on behalf of youth at the 
ballot box. The Reference Room 
delivers more fodder for action on 
issues such as child abuse and 
teen pregnancy. Add to the mix a 
directory of family-friendly organi¬ 
zations, and you have a top-notch 
resource for community-minded 
parents, [connectforkids.org] 

-ALEXIS ADAMS 
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lennial paradise or pretentious trop¬ 
ical resort with a flag? Log on and 
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in the imminent Second Coming of 
a unisex Almighty. Famous for their 
humble lifestyle and exquisitely sim¬ 
ple crafts—and notorious for their 
extinction-fostering requirement of 
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can be explored at this site. 
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nrms/Shakers.html] 
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Toothbrush. Clean undies. Yahoo! 


Yahoo! Mobile 


Everybody 


ton ally. Thus 


gadgets that can give you 


From any strange 


place you want to wander. 





ffl ^afodMido | LEARNING & CREATIVITY 




W HEN SOCRATES DECLARED THE UNEXAMINED LIFE NOT WORTH 

living, he implored folks to look within, aided by noth¬ 
ing more than good old-fashioned concentration. Today, 
though, seekers of inner knowledge can go online, where 
several sites are making revelation as simple as point and 
click, emode.com was a pioneer in interactive testing. The site is 
stocked with dozens of quizzes designed to help people get to 
know themselves better. Some of the tests are frivolous, taking 
no more than 10 minutes to reveal that you may be a "first-date 
disaster.” Others are more serious, delving into relationships and 
emotional problems, and requiring 30 minutes or longer to com¬ 
plete. Many of the pithier questionnaires are created by “Ph.D.- 
certified” specialists, who offer a detailed analysis of the results. 
Users who register for a free membership can store personalized 
data online for repeated consultation. 

Once you’ve caught the testing bug and have examined yourself 
more than you everintended, turn to zoomerang [zoomerang.com], 
a free research site that lets you create your own Web-based 
surveys. You can distribute them to respondents of your 
choice, and collect and analyze the results. Small busi¬ 
nesses can use the service to conduct online market 
research. But the system is flexible enough 
that a conscientious fraternity member 
could useittosee what the brothers liked 
most about the house’s recent keg party. 

Now, wouldn’t Socrates be proud? 


James Joyce 

JOYCEFEST2000 Ireland. 


his work include Syd Barrett, the 
Pogues, and John Cage, along with 
less likely candidates such as Jimmy 
Buffett, [libyrinth.com/joyce/ 
music.html] -EDWARD LOVETT 


GGnQwAVES BY MATT GOLDBERG 


Surfer, Know Thyself 

Are you a Type A? Find out online 


com: Dyoublong June 16 is 
Bloomsday, the annual tribute to 
James Joyce’s groundbreaking nov¬ 
el Ulysses, which follows Leopold 
Bloom on his modern odyssey 
around Dublin on that date in 1904. 
Produced by the Irish Times, this site 
details all the activities in the Irish 
capital, where disciples don Edwar¬ 
dian garb, reenact episodes in the 
book, and quaff Guinness. Excerpts 
from the actual June 16, 1904, edi¬ 
tion of the Times include ads with a 
distinctly Bloomian ring: “Balmy 
breezes bring out beautiful blouses 
and bewitching babies’ bonnets.” 
[ireland.com/literature/bloomsday] 


FOR ENTHUSIASTS Work 

in Progress This site takes its 
name from Joyce's working title for 
Finnegans Wake, and it’s a terrific 
spot to launch your online quest. 
Standout features include Joyce 
e-texts, an image gallery, and audio 
clips of the novelist himself reading 
his work. [2street.com/joyce] 


FOR SCHOLARS The Inter¬ 
national James Joyce Foun¬ 
dation Brought to you by the Ohio 
State University English department, 
this is an excellent site for Joyceana, 
with a slightly more academic slant. 
In addition to useful links and re¬ 
sources, you can find mailing lists, 
discussion groups, and upcoming 
symposia, [cohums.ohio-state.edu/ 
english/organizations/ijjf] 


FOR MUSIC LOVERS 

Bronze by Gold Joyce’s work was 
strongly influenced by music—and 
vice versa. According to this intrigu¬ 
ing page, musicians 


Dinosaurs 


YOUARETHER BBC 
Online: Walking with 
Dinosaurs At press time, the site 
for Disney’s computer-animated 
Dinosaur e pic [disney.go.com/ 
disneypictures/dinosaur] was 
strictly bare bones. But Walking 
with Dinosaurs is so lifelike you'll 
almost be able to feel the ancient 
dirt beneath your feet. Based on 
the hit British television program, 
it is packed with vivid graphics. 
[www.bbc.co.uk/dinosaurs] 


STONE PAGES The 
Dinosaur Interplanetary 
Gazette The DIG’s lively coverage 
of our prehistoric pals may almost 
convince you that dinosaurs aren’t 
dead. The Dinosaur News Network 
provides paleontology updates, 
Dino-TV Week makes sure you 
don’t miss a Discovery Channel 
special or a Godzilla rerun, and the 
Dino-Trekking travel guide can 
locate a dilophosaurus near you. 
[www.dinosaur.org] 


FAST FACTS ZoomDino- 
saurs.com You’d need a box the 
size of a tyrannosaur just to hold all 
the information available here. Bud¬ 
ding fossil hunters can follow in 
famous paleontologists’ footsteps 
by consulting the excellent FAQ on 
making a career out of digging for 
bones, [enchantedlearning.com/ 
subjects/dinosaurs] 


SOUND EFFECTS Scien¬ 
tific American: Dino-Roar 
Scientists used computer tomog¬ 
raphy to scan a fossilized para- 
saurolophus skull, and then they 
simulated the sound the crea¬ 
ture might have produced 75 
million years ago. We think it 
sounds like a foghorn. An enor¬ 
mous foghorn! [sciam.com/ 
explorations/!2l597dinosaur] 
-JAMES PORTEOUS 
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Does it merely tell time , 

or define one? 


Notv there 9 s an easy 
tvay to find out. 


Our extensive network of respected dealers, specialists, 
and auction house veterans can provide you with an 
objective assessment of your object’s history, identity, 
and value. Eppraisals.com will tell you the whole story 
of your piece, regardless of whether you’re planning to 
keep it forever or sell it online. 


Find out more about u'liat you own and 
what it 9 s worth. Visit the experts at... 


www.eppraisals.com 

The Experts Network ™ 









Stand Out 


PfemiMt# your Web site 



for the 5th Annual Gil Awards at www.qii.com 


Join the ranks of previous Gil Award Winners including Yahoo!, 
Schwab, E*Trade, Garden.com, BabyCenter, MaMaMedia, 

Comedy Central's World of South Park, National Digital Library, 
The Wall Street Journal Interactive Edition and others. 

Nominate your site from May i-June 30, 2000 at WWW.gii.COm, 


Griawards 


Online, it's survival 
of the fittest. Herds 
of sites chase the 
latest trends. Ahead of 
them all are the Gil Award 
Winners—innovative 
consumer-focused and 
business-to-business 
sites advancing the 
potential of the Internet. 


Winners will be 
honored in Las Vegas 
this November at the 
5th Annual Gil Awards, 
part of the E-Commerce 
Best Practices Conference, 
co-located at COMDEX/ 

[ Fall 2000. 
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HOW TO GET THE MOST NET IN THE LEAST TIME edited by rob Bernstein 


QUICKTIPS 



Y our new phone may be wireless, but 
don’t be surprised if it comes with 
strings attached. That is, beware the 
hundreds of confusing service plans 
offered by competing carriers. ■ They 
charge you by the minute, after the 200th 
minute, by the hour, by the day, on week¬ 
days only, on weekends only, or any com¬ 
bination of the above. It’s enough to give 
you a ringing headache. 

For relief, click to telstreet.com. Here 
you can find cellular plans by ZIP code and 
compare them side by side to see which 
carrier is going to gouge you the most on 
things like off-peak rates and activation 
fees. Telstreet.com also lets you compare 
and purchase wireless phones, and offers a 
nifty, interactive 3-D phone display that 
instructs surfers on programming the 


Nokia 6100 and 8860 series as well as the 
Motorola StarTac. 

If it’s advice you need, head to decide.com 
and REASON [reasonware.com], two Other 
wireless phone e-stores. At both, you can get 
service plan recommendations by answer¬ 
ing questions about your calling habits. 

Finally, if you couldn’t care less about ser¬ 
vice plans and just want to find a reliable 
phone, check out ephones [ephones.com] 
and point.com. The former provides excel¬ 
lent resources on comparing wireless phone 
technologies; the latter warns readers about 
“recipes for cell phone disaster.” Both sites 
will actually sell you a phone when you’re 
good and ready, then teach you how to cus¬ 
tomize the all-important phone ringer so 
that it plays Mozart’s Symphony No. 40 
instead of “Swanee River.” 


BY CHARLES PAPPAS 

CALLER ID 

You’ve written a phone number on a yellow 
sticky note but have forgotten to whom the 
digits belong. Was it that woman you met at 
the gym last week—or your irate landlord call¬ 
ing again about the rent? Luckily, there’s a sim¬ 
ple way to find out; just log on to INFOSPACE: 
REVERSE LOOKUP [infospace.com/lnfo/ 
reverse.htm], where you can run queries on 
US. phone numbers and retrieve complete 
name and address information.: 

ELECTRIC GENERATOR 

If you need a logo for your Web site but have the 
design sense of a kindergartner scribbling with 
his first box of crayons, head to COOLtext. 

COM. The site’s Online Graphics Generator 
lets you create a free logo in any of 21 styles 
(for example, “gradient bevel”) with a simple 
click of the mouse—-no download necessary. 

NAME-DROPPING 

Need help thinking up the perfect address for 
your new ebusiness? Seek advice from the 
nameboy [nameboy.com]. The site can tell 
you whether a domain name is already regis¬ 
tered or for sale and can generate hundreds of 
available variations on any keyword. 



A SHORT HISTORY LESSON 

Forgot to bookmark a Web site? Don’t panic. 
Simply open your browser's History window. 
Here you’ll find a list of recently visited sites, 
which can be sorted by date or site name. To 
open the History window in either Netscape 
Navigator or Microsoft Internet Explorer, type 
[Ctrl * H). Mac users must type [Apple + H]. 
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LEARNIT 


BY LOU DOLINAR 


How to protect your PC and Net connection from summertime heat and electrical outages 



Yes, there is such a thing as defective electricity, and it’s your 
computer’s worst enemy. Lightning, a neighbor running a 
power tool, or an energy-hungry appliance can cause spikes and 
surges in electrical current. Voltage reductions or brownouts, 
which occur when the power company runs low on capacity, 
can also damage your system. How can you protect your PC? 
First, make sure it doesn’t share a circuit with an air condi¬ 
tioner, refrigerator, or any device that draws lots of power when 
it cycles on and off. Second, shut down your PC during elec¬ 
trical storms and brownouts. 

Also, you should invest in a piece of hardware called a surge 
suppressor, which can filter out minor-but damaging electrical 
disturbances. If you connect to the Net via DSL or a cable modem 
(and thus leave your computer on all the time), you should inves¬ 
tigate a decent uninterruptible power supply, which incorpo¬ 
rates battery backup power for your computer. It can boost low 
voltage levels during brownouts and allow you to shut down 
your computer safely when the power fails. Reliable manufac¬ 
turers include APC [apc.com] and tripp Lite [tripplite.com]. 


.02 


INVEST IN A CD-REWRITABLE DRIVE 


Real businesses need serious strategies for database backup, but 
average home users can probably store most of their important 



, 


information on six floppy disks and rebuild Windows and its appli¬ 
cations from the CD-ROMs that came with their computers. Still, 
you should consider purchasing a CD-RW, a device that lets you 
write data to a CD as easily as to your hard disk. Top models such 
as those in the HP cd-writer plus product line [hpcdwriter.com] 
cost between $200 and $400. Usually, good CD-RWs ship with soft¬ 
ware that regularly updates your key files and can walk you through 
a full backup of your hard disk in case of an emergency. 


.03 


STORE IMPORTANT FILES ON THE WEB 


Businesses frequently use off-site backup strategies. You can do 
the same at no cost, using online resources. At a minimum, you 
should set up a Web-based e-mail account as a backup and con¬ 
figure it to point to your regular POP mail server. Surfers can also 
upload and back up multiple address books and bookmarks at 
visto.com. And it’s pretty easy to store your home banking data, 
audio and video files, or current work documents on a secure, 
Internet-based virtual disk drive such as X:DRIVE [xdrive.com], 
FREEDRIVE [freedrive.com], or l-DRIVE.COM [idrive.com]. 


LOU DOLINAR WRITES THE PLUGGED IN COLUMN FOR NEWSDAY. 
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WEBTOOLBOX 

If your home PC is also your 
home multimedia center, you’ll 

-AUDIO 

iglish/ 
i].This 


player handles MP3, 
7AV audio files as well 
and MPEG video files, 
i even play RealAudio 
and RealVideo files and capture 
any video image as a BMP file. The 
player comes with a 20-channel 
spectrum analyzer, six predefined 
equalizer settings, and a directory 
of 1,000 Net radio stations. The free 
in systems 
95,98, or NT. 
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at your desk? Install NAP 'N 
COFFEE [multimania.com/ 
kinkodev/main_eng.html], a free, 
PC-only utility that gives workers 
credible reasons for stepping away 
from their computers. The soft¬ 
ware launches bogus application 
“progress bars” on the desktop and 
makes it appear as though your 
computer is installing a new pro¬ 
gram, defragging the hard drive, 
scanning for viruses, or slogging 
through some other time-consum¬ 
ing PC task. 

Shield your computer from viruses 
and other bad-tempered Net pro¬ 
grams with ESAFE DESKTOP 

[ealaddin.com/esafe/desktop/ 
index.asp]. This powerful 
antivirus software not only scans 
your system for vandal files but can 
also set up desktop firewalls to fil¬ 
ter out undesirable Web sites, news- 
groups, and e-mail. Additionally, 
eSafe Desktop lets users configure 
the software to prevent PC access or 
system-setting modifications by 
unauthorized users. The PC-only 
software is free to home users. 


TRYIT 


Surfers and non; 
photography on Ceiva’s Net-enabled picture frame 


W HEN MY WIFE GAVE BIRTH TO OUR 8-POUND 

baby boy a few months ago, I appointed 
myself family photographer. After all, I 
had to justify the purchase of my new 
2-megapixel digital camera. 

I took more than 1,000 digital pics of the tyke 
in less than a week, and I either uploaded the 
images to a Web-based photo album or 
e-mailed them to friends and family. 

Unfortunately, I couldn’t share the images 
with Grandma. Suffice it to say she lives a 
low-tech lifestyle. So I decided to send her 
a digital picture frame, which is simply an 
electronic device capable of displaying dig¬ 
ital graphics files (for example, JPEGs and GIFs). 

At first I considered purchasing the Sony 
CyberFrame but decided against it when I learned 
it could not connect to the Internet. In fact, you 
can transfer images into it only by using Sony’s 
proprietary Memory Stick technology. And at 
$900 per frame, it’s no bargain. 

Then I investigated the Ceiva Internet Con¬ 
nected Picture Frame, a Net-enabled device that’s 
available for $249. The unit has a teak border and 
a 5-inch-by-7-inch LCD screen. Inside, it houses a 
modem, a telephone jack, and enough memory to 
store up to 10 digital images. 

Impulsively, I ordered one. It arrived within a 
week, and I managed to set it up in minutes with¬ 
out even glancing at the instruction manual. 

How does it work? Each night the frame logs 
on to the Internet and downloads digital images 
that have been posted, by you, to ceiva [ceiva. 
com]. All pictures are stored in a private Web- 
based photo album, which is password-protected 
to prevent strangers from sending unwanted or 
offensive photos to your frame. 

The Ceiva site is easy to use and functions like 
most Web-based photo albums. It lets you over¬ 
lay captions on images and share files with other 
surfers. But be warned: The process of transfer¬ 
ring images to the site is laborious. In fact, it 
took me 15 minutes to upload 10 baby pic¬ 
tures to my photo album—in spite of my 
DSL’s blazing speed! 

In contrast, it didn’t take very long for the 
Ceiva frame to download images; it 
retrieved 10 digital graphics files from the 
Net in about five minutes. 

By default, images are scheduled for 



FRAME-UP: Ceiva’s 
Internet Connected Picture 

Frame can download and display up to 10 digital images. 

download between 1 a.m. and 5 am. But impatient 
Ceiva owners can manually download images by 
pressing a button on the back of the frame. This 
button also activates the frame’s slide show mode. 

The digital frame is capable of displaying more 
than 60 graphical file formats. However, it can¬ 
not display animated GIFs or files larger than 
3MB. And although it can connect to standard 
analog telephone lines, it can’t connect to DSL 
or cable lines. 

Finally, I should note that Ceiva charges users 
$3 per month for local Net access or $8 per month 
for a toll-free connection to the Net. The fee is 
nominal, but the dollars add up. Although I like 
the product, I think many surfers will balk at its 
price tag. If you’re looking for a cheaper solution 
for sharing digital photos, click to ofoto [ofoto. 
com], a service that can print and mail your digi¬ 
tal photos to whomever, at a fraction of the cost. 

rV’S FRESH GEAR. 


BUYIT? 


When All Is Said and Done... 

Compared with other digital picture frames, Ceiva is 
the most reasonably priced. It can download most 
graphical file formats, is a cinch to set up, and is the 
perfect gift for relatives who don’t own a computer 
but want to view your e-photo handiwork. 
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SEARCHALERT 


BY DANNY SULLIVAN 


: 


New and innovative search tools put the Web’s 
vast resources at your fingertips 

1 hat’s the buzz in search technology these days? think 
flyswat [fly swat, com]. This new browser add-on is among 
the most innovative search technologies to arrive on the 
Internet scene in a long time. It highlights certain words 
and phrases on a Web site and turns them into special hot 
links, or “flycons.” When you click a flycon, a small pop-up box 
launches in your browser window and shows you information and 
resources related to that word or phrase. 

For instance, clicking a “Microsoft” flycon gives surfers quick 
access to company news, analyses, SEC filings, stock prices, 
and much more. And clicking a “Bill Gates” flycon links surfers 
to a personal profile and biography of the famed software 
mogul. Additionally, Flyswat can retrieve a definition from the 
Merriam-Webster Dictionary for any word on a Web site. 

Another browser utility, called GURUNET [gurunet.com], has 
similar navigational features. Alt-click on any word on a Web page 
and the utility launches an interactive window with dictionary def¬ 
initions and encyclopedic information. It can also display sports 
scores, stock quotes, and local weather forecasts, and can translate 
English words into any of nine languages—a nice touch. 



NET SAGE: The all-knowing GuruNet can define any word on any Web page. 


Unfortunately, when it comes to making editorial content sug¬ 
gestions, GuruNet is no genius. Ultimately, the utility is little more 
than a reference desk that travels with you from site to site. 
Although I like the thinking behind GuruNet, it desperately needs 
to forge more editorial partnerships. Until it does, I suggest you take 
a whack at the more comprehensive Flyswat. 

DANNY SULLIVAN RUNS SEARCH ENGINE WATCH [searchenginewatch.com]. 


SURFGURU 


Screen incoming phone calls while online; search the Web anonymously 


Guru, is there a way to receive 
incoming calls when I’m online? 
I can’t afford a second phone line. 

Many months ago, I considered get¬ 
ting a second phone line for my 
computer so that I wouldn’t miss 
incoming calls. But I’m the cheap¬ 
est of skinflints and balked at the 
$20 to $30 per month service 
charge. That’s when I discovered 
several Web-based companies that 
help surfers manage 
incoming calls. 
Essentially, they all 
work the same way: 
You download and 
install a small utility 
on your PC and sign up for a free 
voice mail account. Whenever any 
person attempts to call you while 
you’re surfing the Web, a window 
pops up on your screen. Besides pro¬ 
viding the number of the caller, the 




window lets you do one of three 
things: forward the caller to voice 
mail, play the caller a digitized mes¬ 
sage (“I’ll call you back”), or ignore 
the call. All messages sent to voice 
mail can be retrieved and played 
over the Web. 

Who’s offering these services? 
A site called buzme.com provides 


the voice mail forwarding option at 
no cost but charges $5 per month 
for the Reply, Take Call feature. 

Both INTERNET CALL MANAGER 

[internetcallmanager.com] and 
pagoo [pagoo.com] charge about 
$4 per month but offer free trials. 

Do search engines study my 
searching behavior? 

Some search engines track 
queries, as well as the browser, 
computer, and ISP you use. They’re 
also capable of studying your pur¬ 
chasing habits. This info can be 
used to unearth your likes and dis¬ 
likes, as well as to provide adver¬ 
tising tailored to you. If you find 
this bothersome, I suggest you 
run future queries at topclick 
[ topclick.com], a search engine 
that promises to safeguard all your 
personal data. 


The quickest way to 
get around America 
Online is by way of 
its keyboard short¬ 
cuts, which auto¬ 
matically launch 
AOL windows such 
as News and Stock 
Quotes. Of course, 
you don’t have to 
keep AOL’s default 
settings. If you 
would like to cus¬ 
tomize your own 
shortcuts, click 
Favorites and 
choose My Short¬ 
cuts. Then choose 
Edit Shortcuts, 
which will launch 
the Edit Shortcut 
Keys window, where 
you can assign new 
commands. 
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ADVERTISING SECTION 




Available at: 

Micro Center, Fry’s Electronics, J & R Music World 


www.flipalbum.com/m4 




EOBOOK 


Your Future Career 
in Computers? 

A college degree in Information Systems 
from AICS can make it happen! 

• Prepare for one of the 3.1 million new IS jobs 

• All programs distance learning 

• Study from home or office at your convenience 

• Approved by more than 330 companies 

• Follows AIS/AITP industry guidelines 

• Career-paced concentrations in networking, 
e-commerce, and programming. 

• B.S. and M.S. in Computer Science also available 

For a free catalog call 

© 1-800-767-AICS (242: 
or visit 
is.aics.edu 


Create and Distribute Your 
Digital Photo Album on CD 


J * UI • Create digital photo albums on a CD 
quickly & easily.* 


Anyone who receives the CD can simply pop it 
into his/her drive and view it instantly. 

No downloading or installing of software required. 


• The pages in the FlipAlbum CD 
actually flip like real photo album. 

• It automatically generates 
thumbnails, index & table of 
contents to simplify your task of 
browsing through the album. 

• requires a CD-RW drive for CD-R recording 


Your shopping 
just got easier! 
Look for new 
offers to help you 
get more out of 
life. Compare differ¬ 
ent companies. Find 
the best Web sites. And 
much more. Forget about long 
_ lines, endless searching and all the 
W hassles of shopping as usual. Everything is 
here for you to make an informed buying decision! 


To Advertise Call: 
212-655-5111 
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ADVERTISING SECTION 



YOUR SHOPPING RESOURCE FOR ONLINE 
AND OFFLINE PRODUCTS AND SERVICES 

Your shopping just got easier! Look for new offers to help you get more out of 
life. Compare different companies. Find the best Web sites. And much more. 
Forget about long lines, endless searching and all the hassles of shopping as 
usual. Everything is here for you to make an informed buying decision! 

To Advertise Call 1-212-655-5111 



CHEAP SOFTWARE 


www.buycheapsoftware.com 
TO «y»E5? E 888 - 999-2611 

100 %satisfaction Phone: (310) 305-3644 

MOW BACK GUARANTEE FAX: (310) 305-3645 

MICROSOFT ADOBE 

Windows 2000 Pro CD Man 
Windows 2000 Server m 

o'BiiffKr;*: 

Office Pro 97 Full Ver.-CD-Mar 

Office 2000 Pro Upgrade R 
Office 2000 Prenr- - 

Office 2000 Small Bis. 

Office 07.2 Small Bus. 

Word 2000 Full Ver., MS Encarta2000,Works2000, 


Project 2000 Full Ver. 

Frontpage 2000 Full Version cu-Manuai just’ 

Visual C++ Pro 6.0 Plus Full Ver. CD-Manual $109 

Visual C++Enterprise 6.0 Plus Full Version $319 

Visual Sasic Pro 6.0 Plus Full Ver. CD-Manual $189 

Visual Sasic Enterprise 6.0 Plus Full Version $319 

Visual Fo* Pro 6.0 Plus Full Ver. CD-Manual $239 

Visual Studio Pro 6.0 Full Ver. CD-Manual $349 

Visual Studio Ent. 6.0 Plus Full Ver. CD-Man. $599 

Windows 98.2 CD-Manual-Lic. Fun oem ver $94 
Windows 98.X single nser license & manual nn CD $52 
Windows 95 0SR 2.5 W/CD-Manual-License OEM $65 

MS NT & BACKOFFICE 4.5 In stock 

NT Workstation 4.0 CD-Man.-Lic.-COA-FA' aem $109 
NT Workstation 4.0 License, Man. COA-oem NO CD $59 
NT Server 4.0 CD/Manual w/5 Client License $429 
NT Server 4.0 CD/Manual w/10 Client License $529 
NT Server Enterprise 4.0 CD w/25 Client OEM $695 
BackOffice 4.5 Small Bes. Ser. Full Ver.-25 Client$1595 
II Mo/Mail/Fax 

BackOffice Server 4.5 Full Verslon-25 Client $2199 

w/NT 4.0/SOL 7.0/Exchange 5.5/Proxy/Modein/lnlo/Mail Server 

^^ 1# Ullii CODs WELCOME 
PACIFIC STANDARD TIME MONDAY - SATURDAY 7AM-6PM of their respective i 



Acrobat 4.0 Full Commercial Version 
Photoshop 5.5 Full A.E. Version 
Photoshop 5.5 Full Commercial Version 
Pagemaker 6.5 Plus Full Commercial Version 
Illustrator 8.9 Foil Commercial Version 
Go Live 4.9 Foil Commercial Version $399 

InDesign 1.9 Full Commercial Version $509 

COREL & LOTUS - All Full Versions 

WordPerfect 2900 8 Lotus Millennium oem $109 
WordPerfect Office 2000 Sid. w/CD-Manual OEM $69 
WordPerfect Office 2000 Pro w/CD-Manual oem $89 
WordPerfect Office 8.0 Std. w/CD-Reg. oem $29 
CorelDraw 9.0 Graphic Shite w/CD-Manual oem $169 
Lotus SmartSuite 97 CD- Full oem Ver. $35 

Lotus Millenium CD-Manusl Full OEM Version $65 

SYMANTEC -All Full Versions 

Norton Anti-Virus 2000 w/CO-Electronic Manual $19 

Norton System Works 2900 Pro w/CD only oem $39 
Norton System Works 2000 Pro Retail Box w/CD $79 
Norton System Works 2000 Std. Retail Boxw/CD $64 
PC Anywhere32 9.0 Host 8 Remote - Full oem version $69 
ACT 2000 CD-Manual-License-Full Version $95 

ACT 2000 CD-Electronic Manual Full OEM version $75 
TalkWorks Pro 3.0 Voice/FAX Mess. System, Retail Box $89 
Winfax Basic 9.0 w/CD-Manual, Full oem version $25 
Winfax Pro 9.0 Full Version. Retail Box $89 

DEALER INQUIRIES WELCOME 
No Credit Card Surcharge 'Price alter Man. rebate 

SoftMan Products Co 

12054 W. Washington Bl. #103, Los Angeles, CA 90066 

rices subject to change without notice.AII trademarks are property 

nl their rncnn/ntiwn num^. Q a || foe pr j C j n g Qf, pfOdUCtS nOt lisM 



FREE 


Domains from US$7.99 per year 

IDDMb Webspace with 
hosting service package plus... FREE 

Microsoft Frontpage 
Extensions 


FREE 

Web Email Account 

FREE 

POP3 Email Account - 
Unlimited Alias 

FREE 

Mail Forwarding 
FREE 

Account Setup 
FREE 
Bandwidth - 
155Mbs Connection 

NEW Real Audio Server 

Don’t forget, 

apply now and take 
advantage of this BIG offer 


space.com 
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ADVERTISING SECTION 




Theft 

Accidental Damage 
Power Surges 
Fire 

Vandalism 

Flood 

Natural Disaster 

Safeware , The 
Insurance Agency, Inc. 


1-800-800-1492 


Safeware,® The Insurance Agency, Inc. 

P.O. Box 26296, Columbus, OH 43226-0296 
Tel: 614-781-1492 • Toll Free: 1-800-800-1492 
www.safeware.com • email: safeware@safeware.com 


Surf www.freeforum.com 

Get tons of Free Product Samples, Magazines, Coupons, 
Catalogs, Software and more for Your Family, 
Home and Business. 


Fortin 
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The T’inator 


AT ONE POINT OR ANOTHER, EVERY- 

one has looked at a Web site and 
said, “This is pretty good, but it could 
use a little more Mr. T.” Quit your 
diming, fool! The T’inator allows you 
to season your Web experience 
with a healthy helping of the 
only A- Team memberwho could 
wear big feather earrings and 
still inspire terror in bad guys. 
T will “pity” any URL you choose, 
inserting his own idiosyncratic 
mannerisms, pictures, and sound 
bites to give your favorite site a 
smack upside the head, suckah! 
[penn.netroedge.com/-mrt] 


PRETTY STRANGE 


Monkey for 
President 


I THE WEIRD AND THE WACKY ON THE INTERNET by SCOTT Alexander 


Table of Condiments That 
Periodically Go Bad 


IF YOU’RE GOING TO VOTE FOR A MONKEY 

in a suit (and we hereby challenge any¬ 
one to prove that either Bush or Gore is 
more than just that), why not go ahead 
and vote for an actual monkey? Preferring the ultrahip “diaper 
and top hat” look to the stodgy traditional campaign dress, 
Monkey is stumping 
for a better tomorrow 
through utter stupidi¬ 
ty and massive over¬ 
spending. The World’s 
Most Dangerous Party 
needs your help. Won’t 
you vote Monkey in 
November? (Paid for 
by Friends of Monkey.) 

[campchaos. 
com/monkey] 


we’re all familiar with the chemistry class 
wall decoration illustrating where calcium, 
beryllium, and germanium fall in the elemen¬ 
tal order of things, but until now no one has 
been bold enough to attempt a definitive Table 
of Condiments That Periodically Go Bad. Finally, 
this area of research is getting the attention it 
deserves. The building-block condiments of mayonnaise 
(My) and salt (S) usurp the coveted positions usually 
enjoyed by hydrogen and helium, but that’s not to dis¬ 
count the importance of Gs (green salsa), Od (onion dip), 
Cp (chocolate syrup), and, of course, Hm (honey mustard). 
[backtable.org/~blade/fnord/condiments.html] 
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I MONKEY I 

^PRESIDENT 


Useless 
Sexual Trivia 


what’s so useless (let alone trivial) 
about sex? How about a 78-year-old 
nude wrestler? Or a condom from 
1873? Sometimes revelatory (“both 
Hitler and Napoleon were missing 
one testicle”), sometimes baffling 
(“gymnasium comes from the Greek 
word that means ‘to exercise naked’ ”), the site also contains sev¬ 
eral things we didn’t need to know (“the banana slugs of the 
Northwest end their 30-hour hermaphroditic mating session by 
chewing off each other’s male sex organs”), [uselesssex.com] 


Battle of the 
Internet Studs 

TAKE TWO HOPELESS SCHMUCKS WHO’VE MADE MON- ! 

etary pleas for brides online (Ed Ryder of Searching | 
for Her and Rod Barnett of 10k4awife.com), throw | 
them in a virtual wrestling ring refereed by Turkish g 
stud Mahir Cagri, and you’ve got some¬ 
thing 10 times more entertaining than 
Who Wants to Many a Multi-Million¬ 
aire? You call the shots in this battle 
royal. Will you pit Ed’s "Defiant Leg 
Trickle” against Rod’s "Karaoke Klothesline” or match | 
Ed’s “Passive-Aggressive Powerbomb” against Rod’s | 
devastating “Nail Biter”? May the best loser win. jjj 
[exit76.com/battlestuds.html] i 
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tformation about PM USA and its products, 
.philipmorrisusa.com or call 1-877-PMUSAWEB. 
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Want strong bones? 

Your bones grow until about £? 
age 35 and the calcium in 
milk helps. After that, 
it helps keep them strong. IP 
Chicks rule. 





